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Holiday Greetings and Best Wishes 


NPN extends its holiday greetings and an expression of its hope that the New Year 


will bring greater prosperity to oil marketers everywhere. 


The past year has been one of considerable progress. But much remains to be desired 
and accomplished, particularly in the field of distributor-supplier relations. If there is a 


will there is as surely a way, and we trust that way will be found in 1953. 


We see much to be thankful for in the fact that this year witnessed an awakening of 


the people to the need for a change at Washington. This is a happy augury of the future 
as well. In the administration of General Eisenhower there lies the bright promise of a new 


era, an era in which we will be governed by reasonable men and which will bring an end, 


eds 


at last, to the socialistic intrusions of government into the economic life of America. 


For its part during the coming New Year of such happy portents, NPN pledges an 


= 


intensification of its efforts to keep its readers the best informed group in any industry. 


We shall bring to you all the news that concerns your welfare, and we shall present that 
news completely, fairly and accurately, with the utmost dispatch. We reserve only the 
right of constructive editorial criticism of such matters as may come to our attention 


which, in our judgment, are not in the best interests of the entire industry. 


ae 


A happy holiday season to all. May you grow and prosper in the New Year, and 


have a bit of fun, too. 


The NPN Staff 
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Meter loadip§ equipment installed at ground level eliminates cat-walks. 


tank truck loading time cut 60% 


© Metering 18 products from Bunker ‘“C” Oil to Aviation Gasoline handled at once with 


simultaneous 


e Each transfer recorded by meter-printed delivery ticket multi-compartment 


loading. 
Early in 1950, thirty-three Brodie BiRotor Meters went ‘ 
into operation at Socony-Vacuum’s new tank truck load- 
ing facility at East Boston. Throughout the intervening 
period these BiRotor meters have held to an exceptional 
degree of initial accuracy. With an output of 500 G.P.M. 
at each outlet and 100% meter-operation, loading time 
for 4,000-gallon tank trucks has been cut from 30 min- 
utes to 12 minutes. Brodimatic ticket printers record and 
account for every gallon of delivery. Investigate Brodie 
BiRotor Meters, today. It’s what’s inside that counts. 


Man 
Bropier Hey. METERS 


Division Offices: 550 SO. COLUMBUS AVE., MT. VERNON, N.Y. + 59 E. VAN BUREN, CHICAGO S, ILL. + 167 PARKHOUSE STREET, DALLAS, TEXAS 
221 Oth AVE. H., SEATTLE 9, WASH. + S401 E. SHEILA STREET, LOS ANGELES 22, CALIF. « REPRESENTATIVES AND STOCKS IN ALi PRINCIPAL CITIES 











Printer’s ink—an important ingredient 
of “Ethyl” gasoline 


The composition of “‘Ethyl’’ gasoline has changed over the years as new refining 


processes have been developed. But printer’s ink has always been a basic ingre- 
dient. 


Starting in 1924, Ethyl advertising and promotion helped establish the pre- 
mium gasoline market—a market which has brought millions of dollars of added 
income annually to the petroleum industry. 


Today millions of motorists are buying “Ethyl” gasoline. But markets must 
be continuously developed. Every year millions of people come of driving age. 


(Continued on next page) 
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Printer’s ink—an important ingredient 
of “Ethyl” gasoline 


(Continued from preceding page) 


These people are too young to have seen the 1927 or 1928 Ethyl advertising. They, 
as well as present users, must be sold this year, next year and the year after that. 


That’s why Ethyl advertising is a continuous year-in and year-out effort and has 
been for 28 years. 


This year, Ethyl’s “old car” campaign is appearing in national magazines 
reaching 48 million people every month. In addition, during the peak driving 
season, television and special drive-in movie films demonstrate to millions of 
car owners why it’s smart to use “Ethyl” gasoline. But whatever its form, the 
important thing is that Ethyl advertising is working for you. 


National advertising is one of the important reasons why Ethy] is first in anti- 
knock service. 


ETHYL CORPORATION 


NEW YORK 17, NEW YORK 


Ethyl service is backed by 29 years of antiknock experience 


RESEARCH FARM SERVICE SAFETY SERVICE 


SALES HELPS ROAD TESTING GASOLINE TESTING 
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More than six times as many men of your 
age will die of lung cancer this year as died 
in 1933, according to official reports. Though 
our research scientists are making every ef- 
fort to discover the reason for this increase, 
they still don’t know the answer. 

They do know, however, that the lives of 
over half of those who will develop lung can- 
cer can be saved ...if they get proper treat- 
ment while the disease is still in the silent 
stage, before any symptoms have appeared. 
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That is why we urge you to have a chest X-ray 
every six months when you have your regular 
health check-up ...no matter how well you 
may feel. Since only an X-ray can detect the 
“silent shadow” in its earliest stages, it is 
your best insurance against death from lung 
cancer. 

For more detailed information about this 
or any other form of cancer, call our nearest 
office or simply address your letter to“Cancer” 
in care of your loca] Post Office. 


American Cancer Society 
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REDUCE YOUR “DOWN -TIME” 
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“Down-time” frequency for valve repair is appreciably lessened 
with OPW Valves specifically engineered for hazardous liquid ser- 
ice. They are ground tighter, engineered with larger stuffing boxes, 
hined to closer tolerances, and produced of the finest grades of 


and aluminum. Highest possible quality is reflected in the 
bility, ruggedness and precise flow control of all OPW 


the need and answering the demand for a valve which 
tare weight of truck tanks without sacrificing peak 

has developed the lightweight 676. After exhaus- 

nm added to the complete family of OPW Valves. 


OF THE 676 VALVE 


dy and bolted bonnet of OPALUMIN, as strong 
e weight. Interior parts of precision machined 
et double discs, self aligning, tapered design 
pped renewable bronze seat rings for a sure, 
osure. Renewable seat rings are threaded and 
» SO despite contraction and expansion of the 
ing remains seated. Compound double acting 
learance when valve is opened, require fewer 
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TESTS PROVE 


NEW 
MONSANTO ADDITIVE 


INHIBITS RUST 


Testing has conclusively proved the effec- 
tiveness of Monsanto’s new additive, 
Santolube 70 rust inhibitor. Laboratory and 
field test results on its corrosion-preventive 
properties show Santolube 70 to be adapt- 
able to use in turbine oils and oils used in 
hydraulic and circulating systems. 


Uniquely, Santolube 70 protects against 
rusting and does not adversely affect 
copper, admiralty and other metals. 


Santolube 70 is economical to use, too. It 
is effective in concentrations ranging from 
0.02% to 0.10%. Usually the lower dosage 
is ample protection for light turbine oils. 
Higher concentrations are used for viscous 
oils or whenever salt water is present. 


Write for Technical Bulletin No. 0-86. 
This gives test results, typical inspection 
values“and other information on Santolube 
70. MONSANTO CHEMICAL COMPANY, 
Organic Chemicals Division, 800 North 
Twelfth Blvd., St. Louis 1, Missouri. 


Santolube: Reg. U. S. Pat. Off. 
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SERVING INDUSTRY... WHICH SERVES MANKIND 
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HERE’S HOW 
U-S‘SCCOR-TEN HIGH STRENGTH STEEL" 


@ Like so many other tank trucks and trailers nowa- 
days, these aircraft refuelers were built with U’S’S 
Cor-TEN High Strength steel. 

Take the tank truck below as an example. It’s a 
four-compartment unit capable of carrying 2600 gal- 
lons of gasoline. Because Cor-TEN steel has 50% 
higher yield point than plain carbon steel and has 4 
to 6 times the resistance to atmospheric corrosion, it 
was used in lighter sections without reducing strength 
or durability. 

This means a big saving for the operator. Here’s why! 

Compared with a refueler built of plain steel and 
designed to carry the same amount of gasoline, this 
unit weighs 1400 pounds less! These 1400 pounds of 
unneeded steel trimmed off by Cor-TEN construction 
are equal in weight to 224 gallons of gasoline. Thus, 
with that much less weight to pull, the operator in 
effect saves the hauling cost on that much gasoline. 


THIS 2600-GALLON air tank 
truck was built of Cor-Ten steel 
for one of the major airlines by 
Berkeley Steel Construction Com- 
pany of Berkeley, Calif. 


224 gallons of gasoline actually ride cost-free! 

There are two ways you can use U’S’S Cor-TENn 
High Strength steel to save money. As shown above, 
you can build a lighter tank to reduce weight without 
reducing capacity. Or, you can build a larger tank to 
increase capacity without increasing weight. 

In the first case, you will haul as much gasoline as 
in a carbon steel unit at less cost. 

In the second case, you will haul more gasoline than 
in a carbon steel unit at no additional cost. 

In either case, your tanker will be just as strong 
and durable as a unit built of plain steel. 

Our engineers, who 16 years ago pioneered the use 
of U’S’S Cor-TEN steel in gasoline and oil hauling 
equipment, will be glad to show you how you can use 
Cor-TEN steel to make your equipment more efficient 
and more profitable. 


*COR.-TEN is the registered trade-mark of United States Steel Company for one of its 
high-strength, low-alloy steels. 

















U-S-S COR-TEN High Strength steel was used in the tank of this refueler built 
for the U. S. Air Force by Standard Steel Works of North Kansas City, Mo. 
It can carry 5000 gallons of gasoline. 


URITED STATES STEEL COMPANY, PITTSBURGH + AMERICAN STEEL & WIRE DIVISION, CLEVELAND ~ COLUMBIA-GENEVA STEEL DIVISION, SAN FRANCISCO 


MATIONAL TUBE DIVISION, PITTSBURGH + TENNESSEE COAL & IRON DIVISION, FAIRFIELD, ALA. - UNITED STATES STEEL SUPPLY DIVISION, WAREHOUSE DISTRIBUTORS 
URITED STATES STEEL EXPORT COMPANY, NEW YORK 


US'S COR-TEN High Strength STEEL 
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Jenny doesn’t live here any more! 


. 
Yes, in the modern coal mine there’s no 
room for Jenny. Today her job is done by power- 
ful electric locomotives capable of pulling 50 times 
the load Jenny used to haul to the mine surface. 

As a matter offact, in the modern mine even 
thé’traditional pitk and shovel are as out-of-place 
as Jenny herself! More than 90% of bituminous 
coal is now mechanically cut, and over 70% is 
mechanically loaded. Result: more economical 
coal to light the way, fuel the fires, power the 
progress of America. 


But, basically, what caused Jenny to dis- 
appear? What’s behind American industry’s ever- 
more efficient machines that turn out goods at 
lower cost—thus making them available to 
more people? One word tells the story — 
COMPETITION. 


In the coal industry there are 5,000 privately 
managed coal companies competing with one an- 
other and all competing in the market with other 
fuels. When one coal company develops more ef- 
ficient mining methods, the rest can keep pace 
only by striving to improve even further. No won- 


der that with his modern machines, developed 
through competition, the American miner’s daily 
output is 4 to 24 times that of any miner in Europe 
or Asia—most of whom work in government- 
controlled coal industries. 


Just as competition spurs you on to trying 
harder—it’s competition that goads the individual 
company todeliver products that will outsell others. 
And it’s competition that keeps a whole industry 
on its toes, cutting distribution costs, opening up 
new outlets, and delivering better products. 
Competition—not government control—has 
already made America the most productive na- 
tion on earth. Competition—not regimentation— 
points the way to ever greater plenty for all of us. 


ee ae, 
This report on PROGRESS-FOR-PEOPLE is pub- 


lished by this magazine in cooperation with National 
Business Publications, Inc., as a public service. 
This material, including illustrations, may be 
used, with or without credit, in plant city adver- 
tisements, employee publications, house organs, 
speeches, or in any other manner. 


THE COMPETITIVE SYSTEM DELIVERS THE MOST TO THE GREATEST NUMBER OF PEOPLE 
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100% PURE 


BENINGWAN/ANIIA 


MOTOR Ol L it’s the first grade! 


Whether your car us brand new or only a few years 
old of growing gracefully into middle age... it 
deserves a frst-grade motor oil! That, of course 
means 100°; Pure Pennsylvania... made from the finest 
crude oil ever found anywhere. No matter what the 


The effect of advertising is cumulative—it’s consistent adver- dinate o diving contin, pool gt fos-qrle 


engine performance if you follow the advice of 


tising that really pays off! So the Pennsylvania Grade Crude eee mang A pate Dopp re 


Pure Pennsylvania for top protection at all times 


Oi ni : ; : 
il maaceNEe has advertised ey for 29 years in KEEP the power you bought 
leading general and farm magazines to give you and your 
dealers the maximum help to sell more of your brand of 


100% Pure Pennsylvania Oil. 


BUY A BRAND OF 100% PURE 
To make this advertising work effectively for you, remind as : 
each customer that he can protect the power he bought with benny as 
a brand of 100% Pure Pennsylvania Oil—made from nature’s patina 


& wo .rURE % 


° Pore J 4 
finest crude. In the interest of more sales and more profits Sor 


for you—make this kind of selling a regular habit. 














Uy 0 
For your protection, only oils made from 100% Pure Pennsylvania Grade Crude ares 15 
which meet our rigid quality requirements are entitled to carry this emblem, See 
the registered badge of source, quality and membership in our Association. 
PENNSYLVANIA GRADE CRUDE OIL ASSOCIATION 
Oil City, Pennsylvania 
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The solvents and chemicals sold 
under the ENJAY* Oval Trade-Mark 
are outstanding for high quality 
and dependability. Every 

day more industries are 

calling on the long 

experience of the Enjay 
Company... making 

greater use of the 

diversified line of 

solvents and chemicals 

marketed by Enjay to 

increase product quality. 
*Trode-Mark 

ENJAY COMPANY, IN 

15 W. 51st St., New York 19, N.Y. 


ENJAY markets this 
wide range of © 
industrial chemicals: 


Petrohol 91 (lsopropy! Alcohol!) 
Petrohol 95 (Isopropyl Alcohol) 
Petrohol 99 (Ilsopropy! Aicohol) 
Secondary Buty! Alcohol 
tsoocty! Alcohol 

lsopropy! Acetate 

Secondary Buty! Acetate 
Acetone 

Methy! Ethyl! Ketone 

Ethy! Ether 

isopropyl Ether 

Diisobutylene 

Polypropylenes 

Butadiene 

isoprene 

Dicyclopentadiene 

Aromatic Tars 

Vistanex 

Naphthenic Acids 


PARAMINS—Additives for 
Lubricants and Fuels 
Paratone 

Parapoid 

Paratac 

Paranox 

Parafiow 


ENJAY products are 
marketed in bulk or in 
quantities to fit 

your requirements. 


NATIONAL PETROLEUM NEWS 





_ETIS 





AHEAD OF THE NEWS 





WON’T BUILD THEM—A high marketing official of 
a major says his company is not interested in toll 
road service stations if it has to make a capital in- 
vestment in station building comparable to that made 
on the Pennsylvania Turnpike. On that road, con- 
struction costs ranged up to $1,000,000 per station. 
He believes his company would be interested if toll 
road stations were built by turnpike commissions, 
to be operated by oil companies (as has been pro- 
posed for the Ohio Turnpike). In such a case, he 
believes jobbers “could operate” on a toll road. Fur- 
ther, he does not think toll road authorities are in- 
terested in operating stations themselves, pointing 
out they are “not equipped by experience, and can 
do a lot better by renting them out.” He believes 
toll road authorities generally “are willing to let oil 
marketers make a profit on turnpikes.” 


AWAKENING ?—One of the more prominent GOP 
senators will confer very soon with Defense Secre- 
tary Lovett on wisdom of continuing “international 
oil cartel” investigation. The senator has been ap- 
prised by third persons of seriousness of probe to 
U. S. security overseas but he wants personal views 
of Lovett with whom he already has chatted in- 
formally. This is indication of budding interest in 
Congress over investigation’s possible end effects. 
This senator says he may oppose its continuance if 
Lovett confirms what he has been told so far. Fur- 
thermore, he intends to talk matter over with John 


Foster Dulles, designated as Secretary of State in new 
administration. 


STARTING THE YEAR BIG—In January power 
steering will invade the so-called low-price bracket 
passenger car market. One manufacturer will unveil 
his 1953 models the second week in January, offering 
power steering and automatic head-light dimmers as 
optional equipment. The 1953 models also will sport 
increased horsepower. 


THOSE WHO BENEFIT WILL PAY—The 53rd 
Texas legislature, which will have among its prob- 
lems the raising of an additional $100 million per 
year for highways when it convenes Jan. 13, will 
find that most state groups concerned directly or 
indirectly are willing to pay for better roads “in 
proportion to their use”, according to the Texas 
Good Roads Assn. The legislature’s problem will be 
in determining how the cost will be distributed— 
whether in the form of additional gasoline tax, levy 
of a ton-mile tax, increased registration fees, other 
potential road use levies or a combination of several. 
Most oil men in the state, however, predict an in- 
crease in state gasoline taxes. 
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NOT CLOSING SHOP—Although he admits to some 
smaller jobbers having drifted away, Paul Hadlick 
scotches a rumor that his National Oil Marketers 
Assn. is in the process of folding up; cites the recent 
election of a couple of younger men to top offices as 
proof that the remaining “hard core” of members 
means to see that NOMA stays active and aggressive. 
“Tell ‘em—these rumor spreaders,” says Hadlick, 
“that I intend to continue having a lot of fun.” That 
word “fun” coming from Hadlick, has a special con- 
notation, because it was his complaint that inspired 
the Madison Case and he is a long-time advocate of 
oil marketing divorcement. 


TBA SALES PUSH—A southern jobber is hoping big 
gains in TBA sales will result from a four-month 
prize contest he will launch for his 45 stations Jan. 
1. Each dealer who makes a quota, established 
especially for the contest, will get a free five-day fish- 
ing trip to Florida. There will also be prizes for the 
largest percentage gains over the quotas, which have 
been set high enough so that “the boys will have to 
hustle.” The jobber’s supplier worked out the ‘“me- 
chanics” of the contest, and provided national TBA 
sales figures to help arrive at quotas. 


TOURIST BONANZA—The growing importance of 
tourist trade to oil marketers is shown in the esti- 
mate that tourists will spend an estimated $102,- 
200,000 on “gas and oil” this year in just one state— 
Tennessee. To capitalize on the potential, Tennessee 
Tourist and Development Assn. is urging oil com- 
panies to co-operate in its “clean restroom” cam- 
paign. The association stresses the importance of 
having stations give accurate highway directions and 
information on local tourist attractions. It notes that 
local attractions are important because if a tourist 
stays a day longer in a dealer’s community, “some- 
one will sell an extra tank of gas, and more oil.” 


53 ‘GAS’ TANK CAPS—Service stations selling re- 
placement gasoline tank caps will have to stock some 
new models to take care of some of the 1953 model 
cars. These caps will fit only the ’53 models and 
are of the non-vented type. Among ’53 models com- 
ing out with non-vented caps are: Ford, Chrysler, 
DeSoto, Dodge, Plymouth and Chevrolet. 


NEW BATTERY SEPARATOR—Oil companies who 
have their own branded storage batteries manufac- 
tured for them may be interested in a new low cost 
battery separator. It is made of interwoven wood 
fibers, but unlike conventional wood separators, can be 
shipped and stored in a dry state and is also lower in 
cost than present wood separators. 











Pas je a 2 
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Our competitors can take pride in it, too! 


Why? Because this new Gulflex Registered Lubri- like the one above at more and more Gulf dealers’ 

cation sign is another reminder that today’s petro- stations. To motorists, it says ‘‘We have the right 

leum industry sells scientific lubrication—not just products, the right equipment and the right knowl- 

“‘grease jobs.” edge to give your car the kind of service it deserves.” 
It’s a reminder, too, that today’s service station 

men take real pride’in their work—pride based on 

excellent products, fine equipment, and up-to-date 

knowledge. 


Signs like this one reflect the wealth of planning, 
product development and training programs of the 
entire petroleum industry. 


We think every car owner ought to know about 
our industry’s progress. That’s why you'll see signs 


GULF OIL CORPORATION + GULF REFINING COMPANY + GENERAL OFFICES, PITTSBURGH, PA. 
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WASHINGTON 





Spingarn’s Attack on Oil Industry 
Shows Double Standard of ‘Ethics’ 


Mr. Stephen J. 

Spingarn; the 

Federal Trade Commissioner, is sore- 

ly concerned with ethics in business, 

particularly the ethics of the oil in- 

dustry, and more particularly with 

the ethics of the oil industry in its 

reaction to the FTC “international 
oil cartel” report. 


He has coined a new phrase to 
show how low-down the petroleum 
people have become: “They’re not 
satisfied with hitting below the belt; 
they are hitting below the ankles 
now.” 


What are these “unethical” tactics 
the industry is using? 


Well, there is the use of’ the 
“smear,” such as the suggestion by 
one editorial that perhaps the FBI 
should be asked to investigate the 
FTC to make sure of its loyalty. 
Mr. Spingarn feels this is insulting, 
degrading. 


Then there is the matter of pres- 
sure. Mr. Spingarn doesn’t think 
the surge of critical editorials ap- 
pearing in the nation’s press was 
happen-so. He sees a well-organized 
campaign, led by the Oil Industry 
Information Committee, which has 
pressured some publications into run- 
ning such editorials and which prob- 
ably “bought off” some publications 
outright. He was particularly in- 
censed by the Caltex booklet con- 
taining a selection of editorials criti- 
cal of FTC. 


Further, Mr. Spingarn thinks it’s 
perfectly clear that the oil industry 
is trying its best to stir up a wave 
of public opinion against the govern- 
ment in general and FTC especially. 
And this could mean that Congress 
might slash the FTC budget, includ- 
ing the part of the budget used for 
such economic reports as the one 
on “oil cartels.” 


Finally, there is the matter of oil 
people like Bruce K, Brown making 
speeches which are critical of the 
FTC report. The proper procedure 
for such protests, Mr. Spingarn says, 
would be before some neutral group, 
such as the Senate Small Business 
Committee, where both sides would 
present their arguments. i 


‘ 


Mr. Spingarn stoutly disclaims any 
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thought of throttling the American 
press of the right of an individual 
to free speech. He’s only opposing 
“smears” and “pressure tactics” and 
organized attempts to bring public 
opinion to a boil. 


The surprising thing—or maybe it’s 
not so surprising—about al] this is 
that after Mr. Spingarn has decried 
the use of these “unfair” weapons he 
proceeds to use the same weapons 
himself. 


Only naturally he changes the 
labels. 


Example one: 


The editorial suggesting a possible 
FBI investigation was a dirty smear. 
But his own suggestion that Con- 
gress should investigate the editorials 
of the nation’s press to find out how 
many were “bought” by the oil in- 
dustry isn’t a smear. Not in Mr. 
Spingarn’s book. 


Example two: 


The attempt by the OIIC to pre- 
sent the petroleum story to the na- 
tion is a horrid example of stirring 
up grass roots sentiment and build- 
ing pressure against the FTC and the 
government. But hear Mr, Spingarn 
himself: 


“I believe there is such a thing as 
public opinion and that it is some- 
times possible to enlist it in good 
causes.” 

And again: 


“I am hopeful that other respon- 
sible persons and publications will 
take up the cudgel on this matter.” 


So Mr. Spingarn isn’t opposed to 
stirring up public opinion after all, 
is he? 

Example three: 


Mr. Spingarn is alarmed and sore- 
ly concerned over “pressures” the oil 
companies are bringing to bear. But 
listen: 

“I would like to raise counter pres- 
sures through public opinion. Natu- 
rally if this is going to be a one- 
man operation, it will fail.” 


Is Mr. Spingarn a crusader for 
right and justice? Or is Mr. Sping- 
arn simply guilty of labeling all] those 
on his side as good and all those 
on the other side bad? 








DIRTY STATIONS 


ARE COSTING 
YOU MONEY 


Dirty service stations drive cus- 
tomers away. Dirty service sta- 
tions are less efficient and costlier 
to operate. Dirty stations are 
eye-sores and, as such, are bad 
public relations. 


There’s an easy, practical way 
to keep your stations clean and 
efficient and this Spring is a good 
time to put it to use. 


We're talking about National 
Petroleum News’ Housekeeping 
Inspection Form . . . a pocket-size 
booklet with separate pages de- 
voted to each part of the service 
station layout: Signs and Lighting, 
Driveways and Lawns, Building 
Exterior, Pump Islands, Restrooms, 
Lubritorium, Sales Room and Per- 
sonnel. Each form provides for 
two complete inspections (1) 
BEFORE, in which you check what 
needs doing and, (2) AFTER, in 
which you check to see that it’s 
been done. 


There is no secret formula in the 
Inspection Housekeeping Form. It 
merely provides an instrument for 
systematizing your cleaning pro- 
gram. It’s simple, thorough, ef- 
fective and inexpensive. 


These Forms are available for 
immediate shipment at very rea- 
sonable prices. We will be happy 
to send a sample copy for your 
study. 


Quantity rates are as follows: 

25 copies $ 5.50 

50 copies 10.00 

100 copies 18.00 

200 copies 32.00 

500 copies 70.00 

1000 copies 130.00 
(Ohio purchasers please add 3% sales tox.) 
Prices for larger quantities on r at. 


q 


Mail your orders today to: 


NATIONAL PETROLEUM NEWS 


1213 West Third Street 
Cleveland 13, Ohio 
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Death of PAD’'S Council Framework 
Heralded as End of Shortage Fears 


Petroleum Administration for De- 
fense revoked on Dec. 16 its Instruc- 
tion No. 2, which was issued during 
the oil strikes last May to establish 
a framework for possible loca] indus- 
try advisory councils to help over- 
come any shortages. 

(Two sections of the instruction 
that specifically covered committee 
organization and functions for the 
period covered by strikes were ended 
early in July). 

“While there may still be argu- 
ments in favor of keeping the struc- 
ture intact,’”’ Deputy PAD J. Ed War- 
ren commented, “there is one com- 
pelling reason for ending it now: 
it is not in use and there is no prob- 
ability that it will have to be put 
in use at any time in the near 
future .. .” 


Some oil industry observers noted 
almost immediately that PAD’s deci- 
sion meant that the agency had 
banished its last fears of any pos- 
sible shortage of heating oils on the 
East Coast this winter. 


They said PAD must have recog- 
nized that high refinery runs and a 
favorable distillate fuel oil stock 
buildup over the past few months 
have been sufficient to ride out even 
a severely cold winter. One PAD of- 
ficial said this assumption was “logi- 
cal.” 


Refineries May Move—Decision to 
extend the Interprovincial Pipe Line, 
which now carries Alberta crude 
from Edmonton, Alta., to Superior, 
Wis., from the head of the Great 
Lakes to Sarnia, Ont., probably will 
result in some refining operations 
being moved from Montreal west- 
ward into Ontario, John F. Fairlie, 
manager of the co-ordination eco- 
nomics department, Imperial Oil, told 
the New York Assn. of Customers 
Brokers Dec. 17. 


“As time goes on,” he said, “some 
of the refining operations in Montreal 
which are carried out to meet Ontario 
requirements will probably move to 
Ontario and a Canadian crude sup- 
ply.” 

Distillates Dip—Marked withdraw- 
als of distillate fuel oil from stor- 
age in the week ended Dec. 13 were 
shown in API’s weekly statistical re- 
port, (see summary table at right). 
Withdrawals of kerosine and distillate 
combined totaled 6,194,000 bbls. as 
compared with 4,676,000 bbls. a week 
earlier. 


Refinery runs declined. Gasoline 
output was off. Production of all 
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principal grades of fuel oi] was up. 
Gasoline stocks increased only slight- 
ly. 

Crude oil and condensate output 
averaged 6,561,600 b/d, a gain of 85,- 
050 b/d over the week ended Dec. 6. 


New Pipe Line Operating—Petro- 
leum products are being moved 
through a new 330-mile pipe line 
completed from Salt Lake City to 
Boise, Idaho. It was constructed and 
will be operated by Salt Lake Pipe 
Line Co., a subsidiary of Standard 
Oil of California. It is eight inches 
in diameter and was built parallel 
to an existing pipe line. The new 
facility boosted movement of prod- 
ucts to Boise from 22,000 b/d to 39,- 
500 b/d. Addition of pumping sta- 
tions later will make it possible to 
boost throughput to 45,000 b/d. 


Sun Plans New Line—Sun Oil will 
start construction next spring on a 
products pipe line extending from its 
refinery now under construction at 
Sarnia, Ont., east to Toronto. A 
wholly-owned subsidiary, Sun Pipe 
Line Co. of Canada, is being formed 
to operate the 200-mile eight-inch 
line, which will have 10,000 b/d ca- 
pacity initially. Capacity may be in- 
creased later to 15,000 b/d. 

Takeoffs are planned at London, 
Hamilton and North Toronto. Pri- 
mary products to be moved are gaso- 
line and Nos. 1 and 2 fuel oil. 


It is anticipated that the new line 


the Sarnia refinery in the fall of 
1953. 

Imports Hit Peak—A new all-time 
high of 1,239,000 b/d in total imports 
of crude oil and products was set in 
the week ended Dec. 13, according 
to API statistics. The new record 
is 118,300 b/d above the previous 
high of 1,120,700 b/d set in the week 
ended May 24, 

Exports Climb—-U. S. exports of 
major oil products rose 2.6% for the 
four weeks ended Nov. 21 as com- 
pared with the four weeks ended 
Oct. 24, according to a PAD report. 
Total exports for the four weeks 
ended Nov. 21 were 229,100 b/d. 
For the single week ended Nov. 21, 
exports were 210,400 b/d as against 
259,000 b/d for the previous week. 

* * * 

Producers Protest—The Texas Rail- 
road Commission set the _state’s 
crude oil allowable at 3,211,108 b/d 
for January at its Dec. 18 prora- 
tion hearing. This cut 89,426 b/d 
from the current allowable and is 
about 170,000 b/d under the record 
November allowable, 

The reduction brought an immedi- 
ate protest from the Texas Inde- 
pendent Producers & Royalty Owners 
Assn., whose president, Bryan W. 
Payne, wired the heads of six large 
U. S. companies which import oil— 
Jersey Standard, Gulf, The Texas Co., 
Shell, Socony-Vacuum and Standard 
Oil of California—pointing out that 
imports have continued to rise while 
Texas was being “called upon to 
absorb the full decrease in demand” 
and asserting that “we believe that 
public interest warrants an expres- 
sion of your policy regarding your 


will be completed and ready for import intentions during coming 
operation about the same time as year.” 
Summary of APi Report on Refining Operations 
(U. S. totals—B. of M. basis) 
Week Week Increase 
Ended Ended or 
Production Dec. 13 Dec. 6 Decrease 
Crude runs—daily avg. 6,715,000 6,809,000 — 94,000 
Foreign crude included 528,000 639,000 — 111,000 
Percent operated 90.6 91.9 — 1.3 
Gasoline . . 23,124,000 23,518,000 — 394,000 
Kerosine 2,951,000 2,894,000 + 57,000 
Distillate fuel oil 10,509,000 10,216,000 + 293,000 
Residual fuel oil 8,978,000 8,785,000 + 193,000 
Stocks 
Finished & unfinished gasoline . .129,582,000 129,470,000 112,000 
Kerosine ...... . 29,635,000 31,142,000 — 1,507,000 
Distillate fuel oil . 109,675,000 114,362,000 — 4,687,000 
Residual fuel oil ........ .. 49,881,000 50,658,000 — 777,000 
Summary of B. of M. Report on Crude Oil Stocks 

Week Change Change 

Ended from from 

Dec. 13 Dec. 6 Nov. 138 

(figures in bbls.) 

Total crude stocks in U. S. -..... 269,541,000 +1,488,000 -+ 2,879,000 
Total located in PAW District 1 .. 18,572,000 + 1,458,000 + 2,019,000 
Total located in PAW District 2... 86,448,000 — 644,000 — 1,501,000 
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President May Have to Decide ‘Cartel’ 
Action Future on Basis of Security 


NPN News Bureau 
WASHINGTON—Apparently either 
the Truman or the Eisenhower Ad- 
ministration must decide whether the 
“international oil cartel” grand jury 
investigation is endangering U. S. 
security to such an extent that it 
must be called off, at least tempor- 
arily. 

The fact was pointed up this week 
by reports that the matter was dis- 
cussed at a meeting of the National 
Security Council, the country’s high- 
est strategy determination group. 

Leading advocates of the view that 
the Democrats should stop the probe 
now reportedly are Defense Secretary 
Lovett and General Omar Bradley, 
chairman, Joint Chiefs of Staff. 

Involved are military, political and 
economic factors in the Mediterran- 
ean and Middle East with implica- 
tions that reputedly reach to the 
Korean battle front. But of primary 
and immediate concern, apparently, 
is the fate of Iran. 

Those urging an end to the “cartel” 
move by the Justice Department re- 
portedly feel that the present gov- 
ernment of Iran cannot last much 
longer unless its squabble with Great 
Britain is settled. Best bet, so far, 
seems to be the State Department’s 
attempt to persuade American, Brit- 
ish and perhaps Dutch oil companies 
to form a joint company for the pur- 
chase, distribution and marketing of 
Iranian oil—leaving the production 
and refining to the Iranians and what- 
ever outside help they elect to utilize. 
Coupled with this would be either a 
loan or a gift to Iran to bolster her 
tottering economy and put the petrol- 
eum facilities back into operation. 

Problem Arises — But here there 
looms a very real snag. On the one 
hand the government is urging the 
U. S. companies to form a “pool” 
company and, on the other, the Jus- 
tice Department is clubbing them with 
its investigation of an alleged “in- 
ternational cartel.” 

The advocates of ending the in- 
vestigation reportedly point out that 
waiting for the Eisenhower Adminis- 
tration to determine policy on this 
question might result in losing Tran 
to the Communists—that the GOP 
regime could not be expected to take 
office one day and drop investigation 
the next. It is believed that the GOP 
would set up a top brass interdepart- 
mental committee or a public com- 


mission to study the security aspect ° 
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and report to President Eisenhower. 

Another point apparently being 
made is that government need not 
jeopardize any case it may have 
against companies under the anti- 
trust laws—that it could resume 
prosecution at a later, more favorable 
time. 

Also, there is some fear that the in- 
vestigation might bring out certain 
information which. could be seized by 
the Communists for telling propa- 
ganda effect. 

At the NSC meeting, it was re- 
ported, only Attorney General 
McGranery was in favor of continu- 
ing the probe and was backed up by 
President Truman, NSC chairman. 
Mr. McGranery is not an NSC mem- 
ber but reportedly, was called in for 
the discussion. 


The matter seemingly was not fin- 
ally determined and reputedly will 
be the subject of another meeting 
after the holidays. 


Spingarn Crusade—Meanwhile, the 
“cartel” matter erupted into a one- 
man “crusade” at the Federal Trade 
Commission, with Commissioner 
Spingarn denouncing the oil com- 
panies and most of the nation’s press 


for what he called an attack on the 
FTC. 

It was that agency which compiled 
the “international oil cartel” report 
which formed the basis for the DJ 
grand jury proceedings. 

In addition to conducting several 
press conferences which were noted 
for their vitriolic character, Mr. 
Spingarn (1) suggested that courts 
be empowered to bring contempt ac- 
tion against parties involved with 
quasijudicial agencies such as FTC 
and (2) indicated he may seek a 
congressional investigation of cir- 
cumstances behind newspaper and 
magazine editorial roastings of the 
“cartel” matter. 

The liberal-minded Washington 
Post, a newspaper characterized by 
an editorial policy far more in line 
with New Deal concepts than with 
conservative views, took sharp issue 
with Mr. Spingarn. 

The paper pointed out that, if his 
attitude prevailed, the public would 
hear only one side of a case before 
an indictment or a “no bill.” The 
paper said it woul mean that a 
political decision to prosecute should 
not be criticized, regardless of the 
damage of such a decision. It said 
that Spingarn could justifiably at- 
tack any pressures he finds on either 
the courts or quasijudicial bodies—a 
condition that does not apply to the 
FTC report. 


Oil Back to Pre-Strike Steel Quota 
As 2nd Quarter Allocations Are Made 


NPN News Bureau 

WASHINGTON — The marketing 
end of the petroleum industry will 
get 11,967 tons of steel for second 
quarter 1953 use. 

For all domestic oil and gas pur- 
poses, PAD was granted 1,909,087 
tons of steel. This was a 23% hike 
over the first quarter, but was only 
about 8,000 tons above the third 
quarter 1952 total. 

The net effect is that the petro- 
leum industry is back, material-wise, 
to the point it had reached last fall 
before the steel strike forced cur- 
tailment of material uses during the 
fourth quarter of this year and the 
first quarter of next. 

The hike wasn’t as much as PAD 
had wanted, particularly in products 
made from heavy plate, but the DPA 
position was that steel mills are load- 
ed with orders and that to grant 
more “tickets” would not be wise 


because the “tickets” 
placed at the mills. 

This was the breakdown PAD 
made of the 1,909,087 tons of steel 
(figures are in tons): 


couldn't get 


Carbon Alloy 
Steel 

Natura! gas production and 
processing ......- 

Gas transmission and dis- 
tribution anes 

Oil transportation (includ- 
ing military storage) 

Refining ° 

Marketing , 

Oil| & gas production. 
(oil country tubular 


43,090 
440,673 


425,968 

180,063 5,500 
11,967 

498,006 78,523 
goods) ..... - 

Oil field machinery and 
equipment 143,800 

Reserve .. , 5,230 


(130,000) (78.448) 


74,615 


Total .. . 1,748,797 150,390 


(Allocation of 900 tons of stainless 
shown above.) 


steel not 


Other Developments—Elsewhere in 
the materials picture, this was the 
situation: 

1. In addition to steel, PAD got 
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7,755,000 Ibs. of copper and 1,280,- 
000 Ibs. of aluminum. 

2. Grants to other agencies includ- 
ed: Defense Transport Administra- 
tion, 74,850; Maritime Administra- 
tion, 125,500; Bureau Public Roads, 
372,508, and NPA Containers and 
Packaging Division, 1,631,807. 

3. DPA also made supplemental 
allotments of 550,000 tons of first 
quarter steel, but PAD didn’t get any 
of this. The lion’s share—353,000 
tons—-went tc the automobile indus- 
try, enough to enable it to make 
about 225,000 more cars in the first 
“quarter. 

At PAD, the principal materials 
problem continued to be oil country 
tubular goods. 

End of Controls Urged Mean- 
while, there were producers who felt 
that perhaps the best solution would 
be to drop controls and let the prob- 
lem work itself out. Charlton H. 
‘Lyons, president of the Independent 
Petroleum Assn. of America, wrote 
Mr. Warren urging that PAD sup- 
port decontrol. 

He said a survey of IPAA mem- 
bership showed that 424 want imme- 
diate decontrol and that 162 opposed 
decontrol at this time. 

The PAD feeling is that to decon- 
trol now would start a stampede and 
that someone, especially the Inde- 
pendent producers, would likely get 
hurt. 

Anyway, decontrol is going io 
await a decision by the new admin- 
istration. 


‘Top Man’ Likely to Make Decision 
On Giving West Coast Price Hike 


NPN News Bureau 

WASHINGTON—The Fuels Di- 
vision, Office of Price Stabilization, 
was busy this week evaluating the 
results of a three-day Los Angeles 
conference with oil industry repre- 
sentatives on requested West Coast 
crude oil and products price increases. 


No final decision by the division 
was expected for “several weeks” and 
it was a good bet that the whole 
matter may eventually wind up at 
the top mobilization command or the 
White House. 

Division Director E. E. Fogle dis- 
closed that the West Coast Whole- 
sale Petroleum Industry Advisory 
Committee agreed generally that 
crude price boosts ranging from 15c 
to 35c per bbl., according to gravity 
readings, were necessary to solve the 
area’s petroleum shortage problem. 

Increases recommended for refined 
products ran from 1.4c per gal. for 
gasoline and liquefied petroleum gas 
to 10c per bbl. for fuel oil. 

Mr. Fogle said the increases “were 
generally thought by committeemen 
to be that which would achieve the 
necessary results.” He did not, how- 
ever, commit the agency to the com- 
mittee’s suggestions, asserting: 

“No conclusions have been reached 
by the agency and, in view of the 


Defense Orders for the Oil Industry 


(Issued Dec. 16-22, inclusive) 

This description of oil defense orders pro- 
vides a weekly summary of government regu- 
lations that may affect NPN readers. We will 
appreciate our readers jetting us know when 
they think that we have omitted a regulation 

Complete copies of the official text of these 
orders can be obtained from Platt’s OIL-Law- 
GRAM Reports, 1213 West Third St., Cleveland 
13, Ohio, a publication which reproduces and 
mails out the orders on oil upon issuance 
Minimum charge for single copies, $1.00 
postage paid. One year’s service, $100. Les 
than one year's service pro rata plus $5.00 


for handling. 
CODE: NPA-—National Production Author- 
ity; ESA — Economic Stabilization Agency: 


PAD—Petroleum Administration for Defense; 
ODM-—-Office of Defense Mobilization; DPA - 
Defense Production Administration; DTA - 
Defense Transport Administration; WSB 
Wage Stabilization Board; OPS Office of 
Price Stabilization 


List of Orders 


PAD—Petroleum Administration for Defense 

Instruction No. 2—Revocation—Establish- 
ment of Committees and Supply Directors. 
OPS—Office of Price Stabilization 

CPR 63, Amdt. 1—Lube oils, greases, waxes 
in territories. 

CPR 66, Amdt. 1—Asphalt and asphalt 
products in territories. 

CPR 22, Int. 36—Dislocations in source of 
supply of manufacturing materia). 

CPR 30, Int. 23—Dislocations in source of 
vupply of manufacturing material. 
WsB—Wage Stabilization Board 

3WR 13, Amdt. 2—-Additional grounds for 
approval of fringe benefits. 
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NPA—National Production Authority 

M-6A, Sched. 5—High nickel alloys 

M-80, Sched. A, Amdt. 1—Nickel-bearing 
stainless steel, etc certification requirements 

M-80, Amdt. 4 — Revocation — Certification 
Requirement. 


What Orders Do 
Office of Price Stabilization 


LUBE OILS, WAXES, GREASES IN TER- 
RITORIES—Amdt. 1 to CPR 63 — Restores 
these items, imported into U. S. Territories to 
coverage of CPR 9. 

ASPHALT AND ASPHALT PRODUCTS IN 
TERRITORIES—Amat. 1 to CPR 66—Removes 
asphalt from CPR 66 and places it under 
CPR 9. 

SUPPLY OF MANUFACTURING MATE- 
RIAL—Int. 36 to CPR 22, and Int. 23 to 
CPR 30-—Increased cost arising from NPA 
allocations cannot be used as a basis for 
determining materials cost adjustment under 
these regulations. 


Wage Stabilization Board 


FRINGE BENEFITS—Amdt. 2 to GWR 13, 
Rev.—Provides additional ground for approval 
of fringe benefits. 


National Production Authority 


HIGH NICKEL ALLOYS—Sched. 5 to M-6A 

Requires that each person purchasing a 
high nickel alloy product from a steel distribu- 
tor shall furnish a certification to such dis- 
tributor, 

NICKEL BEARING STAINLESS STEEL 
Amdt, 1 to M-80—Requires certification from 
any persons ordering nickel-bearing stainless 
steel 


several important aspects of the mat- 
ter in conjunction with which there 
are well-recognized interests of other 
government agencies as well as the 
public, it is probable that no recom- 
mendations can be made for several 
weeks.” 

Noting that the committee saw the 
price increase route as “the most 
feasible solution” to the shortage, 
Mr. Fogle pointed out that this agreed 
with the earlier recommendation by 
the Petroleum Administration for 
Defense. 


Whatever decisions evolve from 
the Petroleum Branch and the Fuels 
Division must be forwarded to the 
top OPS officials for approval. Be- 
cause of the undeniable impact price 
increases would have on West Coast 
consumers and because the shortage 
arises primarily from military de- 
mands, it is not unlikely that the 
whole matter will be sent up much 
higher for a policy decision. 

Increases Suggested — Following 
are the specific price increases on 
which Mr. Fogle said the West Coast 


committee reached general agree- 
ment: 
CRUDE 
Price increase 
API Gravity per bbl. in cents 
14.9 and heavier ° 15 
15.0t0 15.9 ... Se Wied dance 
16.0 to 16.9 : oni ee 
17.0 to 17.9 ° ‘ 18 
18.0 to 18.9 , 19 
19.0 to 19.9 . 20 
20.0 to 20.9 21 
21.0 to 21.9 22 
22.0 to 22.9 23 
23.0 to 23.9 24 
24.0 to 24.9 25 
25.0 to 24.9 . é axe 26 
26.0 to 26.9 27 
27.0 to 27.9 .. aig . e y 28 
28.0 to 28.9 ‘ vs 29 
29.0 to 29.9 30 
30.0 to 30.9 ; . 31 
31.0 to 31.9 . . . . 32 
32.0 to 32.9 .. : ‘ ; . 33 
33.0 to 33.9 . ‘ ; we 34 
34 and lighter ..... Tern . 35 
REFINED PRODUCTS 

Product Price Increase. 
LP-gas 1.4c per gal. (58.8c per bbi.) 
Gasoline 1.4c per gal. (58.S8c per bbl.) 
Distillates .. 1.6¢ per gal. (67.2c per bbl.) 
Asphalt and asphalt 

products . ‘ 15e¢ per bbl. 
Fuel oil 10c per bb! 

Meanwhile, there was action in 


Washington during the week on these 
other pricing aspects: 

Jobbers Protest — A. Graham 
Shields, managing director, Oil Heat 
Institute of Greater Washington, 
carried to OPS the view of District 
of Columbia fuel oil jobbers that 
general increases on East Coast fuel 
oil prices granted last June should 
not be deducted from area-wide price 
boosts allowed under the “jobber 
earnings standard” formula. 

He was supported at the confer- 
ence by Otis H. Ellis, general coun- 
sel for the National Oil Jobbers Coun- 
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cil and was accompanied by a staff 
aide of the Senate Small Business 
Committee. 

OPS Special Assistant J. J. Whelan 
promised an answer by Jan. 6. 

The D. C. marketers were granted 
O.lc per gal. increase last month 
under the earnings standard proce- 
dure after OPS deducted the 0.15c 
per gal. permitted under the East 
Coast order. The jobbers contend 
they are entitled, actually, to an- 
other 0.1c to 0.2c under the earnings 
standard. 


Furthermore, the jobbers maintain 
that the standard, as currently in- 
terpreted, does not provide a proper 
measurement of the need for margins 
relief because it is made on a com- 
parison of earnings, not a unit basis, 
and therefore penalizes jobbers whose 
businesses have grown since the base 
period. 

In detail, Mr. Shields declared, 
“We object to that (earnings stand- 
ard) adjustment on the following 
grounds: 

“1. That the regulation did not 
provide for it even though the date 
of issuance was subsequent to CPR 
17, SR 10. 

“2. It was the intent of CPR 17, 
SR 10, to allow the 15 points to bulk 
plant operators .. . to offset the ef- 
fects of the 65 points increase in the 
cost of product and for no other pur- 
pose. 

“3. By adjusting the reports, the 
above facts were by-passed and, in 
addition, someone has presumed to 
penalize the reports by applying an 
adjustment which had nothing to do 
with the two reporting periods cov- 
ered by Form 151 (earnings stand- 
ard reporting form.) 

“4. In adjusting these reports, OPS 
is using crystal-ball thinking on what 
may or may not happen in the year 
to come, and is thereby keeping from 
the local industry margin relief 
which their figures show they need 
and are entitled to for future op- 
erations. 

(Also), 18 independent deal- 
ers in the Washington area have sold 
out their businesses during 1952 be- 
cause of their inability to make a 
profit under controls.” 


Transport Pass-Through -— Ceiling 
Price Regulation 13 (retail petroleum 
sales) was amended to permit a pass- 
through of increased transportation 
costs, effective Dec. 24. 


The modification is applicable to 
retail sellers who purchase on an 
FOB shipping point basis rather than 
on a delivered basis as most retail- 
ers do. OPS said the change will 
eliminate the absorption of trans- 
portation costs by sellers buying at 
other than tank wagon and will per- 
mit all retail ceiling prices to re- 
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flect transportation increases in a 
uniform manner. 

However, ceiling prices must be 
reduced if taxes on the sale, use or 
delivery of petroleum product cov- 
ered by the order are reduced. 

Lube Oil Change OPS trans- 
ferred from Ceiling Price Regulation 
63 to Ceiling Price Regulation 9 sales 
of lubricating oils, greases, waxes, as- 
phalts and asphalt products im- 
ported into the territories and pos- 
sessions. 

CPR 9 was tailored for sales of 


commodities which are imported into 
the territories and possessions, while 
CPR 63 was concerned solely with 
retail sales of those petroleum prod- 
ucts. 

Change in Command Former 
Price Stabilizer Michael V. DiSalle 
took over as Director, Economic Sta- 
bilization Agency (OPS parent body), 
from Roger Putnam. Mr. DiSalle 
had, just a week earlier, submitted 
a report on the continuation of price 
controls to Mr. Putnam (See Dec 
17 NATIONAL PETROLEUM NEWS) 


Sawyer Urges New Look at Antitrust Laws 


NPN News Bureau 

WASHINGTON — A _ strong blast 
against the language and administra- 
tion of the nation’s antitrust laws 
was issued by Commerce Depart- 
ment’s Business Advisory Council 
and endorsed warmly by Commerce 
Secretary Charles Sawyer. 

He closely supported, in particu- 
lar a recommendation that a con- 
ference section be established in the 
Justice Department “where business- 
men can go and get some guidance 
in advance of and perhaps in place 
of costly litigation.”” He noted that 
“fully 90%” of antitrust cases “could 
be solved by preliminary conference.” 

In a letter making the report pub- 
lic, Sawyer also declared: 

“What we need is a new, modern 
definition of competition. . . 

I do not suggest or imply the de- 
sirability of relaxing prosecution for 
illegal mergers to restrain trade. Fur- 
thermore, I suggest to big business 
P the wisdom of avoiding even 
legal acquisition of small companies, 
when such acquisition would repre- 
sent nothing more than a good bar- 
gain and not any fundamental need. 

“What do we want to do about 
size? What can we do about size? 
If we attack size in business and 
government, shall we ignore it in 
other fields—labor, for instance?” 

Some of highlights of the coun- 
cil’s recommendations were: 

1. Since antitrust regulations gov- 
ern the entire business scene, the in- 
consistencies in the statutes, as in- 
terpreted, pose a vexing problem for 
businessmen. Any businessman can 
at any time be prosecuted under one 
or another antitrust statute, should 
an enforcement agency so elect. 

2. Some antitrust laws require 
“hard competition.” Thus, the Sher- 
man Act as interpreted, forbids any 
easing or lessening of price competi- 
tion, regardless of reason or justi- 
fication. Other statutes—Robinson- 
Patman Act, for example—require 
“soft competition.” Thus price reduc- 
tions are ruled illegal if they may 
possibly injure competitors of the 
seller or buyer. 


3. A potential unifying factor is 
the “rule of reason,” under which 


antitrust provisions become operative 
only where questioned practices are 
likely to substantially lessen compe- 
tition. However, in recent years the 
tendency has been to rely less and 
less on the “rule of reason.” Anti- 
trust cases are frequently decided 
without regard for reasonableness of 
practice in dispute. 

4. Policy choices must be made be- 
tween “hard” and “soft” competition 
and between specific absolute rules 
as against a flexible rule of reason 
Need for positive and constructive 
program is urgent. 

5. Careful consideration and study 
should be given to the establishment 
of one or more objective review 
boards, consisting of competent busi- 
nessmen, engineers, economists and 
non-prosecuting lawyers Such a 
board, after discussing problems in 
particular case with all participants, 
should try to insure that government 
commencement of antitrust cases 
conform to national policy. No major 
investigation or proceeding would 
commence until after such a recom- 
mendation. 


Deaths 


B. J. Karpilow, vice president, treas- 
urer and director of Buckley Bros., 
Bridgeport, ‘Conn., died Dec. 22 in 
Miami, Fla., where he had been va- 
cationing. 

oJ > . 

George F. Couture, 66, salesman for 
Globe Oil and Refining Co. for many 
years and retired since Jan. 1, 1952, 
died suddenly in Milwaukee, Dec, 22 
at the home of his sister, Mrs. Lucille 
Gould. 


Fringe Benefits Approved 
NPN News Bureau 
WASHINGTON The Economic 
Stabilization Agency issued an amend- 
ment to General Wage Regulation 13 
to make it clear that fringe benefits 
are approvable if they do not exceed 
the prevailing practice of other com- 
panies or groups within company it- 
self. Fringe benefits include paid 
vacations, paid holidays, premium pay 
and shift differentials. 











NPN News Bureau 
WASHINGTON—tThe National Se- 
curity Resources Board this week 
concurred with the idea of the gov- 
ernment extending “limited financial 
assistance” to private producers of 
synthetic liquid fuels, adding that 
beyond this, no further action is 
deemed necessary at this time. 


Apparently, then, the NSRB does 
not favor government building of 
synthetic fuels plants. 


The Board’s views were set forth 
in a report to the White House on 
ways of implementing the recommen- 
dations made several months ago by 
the President's Materials Policy (Pa- 
ley), Commission. They were in con- 
currence with the attitude of the 
Commission, which had approved the 
general idea of development of syn- 
thetic fuels and suggested that gov- 
ernment aid might take the form of 
transportation subsidies. 


Another highlight of the report is 
NSRB’s agreement with the Paley 
Commission on the desirability of re- 
taining the oil depletion allowance. 
However, NSRB pointed out that in 
view of “extreme differences of opin- 
ion” on this question, the President 
should appoint a committee repre- 
sentative of the divergent views to 
study percentage depletion and pos- 
sible alternatives and to report to 
the President within six months. 


The proposed group would include 
representatives of the Interior and 
Treasury Departments and Defense 
Materials Procurement Agency. 
NSRB noted that the Defense Mate- 
rials group and the Defense Produc- 
tion Administration concurred with 
the Paley report but that the Treas- 
ury disagreed strongly and that In- 
terior proposed, further study. 

Commenting on the 
NSRB said: 


“Regardless of whether percentage 
depletion is the ultimate in methods 
that can be devised for the purpose 
intended, it is a fact that extensive 
development of the resources covered 


depletion, 


has taken place since it has been in 


effect.” 


List Recommendations — Other 
points in the NSRB_ recommenda- 
tions to the President included: 


1. That legislation be drafted em- 
bodying proposal made by the Paley 
Commission urging “unilateral elimi- 
nation of import duty on any indus- 
trial material in either crude or re- 
fined form whenever it is determined 
that the U. S. is, or is expected to 
become, substantially dependent on 
imports of the material.” 


Mutual Security Agency, comment- 
ing on the subject, suggested that 
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NSRB Backs Idea of Financial Aid 
to Synthetic Fuels Producers 


the proposed legislation might be 
broad enough to permit elimination 
of the tariff on crude oil. 

NSRB pointed out that it was ap- 
parent the Paley Commission was 
not convinced as to desirability of 
abolishing the crude oil tariff at this 
time but said crude oil might be con- 
sidered along with other raw mate- 
rials in the event a program of uni- 
lateral reduction of raw materials 
tariffs is instituted. 

2. That the President ask Congress 
to enact legislation prescribing a 
policy to be followed by Interior in 
managing off-shore lands. 

3. That the President direct In- 
terior to determine the best ways of 
establishing a strategic reserve of 
petroleum, taking into account such 
possibilities with respect to off-shore 
lands as the regulation of well spac- 
ing and withdrawal rates, contract 
drilling, and government loans 
against subsequent production, and 
to report its findings to the Presi- 
dent. 

4. That the same thing be done 
with respect to public lands. 

5. That the President should direct 
Interior to make a similar study on 
state and private lands as to regu- 
lation of well spacing and withdraw- 
al rates, contract drilling, govern- 
ment purchase and maintenance of 
proved reserves in place, and gov- 
ernment loans against subsequent 
production. 

6. That the NSRB be given power 
to review the need for maintaining 
legislative authority to make high- 
risk loans for production of strategic 
materials as a security device. 


7. That the Congress be asked to 
modify the present tax law pertain- 
ing to crediting of foreign corporate 
income taxes against domestic cor- 
porate income taxes, either through 
elimination of over-all limitation, or 
through liberalization of this provi- 
sion. The Paley Commission had rec- 
ommended that the taxpayer be per- 
mitted to elect annually whether 
“per country” or “over-all limitation” 
will apply in computing credits for 
taxes paid abroad. 

Text of NSRB’s suggestions on the 
Paley report may be purchased from 
the Superintendent of Documents, 
Government Printing Office, Wash- 
ington, D. C. 


FTC to Seek Funds 
For Study of Dollar 


NPN News Bureau 

WASHINGTON — Federal Trade 
Commission is asking for $200,000 in 
next year’s budget for a “pilot case” 
study in proposed consumer dollar re- 





search program covering oil and 


other industries. 

Purpose of the “pilot case’’ would 
be to test procedures and methods of 
gathering and evaluating statistics on 
where consumer’s dollar goes—how 
much of it to the manufacturer, to 
the wholesaler, retailer, etc., and how 
much is for cost of material and how 
much for labor. 

If the “pilot case” study should 
prove successful, other products, prob- 
ably including gasoline and fuel oils, 
would be studied. 

Currently, FTC is asking a prelimi- 
nary study of possible methods to 
be used and a study of what infor- 
mation already is available. 


Whitman-UOP Damage Suit 


To Resume February 2 


WILMINGTON, Del. — Federal 
Judge Richard S. Rodney has set 
Feb. 2 as the date for resumption 
in district court here of the William 
Whitman Co.’s damage suit against 
Universal Oil Products Co. over 
wrongs allegedly done the old Na- 
tional Refining Co. in process licens- 
ing. (See March 14, 1951 NPN, p. 
28). 

Current recess in the case began 
Dec. 11 at the conclusion of the 
79th trial day. Previously, the trial 
had been proceeding on a four-day- 
week basis since Sept. 28. 

Opposing attorneys expect to take 
most of February to wind up their 
oral arguments. By the beginning 
of next summer, they hope to have 
final briefs in Judge Rodney’s hands. 

The record now covers 10,000 pages 
of transcript and about 5,000 exhibits, 
one of which contains a listing of 
1,700 processing patents, 


R. B. Anderson Named 
New Navy Secretary 


NPN News Bureau 
NEW YORK — R. B. Anderson, 
manager of W. T. Waggoner Estate, 
Vernon, Tex., has been chosen Sec- 
retary of the Navy by President-elect 
Eisenhower, according to James C. 
Hagerty, Eisenhower’s press secre- 
tary. 
Anderson is an API director and 
former president of the Texas Mid- 
Continent Oil & Gas Assn. ~ 


Refinery Repair Set 
NPN News Bureau 

CHICAGO—Preparations are being 
made to start repairs on the catalytic 
cracking unit at Pure Oil’s Smiths 
Bluff refinery at Nederland, Tex., 
damaged by explosion and fire Nov. 
29. 

The company said “it will take 
some time” before repairs are com- 
pleted. The refinery is in partial op- 
eration, the first unit going back on 
stream Dec. 4 after a five-day com- 
plete refinery shutdown, Pure said. 
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Oil Should Fight Turnpike Station Dictation 


It is time that the oil industry abandoned its policy of 
appeasement in dealing with state highway departments 
and turnpike commissions. As surely as appeasement 
nurtured dictators in the 30’s, just as surely is the oil 
industry nurturing a state form of socialism and dictator- 
ship every time it compromises with these bureaucratic 
bunglers who have set themselves as guardians of the 
motoring public. 

Publicly they extend a protective embrace to the mo- 
torist by stipulating that the oil industry provide lush 
service stations and every conceivable type of additional 
convenience for those who travel the modern new high- 
ways and toll roads now building and planned. Actually, 
these commissions are interested in only one thing—pro- 
fit to the state or commission, regardless of how the in- 
dividual operator of a station may make out and regard- 
less of whether a result of the policies they prescribe 
may be the exclusion of Independent competition in the 
operation of service facilities. Facts just brought to 
light in Massachusetts prove this to be so. 

In inviting bids on some 13 combination service sta- 
tion and restaurant sites on six sections of limited access 
highways, the Massachusetts Public Works Department 
stipulates, among other things, that the operators of 
these outlets must carry “use and occupancy insurance 
. .. in an amount sufficient to indemnify the department 
for the loss of profits” which might be incurred should a 
station be damaged beyond use or be destroyed. 

Charles Weller, executive assistant of the Public Works 
Department, says this provision was included to assure 
the state of a continuation of profits from these facilities 
regardless of what might happen to interrupt their opera- 
tion. He implied it was up to the individual companies to 
decide whether similar insurance would be carried to as- 
sure them of uninterrupted profits from the outlets. 

Such an attitude sounds strangely contradictory to the 
department’s invitation which states at one point, “All 
factors which the department deems to have meritorious 
bearing, in securing for the motoring public the maxi- 
mum in quality and service, will be given the utmost con- 
sideration.” 

The Public Works Department also stipulates that 
eligibility to bid is confined to “producer-refiners” and 
other “nationally known suppliers . . . having high sales 
volume within this area.” 

Told that this clause could be interpreted to mean 
Independents are not eligible, Mr. Weller says that the 
intent is to permit Independents marketing a “nationally 
known” brand of product to bid for stations, but to ex- 
clude private brand operators. It appears the prospectus 
states one thing, but that members of the Public Works 
Department mean something else. The question is, what 
kind of a bid would be legal under the provisions of the 
invitation for bids? 

At another point the Massachusetts prospectus stipu- 
lates: 

“All employes of whatever kind must be thoroughly 
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familiar with the Massachusetts highways in order to di- 
rect motorists intelligently; they must have full know- 
ledge of all connecting roads, convenient and satisfactory 
hotels, doctors, hospitals, telephone and telegraph facili- 
ties and other general information; they should be well 
trained in giving first aid treatment and should be pro- 
vided at all times with adequate first aid supplies.” 


Mr. Weller says this was modeled after the Pennsyl- 
vania Turnpike regulations. Yet, a representative of one 
of the companies operating stations on the Pennsylvania 
Turnpike says that no such stringent requirements are 
to be found in the Pennsylvania regulations. He says 
that stations are required only to have first aid treat- 
ment and supplies available at all stations. 


So, it appears that Mr. Weller is wrong. And, even 
if he were right, that still would not excuse including 
such an asinine provision. The oil industry constantly 
is trying to improve the calibre of its employes at sta- 
tions, but when it comes to requiring that prospective 
employes, in effect, have a master’s or a doctor’s degree, 
that is going too far. 

Also, the longest section of highway on which these 
stations and restaurants will be built is only 20 miles 
long, yet the state wants four such combination outlets 
on that stretch. That is just inviting competition with al- 
ready established businesses along that road. If a motorist 
can’t go 20 miles without having to stop for food or 
gasoline, something is wrong and the oi] industry can- 
not be expected to assume the burden of rectifying that. 

All in all, the Massachusetts proposal is so ridiculous 
as to be downright serious. There are reports that many 
companies have expressed an intention of not even bid- 
ding for the sites. There are still other reports that 
some in the industry in that area feel they must “work 
along with the commissioner.” 

As NPN has pointed out previously, the industry 
should quit trying to “work things out” with these people. 
Experience in the past has been that all the industry has 
accomplished has been a compromise—on its part, not 
that of the state. And each compromise takes a little 
more away from free enterprise. 


Let the industry as a whole make up its mind to 
stop fooling around and to commence dealing with 
these matters on a practical basis. Do business with 
the state on the same basis as with any other custo- 
mer. If there must be a compromise, let it not be 
a one-sided compromise. 


Some industry men shy away from any concerted ac- 
tion to oppose these turnpike commissions, saying such 
action might be construed as collusion, or some such 
thing. The way it looks now, the industry may as well 
go whole-hog and be put out of business now for collusion 
as to give it away in small parcels over a period of years. 
The states seem to be winning all the points so far. 
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ATLANTIC COAST 





Tre first move 
by Massachusetts’ 
public works commissioner to make 
use of his practically unlimited au- 
thority for establishment and oper- 
ation of any service stations on the 
State’s limited access highways has 
some curious aspects disturbing 
ones to some members of the in- 
dustry. (See Editorial, p. 17) 

The law vesting in him complete 
supervision, jurisdiction and control 
over limited access route service sta- 
tions and other commercial facilities 
was enacted in 1950. At the time, a 
few industry members warned it 
would “put the state in the gasoline 
business.” 

Now, more than two years later, 
the industry is suddenly presented an 
invitation to bid—quickly—on the 
erection and operation of 13 combina- 
tion service stations and restaurants 
on half a dozen limited access routes. 
Bids will be accepted on the station- 
restaurants separately or as a group. 

Commissioner William F. Callahan's 
invitation was announced in the morn- 
ing newspapers of Dec. 13. Bids were 
to be in by [ec. 30, just 17 days 
later, an dwith them the bidders 
must have submitted the names of 
their prospective “sub-contractors” 
for the restaurant concessions. 

Eligibility to bid is to be restricted 
to “producer-refiners and any other 
nationally known suppliers of gaso- 
line and oils having high sales vol- 
ume within this area and having a 
sufficient output of gasoline and oils 
to insure an ample and uninterrupted 
supply of those products at all sta- 
tions, at all times, and who are fi- 
nancially able and willing to assume 
the cost of constructing and equipping 
the specified stations.” 

Although the successful bidder or 
bidders must spend at least $150,000 
on each of the buildings (the state 
is providing the land), and then pay 
rent on them, the structures will be- 
come the property of the public works 
department after 25 years, or on prior 
lease termination. That goes for all 
“attachments, furnishings, fixtures 
and equipment,” too. 

Another provision requires that: 

“All employes of whatever kind 
must be thoroughly familiar with the 
Massachusetts highways in order to 
direct motorists intelligently. They 
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Massachusetts Wants Gold Plated Deal 
On Highway Service Station Contracts 


By Raymond E. Bjorkback, Eastern Editor 


must have full knowledge of all con- 
necting roads, convenient and satis- 
factory hotels, doctors, hospitals, tele- 
phone and telegraph facilities and 
other general information. They 
should be well-trained in giving first- 
aid treatment and should be provided 
at all times with adequate first-aid 
supplies.” 

Building rental shall be paid on 
the basis of a unit price per gallon 
of gasoline delivered to the station; 
a unit price per gallon of motor oil 
dispensed at the station; also, per- 
centages of gross receipts from res- 
taurant service and from sale of any 
and all other merchandise and serv- 
ices, 

The department must be indem- 
nified against “the loss of profits” 
resulting from fire or other impair- 
ment of the premises, as well as 
against lawsuits arising from oper- 
ation of the properties. 

Refusal to make available “the 
reasonable requirements of service 
for the motoring public” will be eause 
for termination of contract. 


* * + 


Mr. Callahan's invitation comes in 


MIDWEST 


There are five 
weeks remaining 
during which state jobber associa- 
tions and individual jobbers may 
formulate their plans for “Consult 
Your Supplier Month,” which has 
been designated as February. 


Most state groups are already mak- 
ing preliminary plans for the com- 
paign, but a lot of thought and effort 
by secretaries, officers and jobbers 
themselves will be necessary in the 
next few weeks if the program is 
to meet the success envisioned by Otis 
H. Ellis, Washington counsel] for the 
National Oil Jobbers Council, in his 
speeches last November before 


the waning days of an administra- 
tion (Democratic) which has given 
him two positions, the public works 
post and the chairmanship of the new 
Massachusetts Turnpike Authority. 

The Republican administration of 
Governor-Elect Christian Herter takes 
over Jan. 7. Although Mr. Callahan's 
term as public works commissioner 
still has a substantial period to run, 
he probably will be replaced in that 
job by a Republican. When he cam- 
paigned for Gov. Paul Dever’s re- 
election, he declared he would serve in 
the works department under no other 
chief executive. 

The change of administration won't, 
however, affect his turnpike authority 
chairmanship, which carries the same 
salary, $15,000, as the other position. 

The language of the Callahan in- 
vitation, where it speaks of the pro- 
jected contract awarding, carries a 
suggestion of the departmental haste 
reflected in the short period allowed 
for preparing bids. 

It advises that the award, or 
awards, will be made “as soon (after 
the bid opening) as possible,” after 
the department has had an opportu- 
nity to study and examine the plans 
and specifications. 

The department is reserving the 
right, in making any award, to con- 
sider other factors than price. In 
fact, the invitation says, “All factors 
which the department deems to have 
meritorious bearing, in securing for 
the motoring public the maximum in 
quality and service, will be given the 
utmost consideration.” 


‘Consult Your Supplier’ Month 
ls Chance to Air Mutual Problems 


By Leonard Castle, Midwest Editor 


NOJC’s annual meeting and the API 
Marketing Division. 


In suggesting the “Consult Your 
Supplier Month,” Mr. Ellis explained 
that the plan contemplated “that each 
jobber and his respective supplier’s 
representative sit down across the 
table from each other and honestly 
and sincerely discuss their mutual 
problems and exchange ideas with 
regard to solutions and remedies.” 

He emphasized that the plan would 
not contemplate either NOJC or state 
associations suggesting matters or 
problems for discussion, but rather 
would contemplate each individual 
jobber discussing his own individual 


NATIONAL PETROLEUM NEWS 


a 











INTERPRETING THE OIL NEWS 





problems and those of his supplier 
in a spirit of co-operation. 


* * * 


H. F. Horning, secretary of the 
Northwest Petroleum Assn. and for- 
mer secretary of the national council, 
is one of those who already are be- 
ginning to urge complete jobber par- 
ticipation in the program. In a 
special bulletin to his members, Mr. 
Horning says: 

“It needs emphasizing that this is 
not a beefing program. Rather, it is 
a sincere effort to bring understand- 
ing and tolerance into the relation- 
ship twixt jobber and supplier. We 
are hopeful that you will sit down 
with the division manager of your 
supplying company and say: 

“‘*Joe, let’s you and I sit around 
for a while and talk about our busi- 
ness. I'd like to tell you some of 
the things I’m thinking, and I’d like 
to hear what your thoughts are. I 
figure if we know each other’s prob- 
lems, we can work them out to- 
gether on a basis that will be mu- 
tually beneficial.’ 


“It’s such a downright friendly 
thing,” Mr. Horning notes, “and it 
makes so much horse sense, it poses 
the ‘why-didn’t - somebody - think - of- 
this-before’ question. 

“So don’t just read this and forget 
it—let the other guy take the bit 
in his teeth. You doit. You'll gain 
and your supplier will like you for it. 

“Now a word to you company 
heads,” Mr. Horning concludes. 
“Knowing you as we do, we know 
that you are going to receive the 
jobbers in the spirit of their call. 
Please talk with them openly, sure 
in the knowledge that you both are 
working at ironing out some present- 
day bugs. Teamwork—friendly, un- 
derstanding teamwork. When you 
have finished, go out and gnaw a 
bone together. Then pass on his 
(the jobber’s) thoughts to the top 
man in your company.” 

* + * 


In preparing for “Consult Your 
Supplier Month,” jobbers and their 
state associations also should give 
careful thought to the remarks of 
John Harper, former chairman of 
NOJC, before the Tennessee Oil 
Men’s Assn. last week. (See p. 26). 

Of particular significance, we be- 
lieve, were Mr. Harper’s comments 
on this being the psychological time 
for the jobber to improve his posi- 
tion. This is true, he said, because 
the jobber is known to be doing some 
constructive thinking, suppliers rec- 
ognize the jobber’s maturity, many 
uncertainties confront suppliers, and 
the need for sound industry relations 
is well recognized, 

It all boils down to the fact that 
now is the propitious time for mak- 
ing a truly great improvement in 
jobber-supplier relations. 
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PACIFIC COAST 


Growing Arizona Is New Frontier 
For Oil Marketing and Industry 


By Frank Breese, Pacific Coast Editor 


Pe». You've known 
about Arizona for 
its cowboys and cactus. And with 
winter bringing in that zero weather, 
you may cast a longing eye at those 
“sunny today” reports from Arizona. 
But there’s more to it than that, 
as oil men have been finding out. It’s 
a kind of a sleeper. 

Recently, the Valley National Bank 
(Phoenix, Ariz.) issued a statistical 
review which came up with this con- 
clusion: Arizona is the nation’s fast- 
est growing state. 

True, the figures are smaller than 
those of some other states, but the 
percentages are impressive. In pop- 
ulation growth, Arizona was up 
61.2% from 1940 to 1951 (and count- 
ed 805,000 noses last year). Per- 
centage-wise, it ranks with California, 
Florida, Oregon and Washington, the 
fast-growing states of the past dec- 
ade. And in numbers, it has over- 
taken Utah and New Mexico. 

In size, Arizona is fifth. But it’s 
first in rate of income growth (386% 
since 1940), first in farm income 
growth (573%), first in retail growth 
(306%) and first in bank capital 
growth (336%), the bank review 
stated. 


* + * 


And here are some statistics that 
interest marketers. 

Arizona is first in truck registra- 
tion growth, with 68,943 registered in 
1951. Third (behind Florida and New 
Mexico) in passenger car registra- 
tion growth, with 223,458, up 90.4% 
in 11 years. 

Crop production acreage rose from 
681,000 acres in 1940 to 1,100,000 
acres last year. Value of farm crops 
skyrocketed from $27 million in 1940 
to $221,554,000 last year. Manufac- 
turing volume jumped from $30 mil- 
lion in 1940 to $228,493,000 last year. 


Motor fuel consumption has near- 
ly doubled since the end of World 
War II (104 million gal. 1944-45 com- 
pared to 297 million in 1951-52). 

In one area, a marketing company 
reported that its earnings were up 
400% in the past two years. On the 
whole, companies reported that busi- 
ness is up 20% over last year and 
that 1951 business was 20% over 
1950. 


* + * 


Here’s a case where the twain 
meets. Besides the seven West Coast 


majors, both Gulf and Phillips mar- 
ket in Arizona. In Tucson, a mar- 
keter commented, “I can’t get my 
home office in California to/ realize 
that we're competing against Gulf 
and Phillips here as well as the other 
West Coast majors. They just don't 
seem to understand that they're after 
the business, too.” 

The market is small compared to 
California, but it’s a juicy one (27 
million gal. against 665 million). Lat- 
est motor fuel tax figures show how 
the market is split: Standard of 
California, 5,568,566 gal.; The Texas 
Co., 3,603,635; Shell, 3,093,385; Gen- 
eral Petroleum, 2,114,883; Richfield, 
2,102,844: Union Oil, 1,957,766; Texas 
Independent Oil Co., 1,667,411; South- 
ern Oil Co., 496,569; and Tide Water 
Associated, 292,493. 

Gulf and Phillips figures are re- 
ported by jobbers and tanker trans- 
port companies, so they are not 
grouped together. 

Los Angeles Basin refineries are 
the principal source of supply which 
is transported by tank car and truck 
and trailer tankers. Texas is a sec- 
ondary supply source, with products 
going to southern Arizona. 


> * > 


Because Arizona’s climate attrac's 
a large number of winter residents, 
there’s considerable fluctuation in the 
gasoline market. ’ 

March is the peak month while 
blictering August is the low one 
Companies variously reported that 
August is 25% to 33% below the best 
month. 

Most of the fair-weather business 
is credit card trade, and about 80°% 
of it was described as “foreign”, i.c., 
from east of the Rockies. 

Because of the volume of credit- 
card business, you see more univer- 
sal credit card signs than anywhere 
else on the West Coast. Many major 
company outlets as well as private 
brand stations advertise, “We honor 
all credit cards”. This refiects a 
widespread belief among retailers 
that this service is necessary to lure 
the winter visitors. 


* * * 


Conventional service stations are 
predominant, but there are quite a 
few multiple pump units about, es- 
pecially in Phoenix. However, self- 
serve stations are all but nomn-exist- 
ent. 
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Secondary Distillate Stocks Higher Than in '51 


NPN News Bureau 
WASHINGTON—Secondary inven- 
tories of distillate fuels in the U. S. 
amounted to 22,100,000 bbls. on Oct. 
31, down 500,000 bbls. from Sept. 30 
but up 600,000 bbls. from same date 
year ago, the Census Bureau report- 
ed. For PAD District 1 (East Coast) 
distillate stocks, however, of 11,900,- 
000 bbls. were down 700,000 bbls. 
from Sept. 30, and just about same 
as Oct. 31, 1951. 

The report also showed: Second- 
ary inventories of gasoline, kerosine, 
distillate fuels and residual fuels to- 
taled 57.7 million bbls. as of Oct. 31, 
a decrease of 600,000 from stocks on 
hand a month earlier, but one mil- 
lion above the Oct. 31, 1951, inven- 
tories. 

Gasoline stocks, amounting to 20,- 
400,000 bbls., reflected an increase 
of 300,000 over the previous month 
and a substantial gain of 1.8 million 
over last October. 

Kerosine stocks, at 83 million 
bbls., were at same level as of Sept. 
30, but decreased 500,000 below a 
year ago. 

Stocks of residual fuels, totaling 
6.8 million bbls. were 500,000 lower 
than a month ago and 900,000 below 
Oct. 31, 1951, inventories. 


Census Report on Secondary Stocks, Storage Capacity 


Seco —— Inventories 





PAD District 
































Oct. 31 Sept. 30 
(Revised) 
Total 
Uv, 8. 57,658 58,293 
PAD i. 25,724 26,294 
PAD 2... 20,822 21,005 
PAD 3. 5,971 5,888 
PAD 4. 1,458 1,580 
PAD 5... 3,683 3,526 
Gasoline 
J. 8. 20,407 20,090 
PAD 1 6,253 5,843 
PAD 2 8,300 8,309 
PAD 3 .. : ’ ; 2,967 2,952 
OL eee ee 838 967 
PAD 5 .... 2,049 2,019 
Kerosine 
i ee 8,335 8,293 
Pee «wasct 3,485 3,547 
PM seve 3,780 3,718 
. « oe 859 822 
PAD 4. e0 99 99 
112 107 
a Fuels 
U. 22,141 22,671 
PAD 1 ...... 11,927 12,579 
| a 6,881 7,004 
| FS Hae 1,480 1,273 
<<. & See 511 506 
PAD 5 ..... 1,342 1,309 
Residual Fuels 
i Seer 6,775 7,239 
PAD 1. 4,059 4,325 
PAD 2. 1,861 1,974 
PAD 3. 665 S41 
PAD 4. 10 8 
PAD 5. 180 91 


(thousands of bbis.) 
Bulk Storage 





























—_— 1951 Capacity 
Aug. 31 duly 31 Oct. 31 Oct. 31 
56,844 53,406 56,644 
24,792 22,482 26,088 36,816 
30,091 19,785 20,428 38,381 
5,789 5,959 5,790 9,564 
1,590 1,475 1,379 2,628 
3,582 3,705 2,959 : 
20,220 21,082 18,616 
5,756 5,838 5, 636 9,300 
8,282 8,839 7,628 16,832 
3,018 3,150 2,883 4,693 
1,023 926 809 1,577 
2,141 2,329 1,660 : 
7,973 7,708 8,829 
3,420 3,347 3,806 5,314 
3,547 3,346 4,017 6,380 
80S 813 796 1,644 
91 92 a4 172 
107 110 116 ; 
20,609 1, 463 21,522 
11,354 9,048 11,958 15, 913 
6,488 5,893 6,771 12,231 
1,077 948 1,217 1,809 
469 444 467 844 
1,221 1,130 1,109 
7,042 7,153 7,677 
4,262 4,249 4,688 6,289 
1,774 1,707 2,012 2,938 
886 1,048 894 1,418 
13 9 35 
113 136 74 





Capital Expenditures, 
Oil Demand Set Records 


NPN News Bureau 
NEW YORK—tThe oil marketing, 
processing and production industry 
set new records this year as domestic 
demand hit a new high for the tenth 
consecutive year. These facts were 
brought out in a year-end report on 
the oil industry’s 1952 accomplish- 
ments by Frank M. Porter, president 
of the American Petroleum Institute. 
Domestic demand approximated 
2,650,000,000 bbls. and total demand 
(including exports) exceeded 2,800,- 
000,000 bbls., an increase of more 
than 3% over 1951 highs. 


New production records, with 1951 
figures for comparison, included the 
following: 


(Bbis.—000 omitted) 


1952 1961 

Crude Oil .. -+«+- 2,295,175 2,244,529 
Natural gas liquids vee 221,175 205,723 
Motor fuel .. 1,187,000 1,139,511 
Distillate fuel oil - 524.250 475,S8ul 
Residual fuel oi] ........ 462,000 469,000 
Crude processed in 

refineries - . 2,486,800 2,370,404 

(Bbis. daily) 

Refinery capacity ...... 7,613,000 7,332,885 


(Millions of cu, ft.) 
Natural gas ............10,500,000 9,689,372 


The picture of U. S. supply and 


demand is summarized in the follow- 
ing tabulation: 


(Daily Averages in Thousands of Bbis.) 


Crude 
Pro- Natural Imports, 

Supply duction Gasoline All Oils Total 
1941 . 3,842 231 266 4,339 
1948 ..... 5,520 402 514 6,436 
1951 6,149 564 843 7,556 
1952 6,271 604 948 7,823 

Domestic Exports, 
Demand T 
ae 4,071 298 4,369 
1948 ..... 5,775 368 6,143 
ae 7,032 423 7,455 
1952 7,240 426 7,666 


These accomplishments called for 
the investment of more money than 
in any other year, Mr. Porter said, 
pointing out that the industry’s cap- 
ital expansion program for 1952 anti- 
cipated spending more than $4,000,- 
000,000—nearly 25% more than the 
1951 total. 


The oil industry’s total for capital 
expenditures since the end of World 
War II is approaching $20,000,000,000. 
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Temperatures Are Mild 
In Three Heating Areas 


NPN News Bureau 
CLEVELAND — The _ Southeast 
area continued colder than either 
normal or 1951 for the Sept. 1-Dec. 
20 portion of the heating season, 
with all other areas covered in NPN’s 
report registering warmer than either 
1951 or normal. 


Degree Day Summary 


Season Sept. 1—Dec. 20 
Week 
Nor- Dec. 14- 
East Coast 1952 1951 mal Dee. 20 
Bostont «+++ 1580 1611 1719 218 
New York ....... 1338 1385 1505 198 
Philadelphia - 1269% 12961 1369 189 
Washingtont 1322 1254 1394 188 
Average ....... 1377 1387 1497 198 
Midwest 
Chicagot -++-. 1879 2132 1973 238 
Cleveland ....... 1611t 1769 1845t 220 
Detroit? ......... 1878t 2033 1947 234 
Minneapolist ..... 2453 «2808 2481 303 
GHIGRBT  ccocessce 1962 2235 1877 260 
St. Louis .. 1345 1585 1387 174 
Average ....... 1855 2094 1918 238 


itheast 
Birmingham, Ala.t 1041 908 908 158 


Charleston, 8S. C. 587 537 535 130 
Nashville, Tenn.t. 1304 1283 1132 159 
Raleigh, N. C. .. 1054 984 1010 165 
Average ....... 997 928 896 153 
West Coast—Rocky Mt. 
San Francisco ... 852 845 704 102 
ere 1281 1436 1551 147 
DROOGRT cckctines 1962 2182 1879 192 
Average ....... 1365 1488 1378 147 


Degree days are on 65 deg. F. basis. 

+ Readings at airport office. Readings in 
other cities taken at downtown (city) offices. 

t Includes weather bureau correction. 
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Consignee Survey Finds Gloom in Texas 


NPN News Bureau 

HOUSTON—tThe future may look 
bright and rosy to most members of 
the oil industry, but there is a group 
of consignees in Texas who see noth- 
ing but a dark, rough road ahead for 
their particular branch of the indus- 
try. 

In fact, judging from a summary 
of several surveys taken by the Pe- 
troleum Marketers Assn. of Texas, 
the average consignee seems to feel 
that he is a frustrated member of 
the industry who is making little 
profit and who believes he can ex- 
pect less in the future. 


The summary released by the asso- 
ciation reveals that some 58% of 
the members who answered the sur- 
vey questions felt their futures as 
consignees were insecure. 


Furthermore, the association said 
it had found that a good many of 
its members “have a sense of out- 
right and impending elimination” of 
their segment of the industry and 
their means of livelihood. 

The average consignee in Texas 
seems to feel that his days are num- 
bered, but what makes this belief 
worse to him is his sincere belief 
that the top executives of his sup- 
plying companies do not realize that 
his problems exist. 

The findings of the surveys may 
not perfectly reflect actual conditions 
in Texas petroleum marketing, ac- 
cording to Ed Syers, association sec- 
retary. 


Job for Executives—-But, the find- 
ings do accurately reflect “what the 
man at the door to the public thinks 
is a true picture,” according to Mr. 
Syers, and therefore, if the consignee 
is imagining some of his ills, then 
it is the job of the top executives to 
“straighten him out.” 

There are in Texas about 2,500 pe- 
troleum marketers, of which 81% are 
on consignment basis and the re- 
maining 19% are jobbers, according 
to the Petroleum Marketers Assn. 

The association’s study deals pri- 
marily with consignees, and the fig- 
ures it quotes are from consignee re- 
plies only. 

Several months ago, after many 
complaints from members who said, 
briefly, that the supplying companies 
don’t know the true marketing con- 
ditions in Texas, the association de- 
cided on the surveys to find out just 
what its members did believe. 

These surveys dealt with costs and 
profits of members generally, but 
also asked the marketers what con- 
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tributions they were making to the 
industry itself. 

The intent of the surveys was to 
measure what the average consignee 
thought about: 


1. Conditions in the industry. 

2. His contributions to the indus- 
try. 

3. Industry problems. 

4. His own problems. 

5. His own future. 

The studies show that the average 
consignee in the state has been rep- 
resenting his supplier for the past 
12.5 years, that 18% have been in 
business 20 to 25 years, and that 
each has invested some $17,500 in 
the petroleum business. 


Long Hours—His commission at 
present runs anywhere from 1.10c 
to 2c-per-gal. He averages about 
$1.13 an hour for the 55 hours week- 
ly he puts into his business which, 
also on the average, markets ap- 
proximately 77,000 gals. of products 
monthly. 


1 
’ Monthly Income Expenses 


Commission (Ex. Toxes) 


The average consignee believes he 
has basic problems which manage- 
ment wants to understand. His big 
problem is how does he go about in- 
forming top management of his 
troubles. 

Some 44% believe their contracts 
with their supplying companies re- 
strict them from doing business as 
they see fit, or from participating in 
other related or unrelated businesses. 

Limited to his immediate business 
as a rule, he has on the average, 





Costs, lacome Rise 1947-52 





Net Income 
(Ex. Taxes) 


what he considers a relatively low 
earning power. 

His monthly average gross com- 
mission, for instance, is about $1,375. 
But, his expenses average $984. He 
gets, still on the average, $127-per- 
month income from other sources, to 
give him a net-per-hour for his time, 
excluding investment, of $1.13. The 
$1.13 was figured on a 40-hour basis 
with $1.70 as the average per hour 
for the extra 15 hours. 

He believes his cost of operation 
and his living costs have steadily 
risen, but sees an apparent ceiling 
on his take-home earnings. 

In the period covered by the sur- 
vey, from 1947 to 1952, his volume 
has increased 43%, his net before 
taxes .07%, but his cost of operation 
has jumped 44% and his cost of liv- 
ing is up 22%. 

Of those answering the surveys, 
83% replied in the negative when 
asked if they thought top executive 
management understood their prob- 
lems of marketing. 

These problems are many and they 
vary. The average consignee, how- 
ever, believes his annual shrinkage 
(evaporation) loss is excessive be- 
yond his average handling allowance 
of $293. He has other problems, 
some serious, some minor. 

He shivers when he takes a look 
at the higher costs of operating his 
business, but sees no corresponding 
increases in commissions when he 
takes a peek at the other side of the 
ledger. 


Delivery Worries — Some have 
troubles with their suppliers wanting 
to make direct curb deliveries to 
larger stations, which he thinks will 
cut down on his earnings. 

But he still believes that, with ef- 
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fective intra-company communica- 
tions where his problems reach the 
direct attention of top management 
executives, he can prosper and the 
whole industry will be better off as 
result. . 

The Petroleum Marketers Assn. of 
Texas plans to meet at a future date 
with the API’s Jobber Subcommittee 
and report its findings, with the hope 
that intra-company communications 
from and between all levels of distri- 
bution can be improved. } 


The association believes that: 


1. An increasing effort should be 
made to open the lines of communi- 
cation from and _ between’ each 
echelon of company operations, from 
top to bottom. 


2. Such communications should 
consist of periodic conferences be- 
tween competent representatives of 
each echelon. The purpose of such 
conferences should be mutual under- 
standing of broad, basic problems 
confronting each level of operation. 


3. To implement such a plan, each 
company should consider the desig- 
nation of a major executive official 
whose primary function is liaison 
with all lower echelons, and to study 
and reflect their problems to com- 
pany officials. 


If progress along these lines can 
be made, then the association be- 
lieves its members will eye the fu- 
ture with much brighter hopes. 


4. The Petroleum Marketers Assn. 
of Texas recommends that the API 
conduct a survey along lines similar 
to those taken by the association 
with the thought that such a survey 
may form a more accurate and ac- 
ceptable foundation for the recom- 
mendations suggested above. The as- 
sociation would co-operate fully in 
such a survey in any way possible. 


Government Marks Time 
On Richfield Oil Suit 


NPN News Bureau 
LOS ANGELES—William C. Dixon, 
Pacific Coast antitrust chief, who 
has returned from Washington where 
he consulted with Justice Department 
officials about cases involving the 
petroleum industry, told NPN the 
Richfield case is still in abeyance. 
Mr. Dixon said he is awaiting 
word from DJ before taking action 
on initiative to file a contempt order 
against the Richfield Oil Corp. He 
had “no comment” on the status or 
prospective date for developments. 
Mr. Dixon reiterated ‘that there will 
be no postponement of the Dec. 30 
deadline for seven West Coast major 
oil companies to submit outstanding 
objections to DJ interrogatories in the 
case. 
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Co-Op Oil Products Sales at $574,000,000 Yearly 


NPN News Bureau 
WASHINGTON—tThere were 2,848 
co-operatives doing a gross oil prod- 
uct business to the tune of more than 
$574,000,000 during fiscal 1951—July 
1, 1950 to June 30, 1951, the Agri- 
culture Department reported in a 
new study of co-op services. 


Net business in oil done by the 
co-ops, the report showed, was more 
than $366,000,000 after an adjust- 
ment for duplication. This figure ap- 
proximately represents the value at 
the level at which the farmer does 
business with his co-op. It does not 
include wholesale business of farm 
supply co-ops or terminal market 
sales performed for local co-ops. The 
Department also noted that these 
statistics cannot be compared with 
earlier ones because of tabulation 
changes. 

The report said co-op membership 
now totals 7,100,000—including a 
double count for members belonging 
to more than one association—with 


“consolidations” said to be chiefly 
responsible for the slight drop in 
number to 9,977 from 10,035 the pre- 
vious year. Total business volume 
of the co-ops was placed at $10.5 
billion for fiscal 1951. 


Meanwhile, Cooperative League of 
U.S.A. was proclaiming in newly- 
published “white paper’ that co-ops 
“already are in many cases the larg- 
est taxpayers in their communities” 
and “will pay more to the govern- 
ment in taxes in 1952 business than 
ever before.” 

Bulletin says this results from the 
“record volume” of business done and 
changes made by Congress last year 
in tax laws, whereby exemption from 
taxes on unallocated reserves of farm 
co-ops was revoked. 

Attached to the publication was an 
apparent photographic copy of a 
check made out to the Internal Rev- 
enue Bureau by B & B Co-op Oil Co. 
of Waverly, Iowa, for $887.89 and 
dated Jan. 6, 1952. 


Cowden Wants Growth of Co-Op Strength 


KANSAS CITY—Strong co-opera- 
tives are a force for peaceful solu- 
tion of the world’s problems, How- 
ard A. Cowden, president and gen- 
eral manager of Consumers Coopera- 
tive Assn. said in the CCA’s 24th an- 
nual report. “I want our co-opera- 
tives to grow in strength and influ- 
ence, because I know that their in- 
fluence can reach far beyond the 
bounds of CCA-land. I am confident 
that our Midwestern co-operatives 
can contribute to the cause of world 
peace,”’ Cowden asserts. 


Efforts of the International Co- 
operative Petroleum Assn. to put 
Iran's trouble-ridden oil industry un- 
der international co-op management 
and bring it back into production 
“have not yet brought a tangible re- 
ward, but they have thrown a new 
light on the opportunity of co-opera- 
tives to become an instrument of 
foreign policy,” Cowden goes on. 

“Top diplomats of several coun- 
tries have expressed a desire to give 
co-operatives a bigger place in inter- 
national trade. They see in our way 
of doing business a restraint against 
the practices that develop economic 
friction and often lead to war. Co- 
operative organizations can go into 
backward countries free from the 
taint of imperialism. They can make 
friends for democracy and at the 
same time strengthen the economy 
of these countries against the threat 
of Communism. 

“Co-operatives can be strong and 
effective agents of world peace only 
to the extent they are strong and 
effective at the local and regional 
levels here in the United States. 


That, in my view, is the challenge to 
the membership of CCA that over- 
shadows the many other challenges 
we face as we prepare to cross the 
threshold into our second quarter 
century.” 

During 1952 CCA sold $49,727,342 
worth of refined fuels and gasoline, 
as compared to $43,871,178 in 1951 
for a 13.35% increase. Lubricant sales 
totaled $6,268,586 in 1952, a 3.89% 
decrease from the 1951 total of $6,- 
522,132. Propane gas and equipment 
sales are up 6.03% for 1952, totaling 
$1,158,424 as compared to $1,092,501 
for 1951, and TBA sales amounted 
to $2,058,252 in 1952 as against $2,- 
143,919 in 1951, for a 2.92% increase. 

The report showed the following 
financial and operating data for the 
fiscal year ended Aug. 31, 1952, as 
compared with the previous fiscal 


year: 
Financial 1951-52 1950-51 
Total assets ......... $55,315,888 $52,267,363 
Total sales . ...+. 82,441,614 74,886,155 
Co-op oil products sales 55,162,375 49,241,607 


Net savings beforetaxes 2,836,727 6,746,724 
Income taxes . 197,427 700,111 
Patronage refund lia- 
bilities 2 1,260,231 4,407,358 
Surplus .. 1,379,069 1,639,254 
Reserves . ’ 9,437,484 8,050,961 
Operating (bbis.) 
Crude production: 
Owned ...... 2.157.116 2,437,375 
Controlled 820,053 1,692,503 
Purchased .. 7,368,221 5,744,262 
Refinery throughput: 
Coffeyville, Kans 7,861,675 7,339,461 
Phillipsburg, Kans. 1,358,748 1,367,013 
Scottsbluff, Nebr 685,002 704,974 
Newcastle, Wyo. ... 439,965 462,974 
*McPherson, Kans. 7,311,131 6,527,849 





*“CCA owns about one-third of National 
Cooperative Refinery Assn. and gets about 
one-third of NCRA's total production from 
its McPherson, Kan., plant and Council Bluffs 
Iowa, pipe line terminal. 
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FOUR OFFICIALS of Tennessee Oil Men’s- Assn. shown following election of offic- 


ers at group’s Dec. 14-16 meeting in Memphis. 


Left to right are: Alfred T. Levine, 


Nashville, general counsel; William D. Pettway, Pettway Oil Co., Chattanooga, new 
president; E. J. Connable, Moto-Pep, Inc., Memphis, retiring president; and E. Pellet- 
tieri, Southern Oil Service, Nashville, re-elected secretary and treasurer 


Tennessee Jobbers Ask Percent Margin; 
Charge Suppliers Breed Gasoline Wars 


By JOHN BARTON 
NPN Staff Writer 


MEMPHIS, Tenn.—Tennessee job- 
bers came out for percentage mar- 
gins last week. 

A resolution adopted by Tennessee 
Oil Men’s Assn. said that “because of 
rising costs and diminishing profits 
. . . all qualified jobbers should be 
sold all light oils at 25% below the 
posted dealer tank wagon price, estab- 
lished by the reference seller at point 
and time of delivery, excluding all 
taxes. 


But the resolution was far from 
through after making this request. 
It sharply attacked supplying com- 
panies for “discriminating” against 
both jobbers and branded dealers. It 
charged that “some” suppliers tend 
to “create gasoline wars” by selling 
to unbranded chain stations at as 
much as 4c per gal. under the price 
to their own branded retailers. 

The resolution also warned jobbers 
to keep their hands clean. It hit sup- 
plier practices in selling to commer- 
cial accounts. 

The sweeping resolution, adopted 
by split vote, made these points: 


Jobbers should be on a percentage 
basis (as outlined above) because 
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“the legitimate qualified wholesale 
jobber has suffered greatly the past 
few years” by not being on such a 
basis. “For example, on house brand 
gasoline, the jobbers’ percentage has 
dropped from 25% in 1935 to 18% 
in 1952. On premium gasoline, the 
jobbers’ percentage has dropped from 
32% in 1935 to 19% in 1952. 


“The suppliers’ netback over the 
past few years has increased 50%, 
as the average dealer tank wagon 
price has risen from 10c per gal. to 
15c per gal. on house brand gaso- 
line.” 


Supplier Discrimination — The re- 
solution stated the association belief 
that “the legitimate qualified jobber 
and the branded qualified retail gaso- 
line dealer have been unintentionally 
discriminated against by many sup- 
pliers. 


“The jobber has been discriminated 
against because he has to operate on 
a rigid fixed margin of profit, be- 
cause economics will not permit him 
to sell his products at a price higher 
than the posted dealer tank wagon 
price established by the reference 
seller. 


“The qualified branded retail gaso- 
line dealer has been discriminated 


against because some suppliers elect 
to sell unbranded chain retail gasoline 
dealers at a preferential price, at a 
price as much as 4c per gal. less than 
they sell their own branded retail 
dealer, and such a price is even 
cheaper than that of a legitimate 
jobber performing a purely whole- 
sale function. This tends to create 
gasoline wars and destroy competi- 
tion through discrimination, and for 
this reason is a direct violation of 
the antitrust laws of the United 
States. This practice is the equivalent 
of placing a loaded machine gun in 
the hands of a minority of retailers, 
with the request that they shoot their 
unarmed competing dealers dead. The 
Korean war, is plain bloody murder, 
and a gasoline war is business mur- 
der.” 


Jobbers Blamed Too—The resolu- 
tion added that the association “is 
well aware that the antitrust laws 
of the United States are just as ap- 
plicable to the jobbing segment of 
this industry as they are to the sup- 
plying segment of the industry. The 
same rules, fines, and regulations 
are applicable alike to both big busi- 
ness and small business. In some 
instances, we know, the ignorant job- 
ber has been as guilty, or more guilty, 
of chiseling than the supplier, and 
we warn him here and now to cease 
such practices, or he will in the end 
destroy himself.” 

The resolution noted association 
members “are acutely aware that 
some supplying companies are selling 
commercial consuming accounts at 
prices below or equal to the jobbers’ 
cost, and we request that this practice 
cease at once, as it is an attempt 
to further destroy competition. This 
is also applicable to cargo jobbers 
that are guilty of such practices.” 


Warning—The resolution put “all 
suppliers on notice that they have 
until March 1, 1953, to get their 
houses in order, or other action will 
be taken.” 

Copies are being sent to all jobbers 
and consignees in Tennessee, to the 
presidents of all supplying companies 
in the U. S., to state jobber associa- 
tions, National Oil Jobbers Council, 
National Congress of Petroleum Re- 
tailers and other dealer associations 


Back OIC Program 
solutions, the association: 


In other re- 


1. Voted unanimously to go on rec- 
ord as supporting the Oil Industry 
Information Committee in 1553. At 
its fall meeting last year, the asso- 
ciation had withheld OIIC support 
in 1952 pending supplier correction of 
“margin inequities.” 

2. “Reaffirmed” its support of con- 
gressional bills (1) to exempt dis- 
tributors, under certain conditions, 
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Morth, South, There’s a Butle 


















Butler .Model. 710 Truck © 
Tank — designed to fit the — 
needs and wants of the — 
_ West Coast operator. 










- FOR THE MIDDLE-WEST 
'. . . The Butler Model 510 
Truck Tank — an outstand- 
ing example of Butler top- 
sl flight design and construc- 
_. tion, : 
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Truck Tank to Meet Your Needs! 


Wherever you are... whatever 
the special operating needs in your area 
++.» you can find a Butler Truck Tank 


built to get your job done! 


Whether you choose a Butler stand- 
ard model or a unit custom designed to 
your individual specifications, you can 
be sure of something else — your Butler 
Truck Tank is built to last. Built to de- 
liver the goods every day and through 
the years with less maintenance and 


% down time expense. 
Butler Model 403 Truck —_—_ Units designed for different parts 
Tank, which has won an 
enviable record for eco- — 
nomical performance. - tures. But all Butler Truck Tanks have 


this feature in common—sturdy, long- 


of the country may have different fea- 


life quality! Quality that pays you off 
every time. Quality that makes your 


J ron wa 660s 4 The choice of a Butler Truck Tank a sound 
Butler Truck Tank is strip- ~ long-term investment. 
ped of excess weight to © 

a _meet Southern needs. 


; Write today for complete details! 
Then invest in the truck tank with 
proved quality — Butler — wherever 


you are: North, South, East or West! 


For prompt reply, address office nearest you: 





BUTLER MANUFACTURING COMPANY 


7454 E. 13th St., Kansas City 26, Missouri 
954 Sixth Ave., S.E., Minneapolis 14, Minnesota 
Dept. 54, Richmond, California 
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MARKETING ASSOCIATIONS 








Pettway Is Elected 


MEMPHIS, Tenn.—-New pres- 
ident of Tennessee Oil Men's 
Assn. is” William D. Pettway, 
Pettway Oil Co., Chattanooga. 
He succeeds E. J. Connable, 
Moto-Pep, Inc., Memphis. 

Vice presidents named at the 
association’s Dec. 14-16 meeting 
were: Carl Nicks, Nicks Oil Co., 
Dickson, for West Tennessee; 
H. L. Noblitt, Noblitt Oil Co., 
Tullahoma, for Middle Tennes- 
see; and John Howren, Holston 
Oil Co., Johnson City, for East 
Tennessee. 

Re-elected secretary and 
treasurer was E. Pellettieri, 
Southern Oil Service, Nashville. 
Association general counsel is 
Alfred T. Levine, Nashville. 











from provisions of the Wage-Hour 
law, and (2) to reimburse oil mar- 
keters for federal taxes paid on prod- 
uct lost by fire, flood or other dis- 
aster. Such measures would be sim- 
ilar to the so-called Connally bill 
(S. 1703) and Butler bill (S. 2203) 
that died with the adjournment of the 
last Congress. Plans are being made 
to introduce new bills along the same 
lines in the next congressional ses- 
sion. 

3. Recommended raising the excess 
profits tax limit from $25,000 to $50,- 
000, if such a tax is retained by Con- 
gress. 

4. Opposed present tax exemptions 
of co-ops. 


The association amended its by- 
laws so that a president can hold 
office for a second year, if re-elected 
after his first. The group also will 
study the “feasibility” of distribut- 
ive education courses at Tennessee 
University, similar to those held re- 
cently by Texas jobbers at Texas 
University. 


Supplier Helps Jobbers—The first 
official announcement of Pan-Am 
Southern Corp.’s “Distributors Coun- 
cil” program for helping its distri- 
butors to work out common prob- 
lems was made at the meeting by 
Pan-Am President Bruce K. Brown. 
His company has set up a six-dis- 
tributor council in each state in 
which it markets. 


Mr. Brown said, “It was necessary 
for us to start the scheme ourselves 
by making the original appointments 
for one, two or three years, and by 
designating a chairman for each coun- 
cil. Now that the program is under 
way, the councils are self-governing 
and self-perpetuating. They pick their 
own successors and their own chair- 
men. They meet when and as they 
please. If they want us, they call for 
us. Periodically, however, the chair- 
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men of these councils meet with us in 
our general offices for discussion of 
supplier-distributor problems.” Mr. 
Brown said Pan-Am is “generally 
going over to a longer-term con- 
tract” with its distributors, replacing 
previous year-to-year contracts. 

Mr. Brown also discussed in detail 
the tendency of some oil men to “gen- 
eralize’’ about jobber-supplier prob- 
lems. And he analyzed the cause and 
effect of direct sales to consumers. 
(A partial text of his address will ap- 
pear in a later issue.) 


‘Consult Supplier’ Month — Three 
measures must be taken to guarantee 
fulfillment of “Consult Your Sup- 
plier’ month next February, John 
Harper, past chairman of National 
Oil Jobbers Council, told the meet- 
ing. Mr. Harper, head of Harper Oil 
Co., Long Island City, N. Y., said 
that: 


1. NOJC must explain the project 
to the top management of all in- 
tegrated companies. He noted NOJC 
is sending letters to suppliers to ac- 
complish this. 

2. Each state oil jobber associa- 
tion “must plant the seed throughout 
its membership to ‘make sure that 
every last one calls on the top of- 
ficial of his supplying company, with 
whom he has contact, during the 
month of February, 1953.” 

3. Every jobber must make an 
orderly presentation to his supplier 
of all his suggestions for improve- 
ment of oil distribution. 

Mr. Harper said that “much 
thought should be given to this cam- 
paign at each level, and all the ideas 
should be reduced to writing in a 
logical presentation.” If jobbers and 
suppliers participate to the fullest 
extent, Mr. Harper said he predicts 
“the greatest improvement in the 
jobber’s position in the industry since 
the advent of the motor car and the 
oil burner.” 

He added that now is the psycho- 
logical time for the jobber to im- 
prove his position, for four reasons: 

—The jobber is known to be doing 
some constructive thinking. 

—His supplier recognizes the job- 
ber’s maturity. 

—Many uncertainties confront sup- 
pliers. 

—The need for sound industry re- 
lations is well recognized. 

Mr. Harper also reviewed actions 
taken at the Nov. 8-9 NOJC meeting 
in Chicago (see NPN Nov. 12, p.21), 
including the NOJC endorsement of 
percentage margins. He asked: “In 
the course of such a calm and con- 
structive atmosphere, how can the 
suppliers possibly ignore the recent 
universal appeal by all jobber groups 
for the replacement of the fixed 
margin with a percentage markup?” 


The Jobber’s Future—The grow- 
ing practice of by-passing the bulk 


plant with direct deliveries to service 
stations does “not necessarily mean 
the elimination of the jobber as such,” 
W. J. Loufman, president of Fleet 
Wing Corp., Cleveland (which mar- 
kets through jobbers), told the meet- 
ing. 

In his prepared text, Mr. Loufman 
pointed out that with direct delivery 
“the function of the so-called in- 
termediate bulk plant . has, of 
course, disappeared.” He added that 
“it cannot be expected that in the 
over-all economics of marketing there 
will continue to be an allowance made 
for a function which is no longer 
performed.” 


But he stressed that “progressive 
jobbers” who themselves make direct 
deliveries and “use their bulk plants 
for other purposes—including the de- 
velopment of farm business, heating 
oil business, and in other ways which 
fit today’s conditions”—will have a 
continuing, secure place in the in- 
dustry. 

Mr. Loufman, who is chairman of 
OIIC’s Kentucky-Ohio-Tennessee Dis- 
trict, also appealed to jobbers to tell 
the industry’s story as a means of 
helping preserve American institu- 
tions against the encroachments of 
Communism. 

Also addressing the meeting was 
Miss Margaret Neff, president-elect 
of Assn. of Desk and Derrick Clubs 
of North America. She reviewed the 
rapid growth of oil women’s Desk 
and Derrick Clubs since 1949. 

Next meeting of Tennessee Oil 
Men’s Assn. probably will be in Chat- 
tanooga in the spring. 


Jobbers in Mississippi 
May Organize Association 


MEMPHIS, Tenn.—A group of Mis- 
sissippi jobbers attended meetings at 
the Tennessee Oil Men’s Assn. con- 
vention here Dec. 14-16 as a first step 
in the possible formation of a state 
jobber association of their own. 

Among Mississippi jobbers present 
were W. W. Gresham, Pan-Am dis- 
tributor, Indianola; Ralph Pender- 
graft, Pendergraft & Williford, Inc., 
Jackson; R. L. Maxwell, Pan-Am 
distributor, Ruleville; D. B. Dodson, 
D. B. Dodson Oi] Co., Winona; and 
H. G. Mitchell, Pan-Am distributor, 
Senatobia. Also present was Frank 
Cannon, Jackson, retired Jackson dis- 
trict manager for Pan-Am Southern 
Corp. 


A meeting to determine if an as- 


- sociation is feasible will be held “on 


or about” Jan. 15, probably at the 
Robert E. Lee Hotel in Jackson. Han- 
dling arrangements are Mr. Pender- 
graft and Mr. Gresham. 

Mississippi has about 125 jobbers— 
supplied largely by Pan-Am Southern, 
Continental, Shell, Phillips and Sin- 
clair. 
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GO-DEVIL: An oil man who works like the devil to break down and clean 


up some of the public's misconceptions about the oil business 





re 
+ ee 


THREE SHELL MEN won Go-Devil awards for their West Coast public relations field programs. In this Shell group seated 

left to right are: W. W. Stevens, (winner) retail sales manager, Sacramento, Calif., Henry Graybill, (winner) district manager, 

Spokane, Wash.; S. J. Bowlby, Pacific Coast exploration and production vice president; P. E. Lakin, Pacific Coast vice president: 

standing: F. R. Schmieder, (winner) West Coast general production superintendent; Richard Norton, Seattle public relations 
representative; Ray Carter, district manager, Reno, Nev. 


Marketers Sweep Go-Devil Awards 


LOS ANGELES—Eight of the 10 
winners in the West Coast’s first an- 
nual Go-Devil program were oil mar- 
keters. Awards were made last 
Wednesday, Dec. 10, as a feature of 
the yearly Wildcat Christmas Hi- 
Jinks attended by 1,400 oil men. 
The Go-Devil program was insti- 
tuted this year to stimulate partici- 
pation in the West Coast’s public re- 
lations program by industry person- 
nel. The program is carried out by 
the Western Oil and Gas Assn. 
through its Oil Information Commit- 
tee, West Coast counterpart of API's 
Oil Industry Information Committee. 
Its field work is done by local OIC 
committees composed of volunteers. 
Individual awards included: an ex- 
pense-paid trip to Los Angeles for 
the Wildcat party, a plaque in- 
scribed to the winner and a pair of 
cuff links with the Go-Devil insignia 
and inlaid rubies. 
Winners are selected on the basis 
of sustained, all-round work, atti- STANDARD OF CALIFORNIA Vice President George J. O’Brien (right) congratu- 
tude and results. Each of the six lates trio of Standard marketers who won Go-Devil awards. Left to right: W. J] 
state committees designated local Ellison (winner) branch manager, Tucson, Ariz.; K. W. Kendrick, Los Angeles 
committees regarded as outstanding district manager; Fred Heintz (winner) branch manager, Everett, Wash.; Perry 
for the year’s achievements. The Johnson (winner) branch manager, Hood River, Ore.; Mr. O'Brien 
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include, left to right: 


GP distributor and Go-Devil award winner; 

GP division manager, Phoenix, and outgoing OIC state chair- 

Darrell D. Nixon, Phoenix, Richfield district manager 
and new state chairman 


man, 


ARIZONA’S KEY MEN in OIC public relations campaign 
Frank L. Christensen, Flagstaff, Ariz., 





Paul Nillson, 





UNION OIL’S Go-Devil winner joins top company officials at annual Wildcat Hi-Jinx 

in Los Angeles. Left to right are: A. C. Stewart, marketing vice president; H. W. 

(Hoot) Bragg, district manager, Portland, Ore., and outgoing state OIC chairman; 

Neil Brandeburg, district manager, Astoria, Ore., award winner; Roy Linden, vice 
president and sales manager 


winning committees, in turn, selected 
the member to receive the individual 
award, usually the chairman. 

Outstanding Groups— All of the 
chosen committees carried out a 
program of sustained activities, in- 
cluding the showing of oil industry 
films and providing oil men as speak- 
ers, said OIC. Individual winners, 
with highlights of their committees’ 
activities, were: 

Neil Brandeburg, Union Oil of 
California, 20 years service, district 
manager, Astoria, Ore. Mr. Bran- 
deburg’s committee developed a 
strong OIIC school program, pro- 
vided children with tours of oil tank- 
ers and local petroleum installations 
and staged fire-fighting demonstra- 
tion described by OIC as “outstand- 
ing.” 

Frank L. Christensen, General Pe- 
troleum distributor for seven years, 
Flagstaff, Ariz. Mr. Christensen’s 
committee sponsored an essay con- 
test (subject: “Importance of the 
Oil Industry to Flagstaff’s Tourist 
Business”), gave the winner an ex- 
pense-paid trip to visit Los Angeles 
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refineries. On his return, the winner 
appeared before the high school as- 
sembly and service clubs, telling of 
his trip. 

W. J.. (Bill) Ellison, Standard of 
California, 20 years service, branch 
manager, Tucson, Ariz. Mr. Ellison’s 
committee presented the city with a 
rescue truck (which has saved six 
lives so far) and installed the OIIC 
school program in Pima County. 

Henry (Hank) Graybill, Shell Oil, 
30 years service, district manager, 
Spokane, Wash. Mr. Graybill’s com- 
mittee engaged in a variety of ac- 
tivities — sponsored a clothes-for- 
Korea drive, entered a float in the 
annual Lilac Festival and conducted 
a blood donor project. 

Fred Heintz, Standard of Cali- 
fornia, 32 years, branch manager, 
Everett, Wash. Mr. Heintz’ commit- 
tee conducted an essay contest which, 
said OIC, was “unequaled anywhere 
in the U. S.” An OTIC film (“24 
Hours”) was shown to 4,015 students 
to give them background for the con- 
test. 

Perry Johnson, Standard of Cali- 


RELUCTANT TO SIT even at insistence of top brass is 

Seaton B. McFadden, General Petroleum district manager, San 

Bernardino, Calif., Go-Devil award winner, flanked by R. L 

Minckler, (left) company president, and Vern A. Bellman, 
marketing vice president 





fornia, 21 years, branch manager, 
Hood River, Ore. Mr. Johnson’s com- 
mittee conducted educational sessions 
for Explorer Scouts (aged 13 to 18), 
giving them an insight into voca- 
tional opportunities. 

Seaton B. (Mac) McFadden, Gen- 
eral Petroleum, 14 years, district 
manager, San Bernardino, Calif. Nine 
months ago, Mr. McFadden’s com- 
mittee originated the panel discus- 
sions which were later adopted 
throughout the West Coast and high- 
lighted Oil Progress Week. 


Clarence McKay, Richfield, 16 
years, manager of the Wilmington re- 
finery. Mr. McKay’s Long Beach, 
Calif., committee distributed a large 
volume of OTIC literature to oilmen, 
established a strong OIC organiza- 
tion with each man assigned definite 
duties and staged successful panel 
discussions, said OIC. 

F. R. (Dutch) Schmieder, Shell Oil, 
25 years, general production superin- 
tendent for the West Coast. Mr. 
Schmieder’s Bakersfield, Calif., com- 
mittee conducted a safety campaign 
with the California Highway Patrol, 
did more than any other committee 
during Oil Progress Week (44 
speeches, 103 film showings, six half- 
hour radio programs, 50 spot an- 
nouncements and oil exhibits in all 
major stores) and was mentioned by 
an OIC official as “the outstanding 
committee of all.” 

W. W. (Steve) Stevens, Shell Oil, 
20 years, retail manager, Sacramento, 
Calif., division. Mr. Stevens’ com- 
mittee established a strong organi- 
zation and obtained excellent recep- 
tion for the OIIC school program, 
said OIC. 

The Go-Devil plan was developed 
to meet the need for recognition. It 
was proposed and outlined by George 
Randall, manager of the public rela- 
tions department, Richfield Oil Corp., 
Los Angeles. 
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J. P. Mosher, Jr., Market Editor, 
Other OLLGRAM News 


Suppliers Push Product 


With a few exceptions, there were accelerated efforts 
to find buyers for refined products and sour crudes, both 
domestic and foreign, during the third week of December. 


Trade sources report a dwindling list of products for 
which refiners could sit back and wait for buyers. Avgas 
still was short. Gas oils and kerosine remained in heavy 
demand in the Gulf-Caribbean area. Natural gasoline 
and liquefied petroleum gases (see p32) were seasonal- 
ly strong in the Mid-Continent, and crude oil continued 
to be a deficit product on the West Coast. 


For the rest, however, both producers and refiners 
were on the look-out for new business. This was par- 
ticularly true of gasoline in the upper Midwest, distillate 
fuel oils along the Great Lakes Pipe Line, heavy fuel 
along the Atlantic Coast, and lubricating oils and foreign 
crude generally. 


Few price changes were reported. Solvent bright 
stock, FOB ship at the Gulf, was priced 0.5c lower at 
28.5c, and low viscosity solvent neutrals were off Ic. 
In the Chicago District, No. 6 fuel in transport lots was 
quoted at 5.7c per gal. on the low of the price range, 
up 0.1c. 


In Chicago, trade sources said that “sharp competition” 
was indicated in arrangements to supply a large indus- 
trial consumer with regular-grade gasoline over 1953 
at a price of 14.33c, excluding taxes but inclusive of in- 
spection fees, delivered the buyer’s premises in tank 
wagon lots. This price, which is to fluctuate up or down 
with publication prices, compares with 17.3c and 15.3c 
(exclusive of 6c taxes) currently posted in Chicago for 
tank wagon deliveries of regular-grade to commercial con- 
sumers and dealers, respectively. For an extra 2.5c per 
gal., it was said that the supplying company also would 
refuel the rolling equipment of the account, at night, 
and in the account’s garages. 


In the upper Midwest, the Great Lakes Pipe Line con- 
tinued to be “jammed” with distillate fuel oils, and most 
reports indicated that refiners were willing to part with 
these oils to resellers at 0.375 to 0.5c “under published 
prices”. 

In the Midwest also, heavy fuel prices were described 
as somewhat stronger than recently, and particularly if 
and when northern gas companies cut off their “inter- 
ruptable” customers. On the other hand, an Independent 
producer who recently brought in a gasser in Oklahoma 
told NPN that he was having difficulty finding a buyer 
“because all the lines north are crowded.” 


Along the East Coast, both New York and Philadel- 
phia were abundantly supplied with heavy fuel, as were 
Boston and most points in New England with light fuel 
oils. Spot tanker rates to North of Hatteras points that 
fell to $2.43 per ton (USMC minus 10%) from the Nether- 
lands West Indies made for ready access to additional 
heavy fuel. At most Middle Atlantic points, “discounts” 
ranging from 5 to 10c per bbl. could be obtained on 
prompt purchase of No. 6. 
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and Pilatt's OILGRAM Price Service, 50 West 50th 
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Sales in Most Areas 


Kerosine and No. 2 fuel prices at New York eased 
somewhat, although most suppliers still feel that the sea- 
son is “too young” to take general offerings of these 
products. There was virtually no buying interest other 
than from regular customers at 10.65c for kerosine and 
9.65c for No. 2 fuel, the prevailing termina] barge prices. 


Trading in all principal districts was reported quiet. 
With distributors amply supplied by their regular sources, 
they had little need to look for new supply elsewhere. 


This situation of supply lines being well stocked also 
applied to a considerable extent to foreign markets, and 
refiners in the U. S. who have watched their export lube 
trade shrinking with the development of foreign manu- 
facturing facilities had cause to think a similar contrac- 
tion may be developing also on other principal products. 
NPN learned that the rapid development of the oil re- 
fining industry in Italy to an estimated 150% of that 
nation’s requirements by end of 1953—may hasten de- 
parture from “traditional” foreign products pricing pat- 
tern of “low of the U. S. Gulf, plus transportation.” In 
order to facilitate products exports from Italy to other 
European markets where similar refinery expansion pro- 
grams also are underway (Belgium, France, Holland), 
it is contemplated that some quotations, FOB Italian 
plants, will be scaled down during coming months to 
equivalents of actual “low Gulf” prices, thus eliminating 
freight factor (currently based on Curacao-to-Malta rate). 
On basis of London scale rate for tankships, this would 
mean reductions of 35/-per long ton, or, stated in dollars, 
just under $5.00. Competition is “getting much tougher,” 
European sources say. 


“Cheap” tanker transportation, and the use of super- 
tankers that can be operated at virtually the same ex- 
pense as T2’s, also have vastly expanded the marketabil- 
ity of Middle East crude, which, even without the “settle- 
ment” in Iran that the U. S. Dept. of State now is push- 
ing, is in large surplus. 


It was learned that coverage of a large portion of the 
Argentine Government’s 1953 requirements for “kuwait 
or similar type” crude (see Dec. 3 NPN, p. 46) was made 
at price of $3.85 per bbl., payable sterling, for 31 gravity 
oil, delivered Perta Peon. West Texas oil of similar grav- 
ity, which also is in surplus, is posted at $2.34 per bbl., 
the field. 

Retail gasoline developments included abatement of 
the price war in Memphis, Tenn,, “about normal” prices 
in effect for regular-grade were 20.9c at most stations 
handling major brands (with several slightly lower). Pri- 
vate brand outlets generally were at 16.9c for regular- 
grade, exclusive of 9c state and federal taxes. 

Phil Siteman, President of Site Oil Co., St. Louis, whose 
“weekend specials” of 4c off are blamed by some oil 
men for launching general 8c price cuts Nov. 15, told 
NPN Dec. 18 he realized his four “Site” brand stations 
here are held responsible by some marketers but stated 
they were “not real cause of war.” He said introduction 
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Summary of Daily Gasoline Prices (Dec. 16 through Dec. 22) 


Meter Gasoline 93 Oct, (Premium): 
N, Tex. (Texas & New Mex, shpt.) .. 
W. Tex. (Texas & +4 Mex. shpt.) .. 
E. Tex, (Truck 
Cent. W. Tex. ( 


Motor Gasoline 90 Oct. (Premium) : 


Monday 
Dec. 22 


13.2-13.25(2) 
12.5 


seee 








N, Tex. (Texas & New Mex, shpt.) .. 12.75(2) 
Ww. Tex. (Texas & New Mex. shpt.) .. 12.5-12.75 
E. Tex. (Truck Tnsp.) ......-- eee 11.75-12.75 
Cent. W. Tex. (Truck Tnsp.) .... 6 eee 
Motor Gasoline 88 Oct. (Premium): 
Okla., Group 3 (Okla. eseceess (3)11.5-11.875 


shpt. 
Okila., Group 3 (Northern! sipt.) eeeee (6)11.375-11.75 
Midwestern (Group 3 bas: csscccs e+ (4)11,375-11.75 
N, (Texas & New Mex. shpt. } ++ (€2)12-12.75 


W. Tex, (Texas & ey Mex. on. 12(2) 
B. Tex. (Truck Prep.) .c.ccocscccecs (2)11.75-12 
Cent, W. Tex. (Truck rap.) eecccece 12 
Motor Gasoline 86 Oct. (Premium): 
N. Tex, (Texas & New Mex. shpt.) .. 12 
W. Tex (Texas & New Mex. shpt.) .. 12 
E. Tex. (Truck Tnsp.) ......++-ee0+% 11.75 
Motor Gasoline 84 Oct, (Regular): 
N, Tex. (Texas & New Mex, shpt.) .. 10.75-11.7 
W. Tex. (Texas ¢. Row Mex. shpt.) .. 10.75-11.25 
E. Tex. (Truck Tnsp.) .......-0-00+ 10.75-11.25 


Cent. W. Tex. (True Tnsp.) 
Motor Gasoline 82 Oct. (Regular): 





Okla., Group 3 (Okla. shpt.) cesceees (4)10.5-10.87 
Okla.; Group 3 Csestneen St.) cece (8)10:375-10 625 
Midwestern ae BS BABIS) ..cccsccee (5)10.375-10.5 
N, (Texas & New Mex. shpt.) .. . 75-11 
W. Tex, (Texas & New Mex. shpt.) . 2 0.75- 
E, Tex. (Truck Tnsp.) ......s+ee0. «+ (€2)10.75-11 
Cent. W. Tex. (Truck Tnsp.) ........ 0.75 
Motor Gasoline 80 Oct. (Regular): 
Okla., Group 3 (Okla. shpt.) ........ oe 
Okla., Group 3 (Northern shpt.) eece 
Midwestern (Group 3 basis) ........ nen 
(Texas New Mex. shpt.) .. 10.75-11.5 
Ww. hex. (Texas & New Mex. shpt.) .. 10.75-11 
Moter Gasoline 60 Oct. M & below: 
Okla., Group 3 (Okla. shpt.) ........ 9. or 20 125 
Okla., Grou yg BRD ccc 9.5-9.875 
Midwestern (Group 3 basis) .......... 9.625-9.75 
, Tex. (Texas & New Mex.” shpt.) .. 9.75-10.8 
W. Tex. (Texas & New Mex. shpt.) .. 10.25-10.5 
E. Tex. (Truck Tnsp.) ......... ee 9.875-10.5 
Cent, W. Tex. (Truck Tnsp.) ........ 10 


Motor Gasoline 92 Oct. (Premium): 








New York harbor ..........6sseeeeees 13.85-15 
New York harbor, barges ............ 13.75-14.9 
Philadelphia .......+++00+- ovesaseses 15. 15-15.2 
Phil WM, BREED occcccccencccses 15.05 
PEE - bbc nkbnd b0s6dergee des ce sdvee 12.9-15(2) 
Baltimore, barges ..........eessee0% ee 12.8 
Motor Gasoline 90 Oct, (Premium) : 
New York harbor .... Saves beadsése 13.85-14.35 
New York harbor, barges" esedecseceoos 13.75-14.25 
Philadelphia .......... © oe bcc ccceccee 15.15 
Philadelphia. barges 









15.05 
1 ° e 12.9-13.25 
Baltimore, barges” Ccoceccececccs Csecee 12.8-13 


Motor Gasoline 85 Oct. (Regular) : 





Friday Thursday ednesday Tuesday 
Dee. 19 Dec. 18 Dee. 17 Dee, 16 
13.2-13.25(2) 13.2-13.25(2) 13.2-13.25(2) 13.2-13.25(2) 
12.5 12.5 12.5 12.5 
12 12 12 

12.75(2) 12.75(2) 12.75(2) 12.75(2) 

12.5-12.75 12.5-12.75 12.5-12.75 12. 5-12.15. 

11.75-12.75 11.75-12.75 11.75-12.75 11.75-1 
3)11.5-11.875 (3)11.5-11.875 (3)11.5-11.875 ¢3)11.5-11.875 
(6)11.375-11.75 (6)11.375-11.75 (6)11.375-11.75 (6)11. -375-11.75 
(4)11.375-11.75 (4)11.375-11.75 (4)11.375-11.75 (4)11.375-1 ‘ 
(2)12-12.75 (2)12-12.75 (2)12-12.75 (2)12-12. 

12(2) 12(2) 12(2) 2(2) 3 
(2)11.75-12 (2)11.75-12 (2)11.75-12 (2)11.75-1 

12 12 12 

12 :2 12 12 

12 12 

11.75 11.75 11.75 11.75 

10.75-11.7 10.75-11.7 10.75-11.7 10.75-11.7 

10.75-11.25 10.75-11.25 10.75-11.25 10.75-11.25 

1075-11-25 10. 75-11.25 10.75-11.25 10.75-11.25 
(4) 10.5-10.875 (4) 10.5-10.875 (4)10.5-10.875 (4)10.5-10.875 
(6)10.375-10.625 (6)10.375-10. 625 (6)10.375-10.625 (6)10.375-10.625 
(5)10.375-10.5 (5)10.375-10.5 (5)10.375-10.5 (5)10. 9.370-10.5 

10.75-11.25 10.75-11.25 10.75-11.25 75-1 


10.75-11 10.75-11 : 10.75-11 10. 75-11 
(2)10.75-11 (2)10.75-11 (2)10.75-11 bid > 5 . 11 
10.75 10.75 10.75 


see eee eee 
eee eee 


10.75-11.5 10.75-11.5 10:75-11.5 


10.75-11.5 5 
= eit 10.75-11 10. 75-11 10.75-11 
9.625-10. 125 9.625-10, 125 9.625-10.125 9.625-10.125 
9.5-9.875 9.5-9.875 9.5-9.875 9.5-9.87 
9.625-9.75 9.625-9 75 9.625-9.75 9.625-9.75 
9.75-10.8 9.75-10.8 9.75-10.8 9.75-10.5 
10.25-10.5 . 25-1 10.25-10.5 10.25-10.5 
9.875-10.5 9.875-10.5 _ 5 9.875-10.5 
. 13.85-15 13.85-15 13.85-15 
is 35-14 9 13.75-14.9 13.75-14.9 13.75-14.9 
15. 15-15.2 i‘ 15-15.2 15.15-15.2 15.15-15.2 
15.05 5.05 05 15.05 3 
12.9-15(2) 13:9°15(2) 12.9-15(2) 12.9-15(2) 
12.8 12.8 12.8 
- 13.85-14.35 13.85-14.35 13.85-14.35 
13: 3 Fo-18. 33 13.75-14.25 13.75-14.25 13.75-14.25 
* 8 15.15 15.15 ed 
12.9-13.25 12.9-13.25 12.9-13.25 
3 Hi 13 ane 12.8-13 12.8-13 12.8-13 





12.85-13.6 (3012. 85-13.6 (3)12.85-13.6 (3)12.85-13.6 
“— ete ade tt 5-13.4 2.5-13. 12.5-13.4 
3 7-13.9 13.7-13.9 RE 13.7-13.9 137-138 
13.7-13.8 13.7-13.8 13.7-13.8 13.7-13.8 een 
1.9-13.5 11.9-13.5 11.9-13.5 11.9-13.5 9-13. 
1.8-12 12 11.8-12 11.8-12 11.8- 
Motor Gasoline: 
Western Penna., Bradford-Warren: ciate — nen 
90 Oct. (Prem.) ..... bivialspase soles 13.75-14 13. 75-14 . . . 
86_ Oct. (Rosuide; uaveeausien 005008 fs 12.75(2) 12.75(2) 12.75(2) 12.75(2) 12.75(2) 
Western Penna., Oil City: 
90 a . Sree wteeusbs ee 13.75-13.9 13.75-13.9 13.75-13.9 13. 
86 Set (Reguiar} aeleeniteme net Jute 127512002) 12.75-12.9(2) 12.75-12.9(2) 12.75-12.9(2) 12.75-12.9(2) 
Western Penna., ater-onai 
.9(2) 
80 Oct (Prem. ) Witeeeeeuns se ceuns 13.9(2) 13.9(2) 13.9(2) 13.9(2) 13.9¢ 
86 Oct. > — Chaba de Kovatosdéc 12.9(2) 12.9(2) 12.9(2) 12.9(2) 12.9(2) 
of third grade major brand gasoline and “under-the-can- ATLANTIC COAST 


opy” discounts to customers at major stations produced 
Mr. Site- 
man has about 110 stations in South and Midwest. He 
declined comment on whether week-end specials will be 
continued in Memphis, other than to say this depended 
Several private brand operators told 
NPN they will “lock up stations” if price war resumes. 


competitive conditions he “had to correct.” 


on competitors. 


In city to study disturbed markets, and to “determine 
if any federal laws were or are being violated,” are two 
Federal Trade Commission investigators from New 
Dealers had earlier protested price cuts to FTC. 


Orleans. 
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Fuel Oils in Ample Supply 


There was continued lack of interest in purchase of 
spot distillate and residual fuel oils in eastern terminal 
markets in mid-December. The weather to date this sea- 
son has been “too mild” to send distributors into the 
open market to supplement their contract supplies. 

On the other hand, suppliers continued to hedge against 
the possibility of an “old-fashioned winter” later on by 
refusing to offer distillates to other than regular custo- 
mers. The situation made for a trading stalemate. 

Prices were unchanged and, generally, firm. On the 
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other hand, high inventories and falling rates for ocean 
tanker transportation caused prices to ease slightly. 
While no shading of distillate prices was indicated, the 
opinion was general that weather conditions in high- 
inventory, low-freight-rate fuel oil markets were an in- 
creasingly important factor. 

Distillate fuel oils appeared to be heavily stocked at 
terminals in New England, while heavy fuel oils con- 
tinued plentiful at New York and Philadelphia. 

Trade sources at New York Harbor said that there was 
virtually no interest in spot purchase of any product, 
except at “discount” levels. No. 2 fuel was offered at 
9.65c, the generally posted barge price, with few takers. 
Negotiations for kerosine for the most part were at 
prices 0.25c below general quotations, and the same was 
reported for bunker “C” fuel, with “discounts” for the 
latter ranging from 5 to 10c per bbl. 

Supplies of heavy fuel reportedly were unwieldy at re- 
fineries and terminals in Philadelphia. However, because 
of “prohibitive” barge rates to other coastal points, it 
was difficult to arrange coastwise shipments of bunker 
“C” fuel, ex Philadelphia, except at “discounts.” The 
generally posted barge price for heavy fuel at middle 
Atlantic points was $2.10 per bbl. 

The Southeast was the only area along the coast where 
the weather so far this season has been colder than either 
1951 or normal. Sales of kerosine and LP-gas in this 
area have been active. 


GULF COAST 
Market Quiet But Firm 


Prices were reported unchanged and firm in quiet cargo 
trading at the Gulf during the week ended Dec. 20. Re- 
finers appeared to be in an “interim period” in which 
much of their output has been previously committed, 
but with few new orders appearing. 

A lower rate of demand was indicated in reduced re- 
quirements for tanker liftings in the general area. On 
the other hand, there still were ready buyers willing to 
take any offerings of kerosine, No. 2 fuel, and gas oils 
which might appear. 

With many refiners sold up currently on most products, 
trading was reported extremely quiet. Not only were 
spot sales on the quiet side, but there were also few new 
offerings. A buyer for a major oil company declared 
that he had received no offerings during the past 10 days. 
However, other indications were that regular-grade gaso- 
line could be purchased readily, and also a few lots of 
bunker “C” fuel still were available. 

Sale of a tow barge of kerosine was said to have been 
arranged at 9.125c per gal., which compared with 9c 
quoted by most refiners for cargo lots of this product. 
Another offering of kerosine was reported—at 9.5c—but 
this was “tied-in” with a cargo of regular-grade gasoline 
at llc. 

Had it not been for the substantial quantities of kero- 
sine and gas oil sold earlier this year for export to 
countries cut off from supplies in Iran, these products 
might be in oversupply, some trade sources said. On the 
other hand, there was continued good demand for barge 
transportation to move light fuel oils up the Mississippi. 
In addtion, the expected shift of buying emphasis on some 
products from the West Coast to the Gulf by the Armed 
Services Petroleum Purchasing Agency, promised a ready 
market for Diesel fuels and gas oils for some months 
to come, refiners said. 

Depending on grade, gasoline ranged from closely held 
to freely offered. Premium material was tight while reg- 
ular-grade was available generally at firm prices. The 
filling of two orders for 70-72 oct. leaded gasoline by 
foreign buyer from the plants of affiliated companies 
in the Southwest has taken some of the stringency out 
of this product, according to reports. Buyers had been 
endeavoring to obtain the material from non-affiliated 
companies. ‘ 
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CHICAGO DISTRICT 
Residual Fuel Prices Edge Upward 


Residual fuel prices began edging higher in Chicago 
District last week, but advances were made with marked 
note of caution on part of suppliers who were keeping 
an eye on developments in other markets. 

Trading was quiet for most part, but demand from 
regular customers for both light and heavy fuel were 
somewhat better than earlier this month. Gasoline was 
said to be “very good for December” with refiners gen- 
erally indicating inventories were in good shape. 

Upward revision in several suppliers’ prices for heavy 
fuels raised range from No. 5 high-sulfur to 6.8 to 7.25c, 
up 0.15c on the high. No. 6 high sulfur fuel ranged from 
5.7 to 5.95c, up 0.1lc on the low. Suppliers reporting 
these changes said stocks built up during the stee] strike 
had been reduced by a steady, though not brisk, demand. 
Lack of temporary pipe line facilities for residual fuel 
around lock repairs (beginning Jan. 19) at Starved Rock, 
Ill., has given added strength to residuals, sources said. 


MIDWESTERN (Chicago-E. St. Louis Area) 
Light Fuels Continue Quiet 


Unseasonal quiet prevailing in light fuels throughout 
Midwest thus far this season brought reports last week 
of sharper open market discounts, especially in range 
oil, according to refiners and tank car marketers. Re- 
finers’ prices were unchanged to the trade, however. 

Gasoline was described as a “fairly good” item for this 
time of year, while many trade sources said it still was 
problematical whether open market strength in No. 6 fuel 
shown earlier this month would last. 

Demand for light fuels, described as “‘static’’ by some, 
brought reports that one or two refiners had lowered their 
prices to spot buyers by 0.125c to 0.25c for range oil and 
were offering product at 7.75c, Group 3, for resale. Other 
resellers said suppliers were urging all customers to take 
full commitments where they were behind in their tak- 
ings. Refiners’ quotations for range oil/No, 1 fuel ranged 
from 8.125 to 8.75c. 

Demand for No. 5 fuel was described as good and sup- 
ply somewhat on the snug side. No. 6 fuel was another 
matter, however. Several sources said weather and ques- 
tion of when Northern gas companies will cut off inter- 
ruptible service has kept prices unsettled for this product. 

Bulk of the product offered by resale agents was at 
$0.80 to $1, Group 3, depending on sulfur content. There 
was an “extremely small’ quantity of No. 6 available 
at $0.75, according to one source, while another trader 
said one of his suppliers who had boosted his price for 
No. 6 earlier in December, dropped back 5c to $0.75 to 
resellers. 

Still another said he had made no shipments of No. 6 
for use as standby fuel because gas still is available to 
industry. Refiners’ quotations to the trade for No. 6 
ranged from $0.90 to $1, and one said he quoted price 
of $0.90 against marketer's 30,000-bbl. inquiry for ex- 
tended shipment. This refiner has indicated for past sev- 
eral months that his inventory position on No. 6 is “just 
right.” 


CENTRAL MICHIGAN 


Residual Supply Position Improves 


Although some refiners in Centra] Michigan last week 
said residual fuels continued easy because of topheavy 
inventories, others said recent out-of-state shipments and 
steady demand had put these grades in better balance. 
Prices were unchanged for all products. 

Call for light fuels was steady, but shipments were 
a little below December a year ago. Some refiners said 
drop in demand thus far this season may result in their 
“skimping through” the winter without entering open 
market for additional supplies as in former years. One 
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NPN Gasoline Index 
Cents Per Gal. 


Dealer T.W. Tank Car 
Dee. 23 ... ive de wens ons 15.31 11.64 
Month Ago baad eiike a8 tia A 15.30 11.64 
We QO. den aac auhaences 15.28 11.62 


Dealer index is an average of dealer tank wagon prices 
ex tax in 50 cities. 


Tank car index is weighted average of following wholesale 
markets for regular-grade gasoline, FOB refineries or ter- 
minals: Okla., Midwest, W. Penna., Calif., N. Y. Harbor, 
Philadelphia, Jacksonville, Boston and Gulf Coast. 











refiner, however, said he will be a buyer of light fuels 
by January or February. 

Continued good demand for gasoline kept inventories 
low at most plants. Refiners said shipments generally 
were above normal for the month and were helping in 
part at least, to offset gallonage lost in other products. 


WESTERN PENNA. 


Lube Oil Demand Continues to Lag 


Lubricating oil demand was reported especially slow 
in Western Penna, and there was virtually no trading 
in the week ended Dec. 19. Usual end-of-year slump 
combined with general lack of spot demand to make for 
one of the quietest weeks in months, refiners said. Weak- 
ness was indicated in prices for all grades, although con- 
firmation was lacking of offerings lower than low prices 
reported by refiners. 

Demand was steady for scale wax, good for gasoline, 
Diesel oil, and No. 2 fuel for industrial uses. Greatest 
weakness in lube oils was in cylinder stocks and light 
neutral oil. Some sources indicated firmness in 200 vis. 
neutral oil, but at same time several refiners reportedly 
were “anxious sellers” of this grade. Bright stock was 
relatively firm at 30c, low quoted price. Inter-refinery 
sales were reported at 1c under low quoted prices for 
bright stock and neutrals, and 1 to 2c under for some 
cylinder stocks. 

Steady domestic demand for scale wax continued to 
hold prices firm at 3.75c for tank car lots, while slow 
export demand and stiff East Coast price competition pre- 
vented actual strengthening in domestic prices, accord- 
ing to most reports. Some sources indicated there had 
been slight easing in domestic prices, although here again 
confirmation was lacking. 

Gasoline was holding up surprisingly well, and several 
refiners said supplies were fairly tight in their districts. 
Demand for No. 2 fuel for home heating was slow due 
to mild weather, but commercial accounts were active 
and several refiners with railroad contracts for Diesel 
fuel reported heavy shipments. 


MID.CONTINENT 
No. 6 Fuel Oil Demand Picks Up 


Flurry of heavy fuel activity was noted in the Mid- 
Continent the past week, with several unfilled inquiries 
reported in Kansas and Oklahoma. There was little 
change, however, in supply or demand status of other 
products, and with exception of one refiner reducing his 
solvent bright stock and neutral prices 2c per gal., re- 
finers’ quotations generally were unchanged. Open mar- 
ket sales continued very light. 

One northern heavy fuel buyer was looking for 30,000 
bbls. of low sulfur No. 6 fuel in Kansas and Oklahoma, 
while several others were in market for smaller amounts. 
In most cases, however, buyers were looking for sub- 
stantial price “discounts”, while suppliers generally were 
asking slightly higher prices on material offered to re- 
sellers. According to most reports, resale agents were 
having to pay $0.80 and up for low sulfur, $0.75 and up 
for high sulfur No. 6. 

While Oklahoma and Kansas refiners were receiving 
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considerably more calls for residual, those in Inland 
Texas continued their talks with Gulf Coast buyers, try- 
ing to line up contracts for 1953. One refiner said he 
had “decided” to sign with large coastal buyer, with ma- 
terial to be delivered to Houston at 15c under Platt’s 
Oilgram (Gulf Coast Cargo price), date of shipment. 

Most refiners said distillate shipments still were disap- 
pointing. It was the “same old story”’—weather too mild 
for large volume shipments. Stocks, according to most 
reports, continued big both in Great Lakes Pipe Line 
system and at refineries. No. 1 remained available to 
resale agents at 0.375c, No. 2 at 0.5c, “under published 
prices”, Group 3 basis. 

Regular-grade gasoline offers at 9.375c and 9.5c to 
resellers were plentiful, while cycled gasoline offered at 
9.25c found few takers. However, with local sales re- 
maining fairly good, most refiners said gasoline market 
was still good for this time of year. 

Lubricating oil market was generally described as soft. 
Reductions up to 2c per gal. in his solvent bright stock 
and neutral quotations by one refiner left lows of price 
range unchanged. 


Lube Oil Price Index Drops 


WASHINGTON—Decrease in lubricating oils price in- 
dex of 3.9% dropped Bureau of Labor Statistics’ over-all 
price index 0.2% to 107.9 for week ended Dec. 16. Com- 
plete index, based on Platt’s Oilgram quotations, is shown 


below for weeks ended on dates indicated (1947-49 equals 
100): 


% Change 
Dec. 9 to 
Dec. 16, Dec. 9, Dec. 18, Dee. 16, 
1952 1952 1951 1952 
Crude and products... 107.9 108.1 110.8 0.2 
Pere Snes ee 109.0 109.0 yes 
Refined petroleu 107.7 108.3 111.2 0.3 
Gasoline ..........- 114.3 114.3 114.5 
Kerosine ....... 112.8 112.8 112.7 
Distillate fuels ..... 112.6 112.6 113.5 
Residual fuels ........ 80.7 80.7 99.5 pnts 
Lubricating oils ...... 92.7 96.5 102.4 3.9 
Natural gasoline .. 101.5 101.5 101.5 


LP-Gas Markets Pick Up Strength 


NEW YORK—Advance in price by one major sup- 
plier of propane at New York Harbor and other majors 
searching Mid-Continent for supplemental material 
featured markedly stronger liquefied petroleum gas mar- 
kets, according to reports Dec. 17. 

At New York Harbor, customers of one major supplier 
have received notice of increase of 0.5c to 9c in price 
for propane in tank car lots, effective Dec. 26. Other 
New York Harbor suppliers are unchanged at 8c. 

In the Mid-Continent, prices of principal producers are 
unchanged at 4c for propane, 4.5c for butane-propane 
mix, and 5c for butane, Group 3. One major reported 
that production “kinks” at two of his natural gasoline 
plants—one in Texas and other in Oklahoma—that re- 
duced output to about 10% of normal sent him into mar- 
ket for “extra” supplies. He received only one offering, 
10 cars of propane, he added. 

In West Texas, customers now are taking all the quan- 
tities their suppliers will permit, which is in sharp con- 
trast to sales reported in that area in November. 

Biggest spurt in demand has come from Southeast 
where below freezing weather in Carolinas, Georgia and 
Florida has caused a “flood” of orders. Return of tank 
ears from these destinations now is “very slow,” sup- 
pliers say. 





Crude Oil Prices 


No changes in crude oil prices reported in 
week ended Dec. 20. For complete price sched- 
ules, see Nov. 26 NPN, p. 64-65. 
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Prices at Refineries and Terminals and by Tank Wagon 
PRICES IN EFFECT DEC. 22 


Prices herewith are reproduced from Piatt’s OILGRAM Daily Oil 
Price Service, associated with National Petroleum News, whose rep- 
resentatives in all NPN-OILGRAM offices devote their time exclusively 
to reporting oil industry prices everywhere. 

Prices shown in tables are sales prices or quotations or general offers 
or posted prices by refiners, by pipeline terminal operators, and by 
tanker termina] operators; for current sales and shipments; for the busi- 
mess day or period stated; except Tank Wagon prices, prices are for 
bulk lots such as tank car, truck transport, barge; prices applying to 
barges or cargoes or truck transport lots only, so designated; FOB re- 
Gineries or terminals; in cents per gal., except per bbl. where $ sign is 
shown; wax and petrolatums in cents per pound; ex all fees and taxes; 
for crude oil and its products lawfully produced and transported; re- 
ported as received by OJILGRAM and National Petroleum News but not 
guaranteed; for subscribers’ private use only and not for resale or 


WESTERN PENNA, 
Bradford-Warren: 


90 Oct, Prem. 
86 Oct. Reg. 


Oil City: 
90 Oct, Prem. 
86 Oct. Reg. 


Pittsburgh: 
90 Oct, Prem. 
86 Oct. Reg. 


GASOLINE 


OKLA., Group 3 (Okla, shpt.) 


(3)11.5-11.875 
(4)10.5-10.875 


9.625-10.125 


(6)11.375-11.75 
(6)10.375-10.625 
9.5-9.875 


MIDWESTERN (Group 3 basis) 


88 Oct. Prem. ee ee ee (4)11.375-11.75 
82 Oct. Reg. ..........++~+(5)10.375-10.5 
60 Oct. M & belo 9.625-9.75 


Ohio points: 
86 Oct. Reg. 


CALIFORNIA 
Les Angeles dist.: 
90 Oct. Prem, 
80 Oct. Reg. 
San Fran. dist.: 


90 Oct. Prem. .. 
80 Oct. Reg. 


13.2-13.25(2) 
12.75(2) 
(2)12-12.75 
12 


9.75-10.8 


San Joaquin Valley dist.: 


shpt.) 90 Oct. Prem. 
12.5 
12.5-12.75 
12(2) 
12 
10.75-11.25 
4 seccce 10. 75-11 
. Reg. 10.75-11 
M & below ....... 10.25-10.5 
41-43 w.w. 


42-44 WLW. 2.2... 
Rang 


No. 1 fuel 
No, 2 fuel ... 


11 15-12.7 
° 1 
° No, 3 fuel ... 


(2)11.75-12 
11.75 
10.75~11.25 

(2)10.75-11 


. Reg. fesse woen 
/M & below ....... 9.875-10.5 41-43 w.w. 


W. TEX. (Truck transport lots) 
> PEG, ccccccecccce 


12 
10.75 
10 


. M & below No. 


CENTRAL MICHIGAN 
(FOB Central Michigan refineries) 


eee (2)12.5-13.25 


KEROSINE, GAS & FUEL OILS 


OKLA., Group 3 (Okla. shpt.) 
covacceccccoe 8.75-9.25 


DW OB cccccccccccsocee 
58 & above D.I. Diesel.... 


° 7.625-8.5 
+ (2)7.625-7.875(2) 


No. 6 fuel ..-.s+++seeeeee (2)$0.90-1.20 


« (2)7.625—-7.875(2) 


distribution or publication. During period of short supply, some sellers 
and at times all sellers, withhold quotations to new customers or the 
posting of firm prices but give OJLGRAM the prices they otherwise 
would quote to the trade in general and which they confine to their 
regular customers only, and such prices appear in the price tables. 
Gasoline ratings are by ASTM roh Method and are minimum 
ratings, except where letter M is used to indicate that octane rating is 
by ASTM Motor Method. For further details of price conditions apply 
to any NPN—OILGRAM office or see back of any OJILGRAM Price 
Service invoice. 


For complete price service delivered daily from nearest OILGRAM 
publishing office, New York, Cleveland and Houston, address Platt’s 
Price Service, Inc., 1213 West 3rd St., Cleveland 13, Ohio. Annual 
Subscription rate in U. S.: $150 per year, payable in advance. 


W. TEX. (Texas & New Mex. shpt.) 
13. 75-16 cevceees 
12.75(2) bese 
8.75-9.25(2) 
8.5-9 
13.75-13.9 $0.90-1.75 
12.75-12.9(2) 


E, TEX. (Truck transport lots) 


41-43 w.w., 


83.9(3) 42-44 w.w, 


12.9(2) 


(2)13.5-14.75 
13.25-13.75(2) CENT. W. TEX. 
41-43 w.w. 


58 & above D.I, Diesel ... 


OHIO—Quotations of 8.0. Ohio for delivery to 


14.0 ’ $1.40 


KANSAS (Fer Kansas destinations enly) 
42-44 wiw, .... 000006 ee (2)9-9.876 
9-9.3 


52 & below D.I. Diesel.... 

13-16.5 58 & above D.I. Diesel.... 
11.5-14(2) No. 1 fuel ..... we 
NO. 2 £U@] ...ceescevececes 

No, 4 TUG] 26. cscs cececeers 

16.25~-17 No, 5B fuel ..cceccccccceses 
14.25~14.5 No, 6 fu@] 2... cescsccececes 


$1.45-1.475 
$1.05-1.40 


ARK. (For shipment te Ark. & La.) 
42-464 G.W. coccccccccccecs 

Tractor fuel ....eeeseesens 
Diesel fuel 52 & below.... 
Diesel fuel 58 & above.... 


Ol noccccccececeess 


16.25-17 
14.25-14.5 


RMRHADDOVOO 
coe segee 
&3s se ¢ 


8.75-9.25 
8.75(3) 

(3)8.5-9(2) Bradford-Warren :(*) 
8.125—9 Kerosine .... 
No, 1 fuel .... 
No, 2 fuel ....+++- 
No, 3 fuel ... se ceeeee 
36-40 gravity fuel .... 


11.25-11.95 

10.75-11.2 

10.75-11.2 
10. 


OKLA., Group 3 (Northern shpt.) 
seeesceeecees (4)8.75-9(2) 


(2)11.25~-11.65 
10.75-11.15 
(6)8.75-9(5) ore 
fuel aces 10.5 
(6)8.5-9 
8.125-8.75(3) steers 10.5 
7.625-8.125(2) 
(2)11.4-11.65 
1 


eee 11. 
(2)10.65-10.75 


. (For shipment to Ark, & La,) 
11.75 
80 Oct. Re 10:75 
60 Oct. M 9.625 


11.6-12.375 
11.5-11.625 
11.375 
10.5-10.8 
9.5-10.625 


DECEMBER 24, 1952 


MIDWESTERN (Group 3 basis) 


(2)8.75-9 
(4)8.75-9(2) 


N. TEX. (Texas & New Mex. shpt.) 
41-43 w.w. (2)8.75-9.5(2) 
42-44 w.w. 9 

58 & above D.Il. Diesel.... 

No, 2 fuel cece 

No. 6 fuel 


10.525-10.65 
(*) Prices of some Bradford-Warren District 
sellers to bulk commercial consumers are 0. 15¢ 
higher than prices shown above. 


CENTRAL MICHIGAN 

(FOB Central Michigan refineries.) 
Range oil 

46-49 w.w. kero. 

P.W. distillate 
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Refinery & Terminal Prices (Continued) 
PRICES IN EFFECT DEC. 22 
KEROSINE, GAS & FUEL OILS LUBRICATING OILS MIDCONTINENT LUBES 


FOB Tulsa basis, for domestic shipment only 








Contin * Neutrals, vis. at 
( ued) WESTERN PENNA. 100" 0-10 BE =o 
0HIO—Quotations of 8.0. Ohio for delivery to 
Ohio points: Prices are for sales made, or offers reliably Neutral Oils—Conventional 
Kerosin reported, to jobbers & compounders only Pale Oils Col, 
os aad o400b0sb ciccéece 11.9 60-85 vis 2 
ee a ond sececenevnccses. ae ba Neutrais—No. 3 col. Vis. at 70° F. 200 86-110 vis 2 
Tike eee hen AP Be 2e0e SeOs . is. (180 at 100°) 420-425 fi. 150 vis 3 
Diesel (Light & Med.) 11.7 1 : 
ccoes ° 180 Vv 3 
ai S Ph vevrevecese scenes: 31.5 p= rn -§ 
LIFORNIA 2 at 29.5 250 vis 4 
San Joaquin Valley: ES eee 28(3) 250 vis .. 
So +=. 5 tis sees 12.6-13 150 Vis, (143 at 100°) 400-405 fi. 300 vis 3 
e eis 1. 2 Oy Syteett eG aiiae ss 29 
Light fuel (PS 300)... . 9 25(2) tt ial. “areas: 28 Bright Stock—Conventional 
Diesel fuel (PS 200) ...... 10.4~11.5 15 p.t . 27 200 vis, D: 
Stove dist. (PS 100) ...... 11.9-13 TE, pas $4 oe exe es dp bee 25-25.5(2) 10-25 p.p. . ion 26 
San Francisco: 150-160 vis. D 99% 
40-43 w.w. .. Tita 12.5-13 Bright Stocks 0-10 p.P 22-25 
Heavy fuel (PS 400) ...... $1.95-2.05 145-155 vis. at 210°, 540-550 fl. No. 8 col. 10-25 P.P. - : a 
Light fuel (PS 300) ...... $2.25(2) UES cwdsebtsnsnesced Rhy 32.5 120 vis. D: 21-29 
Diesel fuel (PS 200) ...... 10.4-11.5 BE DBs Sissies cedpcacnstnee) 1.5 0-10 p.p. - _— 7 
Stove dist. (PS 100) ...... 11.9-13 ZS Pt. wcccccccracscecsces (4)30-31 Bright Stock—Solvent 
Los Angeles: 9\97 1% 
ot oe. .. a Cylinder Stocks 150-160 vis. 0-10 p.p., 95 v.i.  (2)27-20(3) 
Heavy fuel (Ps 400) owas ne $1.75-2.00 8B! eg ere 25(3) 
Light fuel (PS 300) ...... $2.15-2.20(4) MEME Seahetacs<esasae 27(3) MC -ttet eset 
Diesel fuel (PS 200) ...... 8.25-11.4 UNUIEI ain veckvcneses ocd 29(4) 170-180 vis. .... (2)15.5-17.5 
Stove dist. (PS 100) ...... 9-12.9 PIN siavneneasse.<4scu 30(3) 200-210 vis Laas 
300 vis. ... . (2)26.0-20.0 
Cylinder Stocks 





600 s.r., olive green . - 18 


GULF COAST—Solvent Refined Lubes. 














Install on ‘all fuel oil tanks, old and new, fora : ‘ SF From Mid-Continent grade crude. Prices FOB 
: eae ne. <8 ie , >| ship at Gulf for export. 
new low in detivery ‘ 5 "2 | Bright stock—Vis. at 210° 
See ~* sae regular Supply House. . eo 150-160 vis., 0-10 peur 
TLC Tt 79 First Street test, 95 v.i ‘ . + «(2)28.5-29.5(2)x 
[Mode = a] by SCULLY SIGNAL COMPANY Cambridge 41, Mass. | Model LAfornew]| xeutral Olls—Vis. at 100°; 95 v.1.; 0-10 put. 
Customer tankS J Canadian Licensee: EMPIRE BRASS MFG. CO. LTD, Toronto, Ontario tank installations | 100 vis 5-17 
200 vis. ... : mt 19x : 
300 vis ee : %18.5—-19. 75x : 
te pee ee oy oe OO ee ae ar Se ee 500 vis eesesce eee 20 75 22x 





SOUTH TEXAS LUBES 
(Vis. at 100° F, FOB 8. Tex., refineries for 


Marketer of Petroleum Products 














| 
domestic and/or export shipment.) 
PALE OILS: ; 
NEW ENGLAND PETROLEUM CORPORATION | Vis. Color 
| Be. ~ | ener (4) 11-12(2) 
BD Bae ccc cpcvweceseses 13(6) } 
New Vork Boston im Wt eRe ee 14(6) | 
| 500 2%-3% ....-.eeeeeee 15(6) 
FED BB. oc ccccccccccscces 16(6) 
aol a chaae Bao 17(5) 
BEDE RN <a GaN Oe Cane 2 Ca a, ee CE: abcd seduce aeneosd (4) 18-19(2) 
Clm™)¢ ~ UNITED REFINING COMPANY, WARREN, PENNSYLVANIA —— RED OILS: 
Vis. Color 
REE sok .sanncetse sks (3)11-12(2) 
i EM eee seeaee 13(6) 
TO JOBBERS ae 2 14e) 
Se -N ons cgodahaterens 15(6) 
EY ee nee ee 16(6) 
WHO MARKET THE eS ereererpereccete 17(8) 
AN es, Bi whieee sae (5) 18-19 


WORLD’S FINEST MOTOR OIL ( 










@ Qualified jobbers and marketers who seek the ( WESTERN PENNA, (T.C., in Bulk) 

White Crude Scale: | 
finest quality in 100% Pure Pennsylvania Lubri- ( ee AS «--eacoses | ae ' 
cants are invited to contact UNITED. From SEABOARD 

d . ll th h 2 li in tus e Melting points are AMP, 3° higher than 
EMP. Prices are for carload lots. Domestic 
producing wells, through pipe line, to two modern prices are FOB refinery; scale in bags, or 
. . : . bbis.; fully refined, slabs loose. Export prices 
refineries, UNITED provides every essential step are FAS; scale in bags or bbis., fully refined 
in bags or cartons. 
in assuring a responsible source of supply. Credo Geile N.Y. Domestic N.Y. Expert 
124-126 white 5.6(2) (2)4.8-5.6(2) 
Fully Refined: 
100% PURE PENNSYLVANIA OIL 123-5 .... 7.45 ae 
RET. .n0cc0x 7.4513) 7-8.15(3) 
128-30 ..... 7.45(3) 7-8.15(3) 
MEMBER P.G. C.O. A. PERMIT No. 24 130-32 ..... EPY: 7.1-8.25 
1a ee ee ee! Wa | 133-5 ...... 7.55(3) 7.1-8.25(2) 

SS Sep oe 7.55(3) 7.25-8.4 

138-40 ..... ee oe oe 

OS Pere 55-8. 8- 

REFINING *’ COMPANY 149-51 ..... 9.55 11.2 
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Refinery & Terminal Prices (Continued) 
PRICES IN EFFECT DEC. 22 


ATLANTIC & GULF COASTS NATURAL GASOLINE 


Prices are of refiners, FOB their refineries & tanker terminals and of tanker terminal operators, (Group 3 & Breckenridge prices are to Died 
FOB their terminals. Ships’ bunkers prices are exclusive of lighterage. ers on freight basis shown below. Shipments 
may originate in any Mid-Continent manufac 
92 Oct. 90 Oct 83 Oct. Keresine turing district.) 
District Prem. Gasoline Prem. Gasoline mm ag Gasstine Reg. Gasoline No. 1 Fuel* FOB GROUP 3 — 
N. Y. Harbor  13.85-15 13.85-14.35  (3)12.85-13.6 ‘ 10.75(19) Se oe 2 Srna 
13.75-14.9 13.75-14.25 12.5-13.4 10.65(19) FOB ee 
14.2-15.2(3) 14.2-15.2 (3)12.7-13.7(5) 12.7-13.7(2) 11.05(9) Grade 26-70 ..... ++. 6.375(Quotations) 
Baltimore .. 12.9-15(2) 12.9-13.25 11.9-13.5 11.9-13.5 10.85( 10) 
do barges . 12.8 12.8-13 11.6-38 ees 10.75(5) 


or ii 9.7 LPG PRICES 


cees sess 11 coos 

14.95-16.7 14.95-15.2(2) 13.7 12.7-13.7 10.95(16) (Of refiners, FOR refineries, in cents per gai. 
13.3 2312 475 12.3-12.45 (3)10.7-10.9(2) tank cars or transport trucks) 
12.5 i 11.5 Commerical industrial 
12.25-13.3 (2)11. 25-21. 3 11.25-11.5 9. ‘25- 9.75 District Propane Propane 

\ (2)12-12.25 11.25-11.3 11.25-11.5 9-9.25 N. Y¥. Harbor ... 8(2) 812) 

13. 6(4) 13.3-13.6(2) 12.6(7) 12.3-12.6 11.4(11) Philadelphia .... 8(3) 
13.6 12.6 coos 11.5(2) Baltimore ; awe. ee 

13.4(3) . 12.4(2) 12.4 10.4(4) Hastings ........ 


— 13.5(2) X New Orleans .... 
New Orleans. y 1.6 11.25-11.3 , 


do barges . . 12 iL 6 11.2-11.25 


Norfolk .... ‘ .e ' 11.9-12.3 11.9-12.6 10.75(7) 
Pensacola ... 13.4 13.4 12.4 10.4(2) 


Philadelphia ‘ \. 15.15 13.7-13.9 13.7 10.85(10) ENTS 
do barges : . 13.7-13.8 13.6 10.75(10) NAPHTHAS & SOLV 
Pt. Evergiades 13.6 12.6(4) Het , ‘FOB Group 3) 
Portland ....  15.05-15.3(3) 15.05-15.3 13.8(3) 13.8 . Stoddard solvent 11.3753) 
Providence .. 14.95-15.2(3) 14.95-15.2 13.7(4) 13.7 Cleaners naphtha k 11.875(2) 
-» 18.6(3) 13.3(2) 12.3-12.6(4) 12.3-12.6 V.M.&P. naphtha ........ 11.8754) 
Tamp 13.4(3) 13.3-13.4 12.4(4) 12.3-12.4 11.15(8) Mineral spirits .......-.... 10.875(4) 
wilmington, Rubber solvent .. 11.875(3) 
N. C. - 13.05-14.55(2) 13.05-13.2 12.06-12.55 12.05-12.55 (3)10.7-10.9(4) Lacquer diluent . .€2)12.125-12.375 
Benzo] diluent (2)13.125-13.625 


WESTERN PENNA, 
Ol City: 
Diesel Ol Light Diesel Stoddard solvent 
Gas House No. 5 Fuc No.&5 Fuei Shore Plants* Ships’ Bunkers 
No. 2 Fuel* Gas Oll* (8-10 p.t.) (15-60p.t.) (GO0cet.,654.1,) (45 cet., 45 d.i.) Pittsburgh: 

N, Y. Harb. 9.75(19) 9.85 (10) $3.06-3.56 $2.61 (8)10.15-10.25 . mane 15(3) 

9.65(18) ve. (11) 3.08-3.46 58 eer ores 

10.05(12) 10.45 3.75 10.45(4) OHIO—Quotations of 8.0. Ohio for delivery to 
10.25(5) 4.24(4) Ohio points: 
_“° typ 5 V.M.&P. naphtha . 
8.8 3.49 Mineral spirits & stoddard solvent o ore 
10.35(6) 4.27-4.28(2) Rubber ecivent 

10(2) 4.18(2) 
Houston .... ine 8.5(2) 3.49(6) E, TEXAS (Truck Trnspt. lots) 
do barges. " pes . nee 366-4 pone Stoddard solvent 11.25 
ane ond ° oes cece eee 10.4(6) 4.431(5) 
ee 5 eee eats oes oe 4.473(2) CENT. W. TEX. (Truck Trnspt, lots) 
New Haven. . rie 3.19 oa 10.35(5) eS2 Stoddard solvent 10.5 
New Orleans 5-8. aes gees " 8.7-9.1(2) 3.49(3) 
ee: i die ae ones eee KANSAS (For Kans, Dest’n. only) 
eeee . , 01 10.15(4) " . ly 

Pensacola .. 9. ae mA a Hy 5 we 24(2) Stoddard solvent .. 11.8 
Philadelphia . . . (3)3.08-3.10 . 10.25(8) 4.24(4) 


do barges. eS a ATLANTIC COAST 
Pt. Everglades 


; ee yee pan 10.5(5) 4.473(3) V.M.&P. Mineral 

Portland ... . . caps tas 10.45(4) Naphtha Spirits 
Providence . . 3.05 10.35(4) 4. ‘os New York 

. 2.76(2) é¥e 10.45(5) 4.452(5) Harbor .....  17(4) 16(5) 

P 10.25(5) eee ocee oes 10.25(6) 4.368(5) Philadelphia .. 16.5(4) 15.515) 

Wilmington, Baltimore ....  ...- 15.5(3) 

N.C. .... 9.9(7) ; cece eee 10(2) 4.18(3) Boston 17.5(4) 16.5(5) 

Providence ... eoee 16.514) 


CHICAGO DISTRICT PRICES 
No. 6 Fuel No. 6 Fuel Bunker C Heavy 


Prices to jobbers & distributors in tank car 
No. 6 Fuel No Sulfur No. 6 Fuel Max. 1% Fuel Diesel and/or truck transport lots FOB refineries, 
No Sulfur Guarantee Max. 1% Sulfur Ships’ Ships’ pipe line terminals and inland waterway barge 
Guarantee Barges Sulfur Barges Bunkers Bunkers terminals. 
$2.10(13) $2.10(13) $2.20-2.25(3) $2.20-2.25(4) $2.10(11) $3.91(4) Motor Gasoline 
2.45 ooee pees rrr ove 88 Oct. Prem, 12.85-13.75 
2.13(6) 2. 10¢4) 2.28 2.25 2.10(4) 3.91(2) 82 Oct. Reg. . (€3)12.1-12.75 
Baton Rouge 1.63 1.60 Te vane 1.60(2) 3.24 Light Fuel Oils 
Boston 2.15(7) 2.15(5) 2.30 2.30 2.15(5) aes Range oil .....0.-+6--+0++ (3)10.9-11.375 
Charieston . 2.03(2) 2.00(3) eees cece 2.00(3) eee No. 2 fuel .. (3)9.9-10.375 
1.60 ones ven’ 1.60(2) 3.15 Heavy Fuel Olls 
1.60(4) eves bird (8)1.60-1.85(2)  3.24(5) No. 5, low sulfur 6.8 
2.00(6) 1.97(6) ef aned 1.97(6) oe, No, 5, high sulfur (2)6.8-7.25x 
1.95 1.92(2) cos oees 1.92(3) ae No. 6. low sulfur x (2)6.05-6.175 
1.68 1.65 seve ry" 1.65 pea No. 6, high sulfur ... x5.7-5.95 
2.12(3) 2.12 Ce00 aber 2.12(2) 


1.68(3) 1.60(3) ona wt 1.60(4) 3.24(2) 

.08(3) 2.05(4) peas Son’ 2.05(4) bee PETROLA 

alan: a ae aa Tums 

2.1318) -10(8) 2.25(5) 2'10(7) 3.91(4) WESTERN PENNA. 

Pert 1. — tee tees — vee (Bbls., carloads; tank car, 1 to 1.5¢ a 
t aaa eee . ea .875-7.2 

2.11-2.12(3) 212 2.30 2.27 2.12(3) ove pad wane” (3)e.625-7.25 
03 (5) 2.00(4) py ere 2.00(5) Ay Lily white (2)6.375-7 
1.90(5) 1.87(4) cove ese 1.87(5) oes Cream white (2)6-6.75 

Soft yellow 5(3) 


(3)5-5.25 
«*) At Atlantic Coast refineries and terminals, and at Albany and Tampa, peices of gome outers to (3)4.75-5 


‘3s are 0.15c higher than prices shown above. Sesccds “7 4.5-4.75(2) 


9.85(11) 9.95 3.06(3) 
9.75(6) 


2. 
2. 
ese 2. 
8.4 8.8 cece 2. 
9.95(16) 3. 

2. 


61 
58 
09 
05 
7 
Charleston .. 50 
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Refinery & Terminal Prices (Continued) 
PRICES IN EFFECT DEC. 22 
GULF COAST—CARGOES, DOMESTIC & EXPORT, ALL PORTS 


Cargo prices are FOB ship at U. S. Gulf, minimum of 20,000 bbis., and are by refiners only to 
other refiners, export agents, or tanker terminal operators, The figure in parentheses after each 
price indicates the number of companies quoting that price. 

Aviation Gasoline (MIL-F-5572) 


GOOGS BIB/T4E oc ccccacccccccccerce sescccececoce Bte0e 

ME DONO Seb bedcitccccccisuseseses eccccce 16-16.75 

TIRES BIOS ccccccccccecvccccesccece errr ee 

r 

CD Gee. PRCMMEE sccscccccccccccceses coccevecee 12-12.25(2) 

90 Oct. Premium ..........000+5 Perr TTity eves 11.75-12-12.25 

Se ty SEED -concecccccecsccéseeneeee eoccese 11(2)-11 .25-11.5(2) 

ie Gey SUED 6. ceeddé cotccoce cteeeveese gecees 10.75-11-11.25 

TO Oe ccccvese Cor ccccceccccesceoses ecccccces 10.5-11(2) 

Se, rr tore 10-10.25-10.75 
Kerosine & Light Fueis 

41-43 w.w. kerosine $ covdeesésiossusbcncesee 9(3) 

BO, BO oc cdcdovicicce vcccccccstscesces Feseses 8(5)-8.25 
Diesel & Gas 

OB-6T Dleeed INGER ccacccccccccccccccecs bvees 8-8. 125-8 .25 

SI NNN SEEE ne 00 bc ccd cv cceedatssosccrcss 8.125-8. 25-8 .375-8 .5 

GBE-+OT DUGSGs WBE ccc c ccc cc ccccccccecccoccce +. 8.25-8.375-8.5-8.625 
Heavy Fuels—Cargoes 

No. 5 Fuel, 0-10 p.t. ........ ecthenantateescecins $2.35(2)-$2.50 

eet GME: occa ie cecccose cvasesetennseses $1.50(4)-$1.75-$1.85(2) 


MIDDLE EAST CRUDE PRICES 


Posted Export Prices of Socony-Vacuum Overseas Supply Co. for Sale in Cargo Lots. 
(Prices are per bbl. of 42 U. S. gals., exclusive of local port or other governmental charges, 
sales taxes, etc., if any; FOB point indicated, for gravities shown; 2c per bbl. differential per 
degree of gravity applies for gravities below and above those shown.) 
Type of Price 


API Effective 
Per Bbi. FOB Point Gravity Date 
Arabian $1.75 Ras Tanura, Saudi Arabia 36-36.9 Nov. 1, 1950 
tar $1.81 Umm Said, Qatar 39-39.9 Nov. 1, 1951 
Arabian $2.41 Sidon, Lebanon 36-36.9 April 1, 1951 
Iraq-Kirkuk $2.41 Tripoli, Lebanon 36-36.9 April 1, 1951 
Araq-Basrah $1.67 Fao, Iraq 32-32.9 Dec. 24, 1951 


VENEZUELAN CRUDE PRICES 


Prices are of Creole Petroleum Corp. for sale and/or purchase of cargo-lot quantities FOB 
deepwater terminals at ports named, and are subject to crude availability and company’s require- 
ments; 2c per bbl. differentia] per degree of gravity applies for gravities below and above those 
shown, except for Lagunillas Heavy for which price shown applies regardless of gravity. Price 
applicable for each cargo is that in effect at time vessel tenders for loadi For purch made 
in fields, prices shown are basis for such purchases with deductions being made for terminaling 
and pipe line services in accordance with published tariffs. Purchases not subject to contracts with 
Venesuelan government are made at a ae by schedule shown below less a A 

ffective 








Crude Gravity API $/Barrei FOB 

Bachaquero ........ oes 14-149 1.66 Las Piedras or Amuay Bay Oct. 11, 1952 
Tia Juana Heavy ..... 19-19.9 2.03 Amuay Bay Oct. 11, 1952 
Lagunillas Heavy ..... Flat 2.05 Las Piedras or Amuay Bay Oct. 11, 1952 
Tia Juana Medium .... 26-26.9 2.20 Amuay Bay July 24, 1952 
Tia Juana 102 L.P. ...  26-26.9 2.44 Amuay Bay July 24, 1952 
Tia Juana Light ...... 30-30.9 2.28 Amuay Bay July 24, 1952 
Mara ..... devccecceses 30-30.9 2.33 Las Piedras or Amuay Bay July 24, 1952 
Cumarebo ..... occees 48-48.9 3.10 Tucupido Oct. 11, 1952 
San Joaquin ........ oe 42-42.9 2.91 Puerto La Cruz Oct. 11, 1952 
Oficina ....6e.05- eee 32-32.9 2.57 Puerto La Cruz July 24, 1952 
Mulata ........ cose 835-35.9 2.63 Puerto La Cruz Sept. 1, 1952 
Jusepin ....ceeeeee sees 82-32.9 2.57 Puerto La Cruz July 24, 1952 
Quiriquire ........... 18-18.9 2.29 Caripito Oct. 11, 1952 
Tembiador ........ oo 20-20.9 2.33 Caripito Oct. 11, 1952 
PORNOIEE coc civecsocs 20. 1.27 Capure (Pedernales) Sept. 1, 1953 


AVIATION GASOLINE PRICES 


(Prices are for tank cars, barges or truck transport lots; aviation gasoline meet specification 
MIL-F-5572, unless otherwise noted.) 


District Grade 100/130 Grade 91/96 
Dt Mn. We ecodeadescesecees eece 17.6-18.6 16.1-17.2 15.6-16.2 
Boston, Mass, .......-seses0% PTT TTT ie 18.2 6.7 15.95 
Portland, Me. beneveseaccsoccsnessec cocses covcce eoecee 
Philadelphia, Pa. OGerecccoesoccecce ecves ices. - - : 'aeedes 
Baltimore, LL Gch edenests geesetipoese 17.96 16.46 15.85 
Norfolk, _ ti aR gee aie 17.85 16.35 15.6 
Charleston, DG ccccccccccdscccceccsce 18 16.5 15.75 
New Orleans, La. (Baton Rouge) eesces 17 15.5 14.75 
Houston, Tex. ........ a6eede cewtbcovess 16.5-17.25 15-15.75 14,.5-15 
Buffalo Detroit Totedo 
90 Oct, Premium .........eeeeeee. 16(2) eece coos eees 
86 Oct. Regular ...........+. coves 16.6(8) . cee cove 
OPOGIMS cccccccevecescovccece 12.45(5) eeee eoce 11 
Diesel Fuels ......... eceeeee eseee 11,95(3) eese 10.35-10.95 10.25 
Me. 2 FUR cccccccccccce es oseetes ees seve 11.2-11.7 10.75-11.1 
No, 2 Fuel eeecesere evccccses 11.45(4) wees 10.2-10.95 10-10.1 
a BS ey atocevoes o6ee 8.5(a) 7.3514) 7.25(3) 
Bs | PE cacdsacoeces coccccccoe O(2) 8.1(a) 7.1(4) 7(3) 


(a) Deltvered Cleveland. 


MEXICAN BUNKER PRICES 


U. 8. DOLLARS PER BBL. OF 159 LITERS 
Bunker C lesed 


PACIFIC COAST 


er Di (In Ships’ Bunkers, Diesel Fuel Bunker © Fuei 
(Ships Bunkers) or Deep Tank Lots) (P.S. 200) (P.8. 400) 
Mexican Gulf San Pedro, Calif. $3.44(5) $1.70(5) 

es esis ccsse: SS 15 San Francisco .. 3.65(4) $1.75(4) 

WEE adanasst 1.65 eons Portiand, Ore. .. 3.86(4) $2.00(4) 

Minatitian ........ 1.65 3.75 Seattie, Wash. .. 3.86(4) $2.0014) 
Pacific Coast 

Guaymas ......... $2.50 $5.00 

Manzanillo 2.50 4.10 

Salina Cruz .. 2.50 4.10 
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OIL PRICE SECTION 





Tank Wagon Prices 


Prices for gasoline do not include tazes; they do, however. enatate 
tmepection fees as shown in next column. Gasoline shown 
separate column, include oe federal, a canter an also city and 


county tazes as 





also do not include taxes; paces tazes where levied are indicated in 
foot ts, if any, are shown im footnotes. These prices in 





Tl A Atlantic 

A NTIC jasoline Kero.& 

REFINING (Regular Grade) No. 1 No. 2 
Dir. Cons, Fuel Fuel 


T.W. T.W. Taxes T.W. 
Allentown, Pa. 15.3 eS ae 


15.6 


= 


Greensburg 
Harrisburg .... 
Philadelphia .. 
Pittsburgh .... 
Reading .. 
Scranton 

Wilkes Barre .. 
Williamsport .. 
York 


et et 
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Bridgpt., Conn, 
Hartford 

New Haven ... 
Boston, Mass. . 
Fall River .... 
Springfield ... 
Worcester 
. ee 
Camden, N. iF 
Newark’ 


GAPE PFOA e es, SS 

et et ee 
mR Meom, Cotete: be 
HVWAsaAWODOVar: &Ha- 


Binghamton e : 


ek ek tet et pet et tt et te 
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Watertown .... 

Baltimore, Md. 

Richmond, Va.. 

Charlotte, N.C. 

Jacksonville, 
Fla. 
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15.2 


Mineral Spirits V.M.&P. 
T.W. T.W. 
Philadelphia, Pa. .... 16.5 18.0 
Pittsburgh 6 21.0 


Heavy Fuel Oils—T.W. 


No. 5 No. 6 
Philadelphia, Pa. ....... 7.86 6.07 


Notes: 


Kerosine—Thru Penna. & Del., add 2c per 
gal. for t.w. deliveries of less than 25 gals. 
at one time. Camden—Add ic for deliveries of 
100-299 gals., 2c for less than 100 gals. 

Mineral Spirits prices also apply to BStod- 
dard Solvent. 


(N. B. Prices are Continental's 
CONT’L tankwagon prices. Current selling 
OIL prices may vary from those shown 

because of local conditions.) 


Conoce Demand 
N-tane (3rd Gaso- Kero- 
(regular) Grade) line sine 
Tank Wagon Taxes T.W. 
Denver, Colo. 14.7 
Grand Junc. 
Pueblo 
Casper, Wyo. 
Cheyenne 
Billings, 
tte 
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~ 
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But 
Great Falis 
Helena 


Twin Falls, Ida.. 
Albuquer., *'N.M.. 
Roswell ....... 


Muskogee, Okla.. 
Oklahoma City .. 
Tu 
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Gasoline tax column includes these city taxes: 
Albuquerque & Roswell, 0.5c; Santa Fe, 1c; 
Cheyenne, ic; Casper, 


Discounts: 


Salt Lake City and Twin Falls gasoline 
and kerosine prices apply for deliveries of less 
than 200 gals.; 200-399 gals., deduct 0.5c; 
400 gals. and over, deduct ic. 


: 


T.W. prices are to consumers and dealers. 


DECEMBER 2, 1952 


— Dec. 22, 1952, as posted by principal marketing companies at 
ers offices, but subject to later correc 


tank wagon prices 


CHEVRON 
STANDARD OF (Reguiar) Av. 80/87 
CALIFORNIA T.T. ¥.. 

400 Gals. & over 
San Fran., Cal. ... ‘ 18.0 
Los Angeles .... . 17.5 
Fresno .. 1 


Gaso- 
line 


Taxes 


seen 


Portiand, Ore, .... 
Seattle, Wash, .... 
Spokane 

Tacoma ... oe 
Boise, Idaho. Sevece 
Salt Lake, UW. cece 
Honolulu, r. ae 
Fairbanks, Alaska. 
Juneau 


ee OID eSwaow AABAAH 
covocuusmoucuae 


OM im eto om 


San Fran., Cal. .. 
Los Angeles ..... 
Fresno 

Phoenix, Ariz, 
Reno, Nev. 
Portland, Ore. 
Seattle, Wash. 
Spokane 

Tacoma .... 
Boise, Idaho 

Salt Lake, U, . 
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BESSEBESEEESES 


Taxes: 
Boise—8c gas tax applies to motor fuel 
; @vgas taxes are 2c federal, 2.5c state. 
gas tax applies to motor 
avgas taxes are 2c federal, 4c 


Honolulu—8.5¢ gas tax applies to motor fuel 
only; avgas taxes are 2c federal, 4c terri- 
torial. Standard Diesel/furnace oi] price is 
ex ic territorial liquid fuels tax. All T.T. 
prices are ex Hawaiian gross income tax of 
1% to resellers, 2.5% to consumers, 


Notes: 

Gasoline—For other deliveries of Chevron 
(Regular) and Chevron Aviation 80/87, add to 
400-gals.-and-over price 1.0c for 40-199 gals.; 
0.5¢ for 200-399 gals., except for deliveries to 
Marine trade in Alaska (excluding Chevron 
Aviation 80/87) where 0.5c differential applies 
to 40-399 gal. delivery; for less than 40 gals. 
add 4.0c gal., except at Honolulu add 4.5¢ for 
less than 40 gals. to Marine trade and less 
than 100 gals. to Shoreside trade. Prices for 
Chevron Aviation 80/87 at Salt Lake City ap- 
ply to all quantities in excess of 40 gals 
Prices for Chevron Supreme (Premium) are 
2.0c gal. higher than Chevron (Regular) for 
quantity delivered, except at Salt Lake which 
is 1.5¢ gal. higher. For less than 40 gals. de- 
liveries, add 4.5c gal. to 400-gals.-and-over 
price, except at Honolulu, add 5.0c gal. for 
less than 40 gals. (Marine) and less than 100 
gals. (Shoreside). Add to Chevron Aviation 
80/87 quantity delivered prices, 2.0c for 91/98, 
5.0c for 100/130, and 8.0c for 115/145. 

Kerosine—T.T, prices, except at Salt Lake 
City, apply to deliveries of 40-199 gals. For 
other deliveries: less than 40 gals., add 4c; 
200-399 gals., deduct 3c; . & over, 
deduct 4c; tank car-truck trailer, deduct 5.5c. 
Salt Lake City posted tank truck price is for 
minimum 40 gal. deliveries. 

Standard Diesel/Furnace Oi] & Standard 
Stove Oil—T.T. prices are for deliveries of 400 
gals. or more. For other deliveries: 40-199 
gals., add ic; 200-399 gals., add 0.5c; less 
than 40 gals., add 5c. 


Notes: 
T.W. prices are to all classes of dealers and 
nsumers. 


uneuaen fees per gal., included in both gasoline and kerosine prices, 
unless otherwise specified, are as follows: 
in Ala. 1/40¢ on gasoline; Ark. 


1/20c; Fla. 1/8¢; Ill 3/100c; Ind. 


2/25c; Kans. 1/100c; La. 1/32c; Minn. 5/200c; Mo. i/25¢; Neb. 2/100¢; 

Nev. 1/20c; N. C. i/4e: N. D. 1/20c; Okla., 2/25¢; 8. C. 1/8¢; 8. D. 

1/40c; Tenn. 2/5c; and Wisc. 3/100c. 
Kerosine inspection fees only: Ala. 1/2c; 


Iowa 1/50c; Mich. 1/5e. 


STANDARD “Gasoline 
Cons. 
T.W. Taxes 


Se 
25 


Atlantic City, N. J. 
Newark 

Baltimore, 
Cumberland 
Washington, D. C.. 
Danville, Va. .. 
Petersburg 

Norfolk 

Richmond 

Roanoke . 
Charleston, W. Va. 
Fairmont 
Parkersburg 
Wheeling ee 
Chariotte, N. C. 
Hickory 

Mt. Airy 

Raleigh 

Salisbury 
Charleston, 8. C. .. 
Columbia evece 
Spartanburg 

New Orleans, 
Baton Rouge 
Alexandria ....... 
Lake Charles 
Shreveport 

New Iberia 
Knoxville, Tenn. 
Memphis 
Chattanooga 
Nashville 

Little Rock, Ark... 


Naphthas-T.W. & 
Min. Spirite 
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Newark, N, J. 
3,600 gals. & over... 17. 
Steel bbis. 23. 
Baltimore, Md. 
3,600 gals. & over... 15. 
Steel bbis. 24 
Washington, D. C. 
100-499 gals. ....... 19. 
500-3,599 gals. as. 
3,600 gals. & over... 16. 
Steel bbis. 25. 


ye 
na 
ou 


eee eeeeee 


FUEL O1S—T.W. 
‘o. No. 2 No.4 No.6 
Atlantic City, N.J. 14.0 
Newark, N. J. ... 13.9 
Baltimore, Md. .. 13.8 
Washington, D. C. 14.3 
Norfolk, Va. ..... 
Danville 
Petersburg 
Richmond 
Roanoke 
Charlotte, N. ain 
Hickory 
Raleigh .... ° ° 
Charleston, 8. c.. © eeee 
Columbia 
Spartanburg 12.4 + 
Taxes: Louisiana kerosine prices do not in- 
clude ic state tax. 
Notes: Kerosine No. 1—Atlantic City prices are 
for deliveries of 300 gals. or more; add le for 
100-299 gals. 2c for less than 100 gals. 
No. 6—Washington price is for min. delivery 
of 1,050 gals.; for min. delivery of 2,500 gals. 
price is $2.58 per bbl. 


$3.584 $2,658 
3.52 
3.68 Hert 


 eanvavevvos 


(Prices are per imperial gal.; te 
gal., 


IMPERIAL arrive at price per U. 8. 


OIL subtract 1/6th.) 
Esso 


St. John’s, Nfid, .. 
Halifax, N. 8. .... 
St. John, N, B. . 
Charlottetown.P. E. L 
Montreal, Que. 
Toronto, Ont. ..... 
Hamilton, Ont. .... 
Winnipeg, Man. ... 
Brandon, Man. 
Regina, Sask. .. 
Saskatoon, Sask. 
Calgary, Alta. 
Edmonton, Alta. .. 
Vancouver, B. C. 

(*) Price is for Esso Extra (Premium). 
Taxes: Gasoline taxes are provincial taxes 
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Oll PRICE SECTION 
Tank Wagon Prices (Continued) 





SOCONY VACUUM 


8/V 8/V 

Mobilgas Aircraft Mobilfuel MOBILHEAT No.4 No.6 

Grade Grade Grade Mobilgas (Regular Grade) Mobile Kerosine Diesel (No 2 Fuel) Fuel Fuel 
Gasoline 80 91 100 Cons. Dir. Cons. Dir T.Cc. Yard T.W. T.C. T.W. T.C. Yard T.W. T.W. T.W. 


Taxes T.W. T.W. T.W. 1.0. T7.C. T.W. T.W. 
New York City: 


MaOM, sccccccoses 6.0 





. oe bed-< Cees esee 26:9 --34.9 eeee eves 14.4 oes 13.6 eoee eee 13.2 10.69 5.97 
BOONE. vcveccicers 6.0 ° ecoe cose ecco 14.7 14.7 oeee 11.6 14.6 0. 13.6 ones 10.4 13.3 10.69 5.97 
SED socccecccees 6.0 oece eece eoce 14.7 14.7 10.85 11.4 14.4 10.4 13.6 9.85 10.3 13.2 10.69 5.97 
Queens ........... 6.0 ° ee eoee eece 14.7 14.7 eee eere 14.4 PTT: 13.6 ° eos 13.2 10.69 65.97 
Richmond ........ BaP “csr Mhene bake paki eee eee 10.75 11.2 14.2 10.3 13.3 9.75 10.2 12.9 10.69 5.97 

Albany, N. Y. ..... 6.0 21.6 22.5 eoee 13.7 2.7 4.T %.T 11.05 11.4 eoee 10.6 13.4 10 10.4 13.0 9.42 6.36 

Binghamton ........ 6.0 ene eeve TTY 14.7 14.7 15.8 15.8 12.45 12.8 15.7 12.0 14.8 11.35 11.7 14.3 oece eose 

BUND = edcvccccccce 6.0 21.0 22.0 2.2 14.5 14.5 15.5 15.5 12.45 12.8 15.9 12.1 15.2 11.45 11.8 14.7 oe 10.2 

Jamestown ......... 6.0 ° eeee ee 14.7 14.7 15.8 15.8 12.45 12.8 16.1 cece 15.1 11.85 12.2 14.6 eese cece 

Mt. Vernon ........ 6.0 ecco 15.0 15.0 11.35 11.7 14.7 as 13.9 ees 10.5 13.5 10.71 ° 

Co a 6.0 eens onus ease cece eeee 16.1 16.1 12.35 12.7 wees oe cove 11.45 11.8 14.4 eoce e 

Rochester .......... 6.0 20.9 21.9 23.9 14.4 14.4 15.5 15.5 12.55 12.9 16.0 oe 15.1 11. 11.9 14.6 eeee cove 

Byracuse ........... 6.0 oben eeee eece 14.4 14.4 15.4 15.4 12.25 12.6 eeee 11.9 14.8 11.25 11.6 14.3 cove 

Bridgeport, Conn. .. 6.0 oeet ooee eoces oece 14.8 14.8 10.95 10.95 eece wove 9.95 9.95 13.1 sees 

ED ovo coteddes BO cece vees eons cece 15.3 15.3 mis “a naey eee eeee oene eeee 

Hartford 6.0 Poe . 13.8 13.8 15.1 14.8 11.35 11.5 ° 10.9 13.8 10.35 10.5 13.6 eeee 

New Haven ........ 6.0 20.5 cove ° 13.5 13.5 14.8 14.8 10.95 10.95 10.5 13.5 9.95 9.95 13.1 . 

Bangor, Me. ....... 8.0 o6ee gees 14.5 14.5 16.2 16.2 11.73 os 15.9 11.3 14.4 10.75 wes 14.0 oese eore 

Portland 8.0 22.4 23.4 13.8 13.8 15.0 14.4 * = 15.2 10.6 13.7 10.0 ... 13.2. . 

ton, Mass. ..... 6.3 19.0 20.0 22.0 13.7 13.7 14.9 14.9 10.95 ... 15.4 10.5 13.8 9.95 ... 13.4 ° ° 

Concord, N, H. ..... 7.0 wose eee . eee 16.0 16.0 ooo eee e oe 14.3 ose ee 13.9 ° ° 

Lancaster .......... 7.0 eves eee ° ° 17.4 17.4 ove ene ee 15.8 eoes sees 14.3 ° 

Manchester ........ 7.0 per ° ° cose 15.7 15.7 see ove 16.1 ove 14.4 cove eos 14.0 ° 

POUROUE occccces V0 BB BBS cece 14.4 14.4 15.3 15.3 11.55 ... 1.1 13.9 10.55 ... 13.5 

Providence, R. I. .. 6.0 19.8 20.8 22.8 13.7 13.7 14.9 14.9 10.95 .... 15.0 10.5 13.7 9.95 ... 13.3 

Burlington, Vt. .... 7.0 oeoe eeee cece 14.6 14.6 15.6 15.6 12.25 12.25 eee 11.9 14.5 11.35 11.35 14.1 . 

SE adbic anseaes 7.0 cece cece coee eoce eves 16.3 16.3 ooee 12.9 coe eos 15.0 ee 11.9 14.6 

‘agon Prices Baffalo N. ¥. City Rochester 8 Boston Hartf Providence 

SE MED widecavcnieccvesesoedes occeses 18.5 17.0 20.0 21.0 18.0 19.0 18.5 

ar = oeve 20.5 18.5 21.5 27.5 19.5 20.5 20.5 

Taxes: esata prices do not include 3% city sales tax applicable to price of gasoline (ex tax). 

Discounts: 


Mobil Kerosine—Mt. Vernon T.W. less 0.5¢ for deliveries of 300 gals, or more. 
Mobiifuel Diesel—All points, 0.5¢c for T.W. deliveries of 800 gals, or more. 
Mobilheat—Mt. Vernon T.W. less 0.5¢ for deliveries of 300 gals. or more. 


Syracuse V.M.&P. price is in steel barrels. Jamestown T.C. prices are delivered prices; all other T.C. prices are FOB bulk terminals 
Mobil Kerosine and Mobilheat tank car prices are to bulk plant operators; tank car prices to commerc consumers are 0.15c higher. 
Mobilfuel Diese] tank car prices are to commercial consumers; tank car prices to bulk plant operators are 0.15c less. 





OHIO STANDARD 
Sohio X-Tane Gasoline 
Aviation Gas.-Cons. T.W. (Regular-Grade) Naphthas & Solvents—Cons. T.W. 
Sehio Sohio Sohio Con- Re- 8.R. D.C. V.M.&P. Sohie 
Gasoline Avia. Avia. Avia. sumer sell- Sol- Naph- Naph- Varno-  Sol- Kerosine No, 1 Ne. 2 
Taxes 30 91 100 T.W. ers 8.8. vent tha tha vent T.W. Sohio-Heat Sohio-Heas 
6.0 22.0 23.0 26.0 18.2 14.7 18.8 20.0 21.5 21.5 20.5 20.5 13.9° 13.9° 12.9° 
6.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9° 13.9° 12.9° 
6.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9 13.9 12.9 
6.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9° 13.9° 12.9° 
6.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9° 13.9° 12.9° 
6.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9 13.9 12.9 
6.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9 13.9 12.9 
6.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9 13.9 12.9 
6.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9 13.9 12.9 
6.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9 13.9 12.9 
6.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9 13.9 12.9 
6.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9° 13.9° 12.9° 
6.0 22.0 23.0 26.0 19.0 15.5 19. 20.0 21.5 21.5 20.5 20.5 13.9° 13.9° 12.9° 


8 J 
en eee  eanuanae can purchase aviation gasoline less 4c per gal. State Road Tax by supporting purchase with Sta 
. supplier. 
Discounts: Sohio Aviation—on contract to hangar operators and resellers, 2c off consumer t.w. 
Kerosine, Nos. 1 & 2—Prices with asterisk (*) are for t.w, or drum deliveries of 100 gals. or more; less than 100 gals., 0.5c higher. Prices at 
other points are for t.w. or drum deliveries of 50 gals. or more; less than 50 gals., 0.5c¢ higher. 
Naphthas—To contract consumers off t.w. prices (except Lucas County) 300 to 999 gals., 0.5c; 1000 to 2499 gals., 0.75c; 2500 to 4999 gals., lc; 
5000 or more gals., 1.5c. Lucas County: less than 50 gals., tank wagor'price, 50 to 249 gals., 0.5c; 250 to 499 gals., 1c; 500 gals. or over 1.5¢ 
Notes: Renown (third-grade) gasoline prices are same as X-Tane unless otherwise noted. S.S. prices are at company-operated stations. 
INDIANA STANDARD 


Tank wagon prices listed below were obtained by NPN correspondents who visited Standard of 











Indiana bulk plants where the company’s prices are publicly posted. Kentuck 
Red Crown (Reg. Grade) Stand 
Red Cr’n. Red Cr’n. Stanolex Furnace 0i1————_———_- 
o—. Be. Gasoline Kerosine 1-99 100 gals. 100-174 175-999 ner gals. — — —. 
Ww. WwW. Taxes T.W. gals. & over . gals. over . 
Chicago, Ill. ... 17.3 15.3 6.0 15.8 iF rap ate Hides Dealer Taxcs T.W. 
South Bend, Ind. 18.0 13.9° 6.0 16.6 15.3 14.3 cose eve jeee Covington, Ky. ........ 14.4 9.0 14.5 
Detroit, Mich... 16.9 14.8* 6.5 15.5 14.6 13.6 medi cnae wake Lexington .........0.... 16.5 9.0 15.1 
Mopls.-St. Paul . 17.5 15.5° 7.0 16.4 15.0 bavs 14.0 13.3 12.8 Louisville .........000. 15.2 9.0 14.4 
Des Moines, Ia.. 16.9 15.4 6.0 15.8 14.2 13.2 eves oy beee Paducah ....cccsccccse 14.7 9.0 14.1 
St. Louis, Mo... 16.7 15.2 6.0 15.5 13.6 12.6 esse eces esos Jackson, Miss. ........ 15.7 9.0 14.3 
Wichita, Kans. . 14.4 14.0 7.0 14.0 12.2 11.2 ibe iste odes Vicksburg ............ 15.2 9.0 13.8 
Omaha, Neb. .. 17.0 15.5 7.0 15.5 13.9 12.9 eeoe eves esee Birmingham, Ala. ..... 15.7 9.0 14.6 
Fargo, N. D. .. 18.3 16.8 7.0 17.3 15.6 14.6 eee eeoe esee MONDO oo i ecccccvecces 15.0 10.0 14.3 
— Sree FS 16.7 7.0 17.2 15.5 14.5 e060 aves eeee Montgomery .......... 15.8 10.0 14.7 
Milwaukee, Wise, 17.6 16.1 6.0 16.5 15.0 14.0 cece esee eoee Atlanta, Ga. .......... 15.9 8.0 14.3 
BED: 5-52 caccedevess 16.4 8.0 16.0 
Fuel Olis—T.W.—Chicago, I, TEXAS Fire-Chief Gasoline MGOON 2 cisccsicocssoos  SaD 8.0 14.4 
Standard Stanolex (Regular Grade) Kerosine Savannah ......... esse 15.2 8.0 15.1 
ou co. Dealer Gasoline Dealer Jacksonville, Fla. ..... 15.2 9.0 15.05 
CD OOO. sedccusce’ ° 14.8 T.W. Taxes T.W. SEP. ib boc bee ctawe sce 15.2 9.0 15.15 
100-149 gals. .. . 8 sees Dallas, Tex. .... 14.0 6.0 12.80 Pensacola . -- 15.0 10.0 14.0 
150 gals. & over .... eden Fort Worth ..... 14.0 6.0 12.80 THREE. kk cocke casirzcvs 15.0 9.0 15.0 
100-399 gals. eas 13.8 Wichita Falls ... 14.0 6.0 12.80 
400 gals. & over .... é see 13.3 Amarillo ........ 14.0 6.0 12.80 Taxes: 
THO -6sckcnvce e 14.0 6.0 12.80 
s' Oe RE a ets as 15.5 6.0 13.85 Gasoline tax column includes these city @ 
Fuel A Fuel C San Angelo ..... 14.0 6.0 12.80 county taxes: Mobile, 2c city; Birmingham, ic 
1-749 gals. ......... 10.15 9.0 WR yao sdscsnes 14.0 6.0 12.80 county; Montgomery. lc city & 1c county; Pen- 
750 gals. & over .... 9.4 8.25 MRS Sots eine 14,0 6.0 12.80 sacola, ic city. Other taxes not included tp 
Taxes: St. Louis, Mo., gasoline tax includes 1c Houston ........ 14.0 6.0 12.80 prices: Georgia, kerosine, 1c; Montgomery, ker- 
city tax. Des Moines, Ia., kerosine and furnace San Antonio .... 14.0 6.0 12.80 osine 1c; Mississippi, kerosine 0.5c. 
oil prices do not include 4c state tax. State Port Arthur .... 14.0 6.0 12.80 N : 
sales, occupation, consumer & use taxes to be Notes: Dealer t.w. prices apply also to all Notes: 
added where applicable. classes of consumers with minimum delivery Consumer t.w. prices are same as net dealer 
* “Temporary”’ price. of 50 gals. Drices. 
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DISPLAYED: Advertisements set in special type or with border— 


pér column inch. 


$13.50 
UNDISPLAYED: “For Sale’, “Wanted to Buy”, 


“Business Syoeneeet ; 
tions set in type this size wit 
charge $7.50 per insertion. 


Miscellaneous classifica- 
out border—30 cents a word. Minimum 





CLASSIFIED 


Box number counts 
preceding date of issue. 


All classified advertisements are payable in advance 
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Position Open 


Wanted—Qualified man as Assistant Superin- 
tendent of large and growing Terminal Chi- 
cago area. Starting salary $6,000. Address full 
outline of experience and background to BOX 


For Sale 


FOR SALE: Olid established gasoline, kerosene, 
fuel oil, wholesale and retail business, includ- 
ing all real estate. 60,000 gallon bulk plant, 
service station, transport, tank truck. Over 
half-million gallons annually. Near Indianapo- 
lis, Indiana. Write BOX 733. 


For Sale 


For Sale: 1—5700 gallon, 3 compt. new Std 
Steel tandem, $5500. 2—3650 Standard Stee! 
single axle units. BRUCE E, HACKETT CoO., 
Hiland 1385, 621 West 58 St., Kansas City, 
Mo. 


5925 JOPLIN TRANSPORTER, 1952 4 months 
old, 3 compartments, double bulk heads, 15,- 
000# axles. 16% x 6 Air brakes, spoke wheels, 
8-10.00 x 20 tires 70% rubber, high tensile 
steel ICC 303, 3” lines, 2” gate valves, will 
paint to purchasers specifications, 12 months 
warranty, immediate delivery, priced for quick 
sale. JOPLIN BODY AND TRAILER, INC., 
730 EF. Sth Street, Phone 614, Joplin, Missouri. 


Business Opportunity 


For Sale: % interest (or possibly whole in- 
terest) in Ohio trade paper for service sta- 
tions. Good opportunity for man knowing 
oil marketing or auto servicing. Write 
BOX 734. 





An advertisement in NPN’s Classified 
Section will bring you quick, effective 
results at low cost. 
NATIONAL PETROLEUM NEWS 
1213 W. Third St., Cleveland 13, Ohio 
WRITE TODAY 














Chapman Names 103 to National Petroleum Council 


Secretary of the Interior Oscar L. 
Chapman has appointed 103 persons 
representing all segments of the pe- 
troleum industry in the United 
States, to serve on the National Pe- 
troleum Council for 1953. 

Eleven of those appointed are new 
members and the remaining 92 served 
on the 1952 council. Established in 
1946, the Council serves in an ad- 
visory capacity to the Secretary of 
the Interior and the Oil and Gas Di- 
vision of the Interior Department on 
petroleum matters. 

The appointees are listed below, 
with new appointees indicated by an 
asterisk. 


Anderson, R. B., general manager, W. T 
Waggoner Estate, Vernon, Tex 

Anderson, Robert O., president, Malco Re- 
fineries, Inc., Roswell, N. 4 

Baker, Hines H., president, Humble Oil and 
Refining Co., Houston, Tex. 

Ball, Max W., Washington, D. C. 

Barton T. H., board chairman, Lion Oil 
Co., El Dorado, Ark. 

Bergfors, Fred E. Sr., president, treasurer, 
Quincy Oil Co., Quincy, Mass, 

*Benedum, Paul G., president, Hiawatha Oil 
& Gas Co., Pittsburgh, Pa. 

Blaustein, Jacob, president, American Trad- 
ing and Production Co., Baltimore, Md. 

Blazer, Paul G., board chairman, Ashland 
Oil and Refining Co., Ashland, Ky. 

Boyd, William R. Jr., Boyd, Hardey and 
Wheelock, Teague, Texas. 

Brazell, Reid, president and general mana- 
ger, Leonard Refineries, Inc., Alma, Mich. 

Bridwell, J. S., president, Bridwell Oil Co., 
Wichita Falls, Texas. 

Brigance, F. W., president, American Assn 
of Oilwell Drilling Contractors, Fort Worth. 

Brown, Bruce K., president, Pan-Am South- 
ern Corp., New Orleans, La. 

Brown, Russell B., general counsel, Inde- 
pendent Petroleum Assn, of America, Wash- 
ington, D. C. 

Burns, 
New York. 

Coleman, J. P., president, National Stripper 
Well Assn., Wichita Falls, Tex. 

Colley, Robert H., board chairman, Atlantic 
Refining Co., Philadelphia, Pa. 

Cowden, Howard A., president, Consumers 
Cooperative Assn., Kansas City, Mo. 

Crocker, Stewart M., board chairman, Co- 
lumbia Gas System, Inc., New York. 

Cummins, J. F., president, Cumberland Oil 
Co., Nashville, Tenn. 

Davenport, Horace E., president. Inde- 
pendent Oil Men’s Assn. of New England, 
Inc., Salem, Mass. 

DeGolyer, E. DeGolyer and MacNaughton. 
Dallas, Tex. 


president, Shell Oi] Co., 
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Donnell, J. C. HU, 
Findlay, Ohio. 

Dow, Fayette B., Washington, DPD. C 

Drake, Frank J.. board chairman, Gulf Oil 
Corp., Pittsburgh, Pa. 

Duke, Gordon M., Mexico, D. F 

Dunnigan, James P., president 
Refining, Inc., West Branch, Mich 

Endacott, Paul, president, Phillips Petro- 
leum Co., Bartlesville, Okla. 

Fisher, Max M., vice president, 
Gasoline Co., Detroit, Mich. 

Foliis, R. G., board chairman, Standard 
Oil. Co. of California, San Francisco 

Foster, Clyde T., president, Standard Oil 
Co. (Ohio) Cleveland, Ohio. 

Fox, Stark, vice president, Oil Producers 
Agency of California, Los Angeles. 

Gernert, Hial B., president, Rocky Mountain 
Oil and Gas Assn., Casper, Wyo. 

Graves, B. C., president, Enion Tank Car 
Co., Chicago, Il. 

Graves, B. I., vice president, Tide Water 
Associated Oj] Co., New York. 

Halianan, Walter 8., president, Plymouth 
Oil Co., Pittsburgh, Pa. 

*Hamon, Jake L., Dallas, Tex. 

*Hanks, George J., president, South Penn 
Oil Co., Bradford, Pa. 

Hardey, B. A., Shreveport, La. 

Hargrove, R. H., president, Texas Eastern 
Transmission Corp., Shreveport, La. 

Hartman, I. W., Mt. Pleasant, Mich 

Hilts, Harry B., secretary, Atlantic Coast 
Oil Conference, Inc., New York, 

Holman, Eugene, president, Standard Oil 
Co. (New Jersey), New York. 

Huley, D. A., president, Lone Star Gas Co., 
Dallas, Tex. 

Jacobsen, A., president, Amerada Petroleum 
Corp., New York. 

Jennings, B. Brewster, president, Socony- 
Vacuum Oil Co., New York. 

Johnson, Carl A., president, Independent Re- 
finers Assn. of California, Los Angeles 

Jones, Charles S., president, Richfield Oil 
Corp., Los Angeles. 

Jones, Mason . B., president, Petroleum 
Equipment Suppliers Assn., Toledo, Ohio. 

Jones, W. Alton, president, Cities Service 
Co., New York. 

*Kayser, Paul, president, El Paso Natural 
Gas Co., El Paso, Tex. 

*Keck, William M. Sr., president, Superior 
Oil Co., Los Angeles. 

Lawton, Richard G., president, Lawton Oi! 
Co., Magnolia, Ark. 

*Leach, J. Sayles, president, The Texas 
Co., New York. 

Lovejoy, John M., president, Seaboard Oi! 
Co. of Delaware, New York. 

Lynch, John F., president, Natural Gasoline 
Assn, of America, Corpus Christi, Tex. 

Lyons, Chariton H., president, Independent 
Petroleum Assn. of America, Shreveport, La 

Maguire, W. G., board chairman, Panhandle 
Eastern Pipe Line Co., New York. 

Majewski, B. L., president, Great American 
Oil Co., Chicago. 

Marshall, J. Howard, Signal Oil Co., Fort 
Worth, Tex. 

Mattei, A. C., president, Honolulu Oi! Corp 
San Francisco, Calif 


president, Ohio Oj] Co., 


Producers 


Aurora 


McCollum, I F 
Co Houston 

McDowell, R. W., president, Mid-Continent 
Petroleum Corp., Tulsa, Okla 

McGowen, N. C., president, United Gas 
Corp., Shreveport, La. 

Mosher, S. B., president, Signal Oj) and 
Gas Co., Los Angeles. 

Nielson, Glenn E., president, Husky Oi! Co 
Cody, Wyo. 

Niness, 8. F., National Tank Truck Car 
riers, Inc., Downington, Pa, 

“Nixon, Matson, president, Southern Mir 
erals Corp., Corpus Christi, Tex 

Nolan, Joseph L., manager, Oil Department 
Farmers Union Central Exchange, In St 
Paul, Minn. 

"“O’Shaugnessy, John F., vice prevident 
Globe Oi] and Refining Co., Wichita, Kans 

Parten, J. R., president, Woodley Petroleum 
Co., Houston. 

Payne, Bryan W., president, Texas Inde 
pendent Producers and Royalty Owners Asser 
Tyler, Tex 

Payne, William T., president, Mid-Continent 
Oil and Gas Corp., Oklahoma City 

Pogue, Joseph E., petroleum consultant 
New York. 

Porter, Frank M., president, American P¢« 
troleum Institute. New York. 

Pyles, E. E., vice president, Monterey 0 
Co., Los Angeles. 

Reitz, Walter R., vice president and secre 

Oll City 


president, Continental O 


Richardson, Sid W., Sid W 
Inc., Ft. Worth 

Ritchie, A. 8., Wichita, Kan 

Robineau, H. H., The Frontier Refining C 
Denver. 
*Robinson, J. French, president 
dated Natural Gas Co., New York 
Rodman, Roland V., president 
Prichard Oi] Corp., Oklahoma City 
Rowan, A. H., president, Rowan Oj! C 
Ft. Worth. 

Scott, A. W., president, National Petroleun 
Assn., Of] City, Pa. 

Shannon, es. ‘Ee 
Corp., Denver 
Skelly, W. G., 
Tulsa. 

Spencer, P. C., president, Sinclair Oi! Corp 
New York. 

Streeter, Clarendon E., president, Pennsy! 
vania Grade Crude Oil Assn., Bradford, Pa 
Taylor, Reese H., president, Union Ol!) Co 
of California, Los Angeles. 

Thompson, Roy J., chairman, Nationa) Oi! 
Jobbers Council, Chicago. 

Tollett, R. L., president, Western Petroleum 
Refiners Assn., Big Spring, Tex 

Vandeveer, W. y., Cleveland, Ohio 

*Violette, W, G., president, Standard Oi! 
Co. (Kentucky), Louisville. 

Vockel, 8. M., president, The Waverly Oi! 
Works Co., Pittsburgh, Pa. 

Warren, W. , chairman of the board 
Warren Petroleum Corp., Tulsa 

Wescoat, L. S., president, The Pure Oi 
Co., Chicago. 

White, John H., vice president and genera! 
manager, Hewitt Oil Co., Charleston, 8. C 
Wilson, Robert E., chairman of the board 
Standard Oj] Co., (Indiana), Chicago 
Wrather, John, Longview, Tex 

Wright, C. H., president, Sunray Oj!) Corp 
Tulsa. 


Richardsor 


Consol 


Anderson 


director, Pioneer O 


president, Skelly O!l Co 
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Why Motor Oil Sales 
Ratios Are Dropping 
At Service Stations 





‘Lost’ Motor Oil Sales Are Serious 
But They Can Be Greatly Reduced 


By HOLGER RIDDER 
NPN Staff Writer 


Currently an average of at least 
67,452,000 gals., or $107,923,200 in 
motor oil sales per year to passen- 
ger car owners are lost by service 
stations, car dealer shops, garages, 
chain stores, etc. These data are 
based on studies of NPN’s semi-an- 
nual motor oil ratio surveys. This 
is considered a conservative estimate. 
The actual loss probably is higher. 

Motor oil sales personnel will find 
little comfort in whatever success 
their past efforts to increase motor 
oil sales may have produced when 
it becomes apparent that about 95% 
of these so-called “lost” motor oil 
sales may be considered “recover- 
able.” That is, there is evidence 
that if the right kind of merchandis- 
ing, the right station personnel (and 
proper training of these men), and 
the answer to motorist education on 
lubrication could be found, these sales 
probably would not be lost. 


From a strictly oil industry view- 
point, service stations are the big- 
gest losers in this steady trend of 
declining motor oil sales ratios (see 
Dec. 17 NPN, p. 25). Of the total 
oil sales lost this year, for example, 
it is estimated that service stations 
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lost out in the sale of some $103,- 
948,800 worth of motor oil. Sales 
losses by other retail outlets han- 
dling motor oil make up the $3,974,- 
400 difference. 

These losses were computed in the 
following manner: 

1. It was assumed that motor 
oil sales ratios equal to those pre- 
vailing in 1949 would be welcomed 
by motor oil sales executives. Ac- 
tually, they might prefer to go back 
to 1945 or some prewar year ratio, 
but to arrive at a conservative and 
reasonable figure, 1949 ratios were 
applied to estimated 1952 gasoline 
consumption by passenger cars. The 
oil volume computed on the basis of 





Station Competitors Gain 


In 1952 it is estimated that 
about 33,726,000 gals. of mo- 
tor oil were sold through car 
dealer shops, garages, chain 
stores, etc. That’s about 7.4% 
of the total passenger car mo- 
tor oil market. In 1949 these 
outlets did about 6.3% of this 
business. 











1952 ratios was subtracted from the 
oil volume computed by applying 
1949 ratios to 1952 gasoline gallon- 
age. The difference represents lost 
motor oil gallonage during the four- 
year period. 

2. Motor oil sales for 1952 were 
computed by using the latest spring- 
summer ratios only—1.49% for to- 
tal oil sales and 1.38% for service 
station sales. Actually, fall-winter 
ratios have been historically lower 
than spring-summer, therefore, a true 
average 1952 ratio would be lower 
than the one used herewith. This 
also contributes to making the fol- 
lowing data conservative. 


The Over-All Picture 


Applying the 1.49% ratio of 1952 
(see NPN Dec. 17, p. 25) to estimated 
passenger car gasoline consumption, 
total motor oil sales this year are 
about 456,834,000 gals. 

Using average 1949 total motor oil 
ratios and 1952 gasoline gallonage 
figures, this shows that to equal the 
oil sales pace of 1949 it would mean 
523,286,000 gals. of motor oil would 
have to be moved through all retail 
outlets. That indicates a loss of 67,- 
452,000 gals. as reflected in lower 
motor oil ratios. 

Let’s study the factors contribut- 
ing to this loss in oil gallonage and 
ratio decline. Of the total loss, about 
2,383,000 gals. are the result of me- 
chanical changes in cars and must 
be considered unrecoverable. That 
leaves 65,069,000 gals., however, 
which it seems reasonable to assume 
could be recovered. 

The unrecovable losses are due to 
two principal factors: 

Smaller Crankcase Capacities— 
Going back only to 1949 model cars, 
smaller crankcases which have made 
their appearance on the market in 
1949 and since that time add up to 
total loss of about 1,343,000 gals. Or, 
if all cars today were to revert to 
1948 crankcase capacities, they would 
hold that much more oil. 

The shrinkage in crankcase ca- 
pacity happened in this order: 

1949—Cadillac and some models of 
Oldsmobile reduced crankcase size, 
producing a combined capacity loss 
of 64,600 gals. 

1950—Cadillac and Olds remained 
unchanged; Packard upped the ca- 
pacity; net crankcase gallonage loss 
for that year—66,600 gals. (greater 
than the 1949 loss because of in- 
creased car production). 

1951—Cadillac, Olds and Packard 
remained unchanged—net loss in ca- 
pacity for the year 25,500 gals. (low- 
er than the 1950 total because of cut- 
backs in car output). 

1952—-Mercury and Chevrolet re- 
duced crankcase size; Cadillac, Olds 
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and Packard unchanged; year’s 
crankcase capacity loss as compared 
with 1948 sizes amounted to 179,- 
050 gals. 

The cumulative loss in crankcase 
capacity for the four years adds up 
to 335,750 gals. 

But that’s a loss represented by 
only one filling of each crankcase. As- 
suming that on the average these 
cars would change oil about four 
times a year at least, then the cumu- 
lative loss of oil sales amounts to 
1,343,000 gals., or $2,148,800. 

There is no indication car manu- 
facturers will revert to larger en- 
gine crankcarces. Therefore, this loss 
is unrecoverable. Chances are pret- 
ty good that this unrecoverable loss 
figure will increase as other car mak- 
ers go to smaller crankcases. 


Automatic Trarsmissions—aAn esti- 
mated 5,000,000 or more passenger 
cars on the road today are equipped 
with automatic transmissions. Nu- 
merous tests, and reports from car 
owners using automatic transmis- 
sions, show that over-all the gasoline 
mileage of some automatic trans- 
missions is substantially below that 
with standard transmissions. 

On some models, mileage per gal- 
lon of gasoline for automatic trans- 
mission runs as much as 4 to 5 miles 
lower than with a comparable stand- 
ard transmission model. In other 
models the mileage is only one or 
two miles less, while in still other 
models the mileage may be about the 
same or higher than with standard 
transmissions. 

Exact data on actual road per- 
formance for all types of automatic 
transmissions is difficult or impos- 
possible to obtain, especially if data 
is sought on the basis of what car 
owners actually get in daily driv- 
ing. However, on the basis of data 
studied by NPN, it seems reasonable 
to assume that on the average, auto- 
matic transmissions deliver about 
two miles less per gallon of gasoline 
than do standard transmissions. Two 
factors determine this: 

1. Some automatic transmissions 
are less efficient than others, and 
considerably less efficient than the 
standard trarsmission. 

2. The automatic feature of any 
automatic transmission encourages 
fuel waste by jack-rabbit starts and 
development of other wasteful driv- 
ing habits. 

If 15 miles per gallon is used as 
the average for standard transmission 
cars, the average for automatic trans- 
missions may be set at about 13. In 
1,000 mi'es the automatic transmis- 
sion would use 7692 gals. of gaso- 
line as against 66.66 gals for the 
standard transmission. That’s a dif- 
ference of 10.26 gals. per 1,000 miles, 
or about 103 gals. more gasoline 
per year per automatic transmission. 

With about 5 million automatic 
transmissions on the road, this means 
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they use about 515 million gals. 
more gasoline than comparable stand- 
ard transmission models. 

Let’s see the effect of this on oil 
ratios. Assume there were no au- 
tomatic transmissions and all cars 
delivered 15 miles per gal. of gaso- 
line (average). That means 515 mil- 
lion fewer gals. of gasoline uced in 
1952, or about 30,145,000,000 instead 
of 30,660,000,000. Oil consumption, 
though, probably would remain un- 
changed. Thus, the lower gasoline 
consumption would boost over-all oil 
scales ratio from 1.49 to 1.51%, and 
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station ratio from 1.38% to 1.40%. 

In effect, the lower mileage per 
gallon of gasoline can be interpreted 
as a theoretical 1,040,000 gal. loss 
in motor oil sales for 1952, or about 
$1,664,000. In other words, that 
much more oil would have had to be 
sold this year to bring oil ratios up 
to a level comparable to that which 
can be expected with standard trans- 
missions only. 

Since this loss, too, is attributable 
to a mechanical change in the car, it 
must be considered unrecoverable. 
And, as with smaller crankcases, it 
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seems inevitable that the number of 
automatic transmissions will grow in 
number each year, thus increasing 
the unrecoverable loss due to this 
factor. 


One thing is evident — economic 
or not, the public has shown its de- 
sire for this type of unit. 


Among other factors which affect 
gasoline mileage of cars is low pres- 
sure tires. This, in turn, also may 
contribute to the decline in motor 
oil ratios. However, the extent to 
which this factor may affect either 
gasoline mileage or oil ratios is al- 
most impossible to determine. 


In any event, whatever effect this 
type of tire may have on oil ratios 
appears to be a permanent one since 





car owners do seem to prefer this 
type of tire. 

Total Unrecoverable Loss — Oil 
sales losses attributable to smaller 
crankcases and lower gasoline mile- 
age of automatic transmissions adds 
up to 2,383,000 gals. or about $3,812,- 
800 in retail motor oil sales. 

That’s only about 5% of the ' 
loss however. The remaining 95%, 
while previously referred to as losses, 
actually represent potential motor oil 
sales over and above the volume be- 
ing sold now at a 1.49% ratio. 

Extended Oil Drain Intervals— 
Various automotive surveys made the 
past four years lend support to the 
assumption that about 62% of the 
cars now change oil on an average 
of about every 1,500 miles, while in 





New Flexiflange Flexible Couplings — 
Specially Designed for Tank-Truck Use 


| all-around 


DSH lh 


THAN COMPARABLE COUPLINGS! 


1949 about the same percentage 
changed oil about every 1,200 miles. 

This year passenger cars will trav- 
el an average of about 10,000 miles 
each. Extending the 1949 oil change 
period of 1,200 miles to 1,500 miles 
(the 1952 average for 62% of the 
cars) means 2.09 gals. less oil per car 
for oil changes only. 

By bringing the oil change inter- 
val for this group back to the 1949 
level of 1,200 miles would mean 57,- 
530,000 gals. or about $92,048,000 in 
additional motor oil sales in a year. 

In other words, by converting the 
car owner to a 300-mile shorter drain 
interval, about 85% of the total oil 
sales loss could be recovered. 

Additional Sales Recoverable— 
More careful reading of dipsticks, 
regular check of motor oil level and 
improved merchandising 
could add another 7,539,000 gals., or 
about $12,062,400 to 1952 oil sales. 

A more detailed breakdown of this 
category and others follows: 


Service Stations 


Service station motor oil sales in 
1952, computed by latest ratios, were 
about 64,968,000 gals. or $103,948,- 
000 below what they would have been 
if 1949 oil ratios had been maintained 
through this year. Of this amount, 
about 2,145,000 gals., or $3,432,000 
must be considered permanently lost, 
but there remains 62,823,000 gals., or 
$100,516,000 in additional oil sales 
which could be made. 

Automatic Tr issi Service 
stations lost about 936,000 gals., or 
$1,497,600 in oil scales sales. 

Smaller Crankcases—This knocked 
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Because the emphasis over the past few years 
has been on faster unloading, truck and trailer 
truck operators have been moving to large size 
piping. There has been one important drawback, 
however, to this trend. Leakproof, flexible cou- 
plings to fit the larger pipe have always been 
available—but they are designed primarily for 
use in bulk plants and refineries. This means they 
are much heavier than need be. 

Now Philadelphia Valve Co. has solved the 
problem with its new line of Flexiflange Flexible 
Couplings. Made of malleable iron, they are 
engineered specifically for use in truck and 
trailer tanks. They're designed for 100 psi with 
a liberal safety factor—far stronger than neces- 
sary for tank-truck service—yet in most cases 
they offer a weight saving of up to 58% percent! 

Flexiflange Couplings fit into the same grooves 
as any standard couplings. The seals, too, are 
interchangeable with other standard makes. 
They are available in all sizes from 1” to 6”. Pipe 
sleeve adapters can also be furnished. 

To get peak efficiency with up to 58% percent 
saving in weight, be sure to specify Flexiflange 
Couplings by Philadelphia Valve. Write for 
complete information and prices. 


about 1,209,000 gals. from _ service 
station sales, or approximately $1,- 
934,400. 

Thus, about 5% of the oil sales 
loss represented by the service sta- 
tion ratio decline from 1949 through 
1952 is lost forever. But 95% re- 
mains an attractive but difficult mar- 
ket for additional motor oil sales. 

Extended Drain Intervals—If 67% 
of all cars regularly obtaining their 
lubrication needs at service stations 
were to change oil every 1,200 miles 
instead of every 1,500 miles, this 
would mean additional oil sales of 
55,284,000 gals. in a year, or about 
$88,454,000. 

Of course, if the oil change in- 
terval were to drop to 1,000 miles, 
then the potential for additional oil 
sales would be even greater. 

To tap this market means com- 
plete utilization of all the merchan- 
dising and training techniques and 
aids available, and consistent year- 
around oil sales programs. The past 
several months have indicated grow- 
ing interest in just such projects. 
This is evidenced by reprint orders 
| received for such NPN material as 

“Lubrication Can Be Sold” (NPN 
April 9, 1952) and the four recent 





PHILADELPHIA VALVE COMPANY 
3415 Aramingo Avenue, Philadelphia 34, Pa. 


Pacific Coast Distributors: 
Oil Marketing Equipment Co., 325 Fremont Street, 
San Francisco 5, Calif. « Howard Supply Co., 
5125 Santa Fe Avenue, Los Angeles 11, Calif. 
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NPN lubrication education articles 
(Nov. 12, 19, 26 and Dec. 3). 

Competitive Outlooks—Actual gain 
in all motor oil sales to passenger 
car users in 1952 as compared to 
1949 is estimated at about 51,991,000 
gals., or about 12.8%. Passenger car 
owners bought about 11.8% more mo- 
tor oil in service stations this year 
than in 1949, but they bought about 
29.4% more oil from such places as 
car dealer shops, Sears Roebuck, 
Western Auto, garages, etc. 

A study of oil sales by types of 
outlets, as indicated in NPN sur- 
veys, shows that the service station’s 
proportion of the total passenger 
car motor oil market was less this 
year than it was in 1949. In fact, 
NPN’s surveys indicate that from a 
ratio standpoint, the sale of oil 
through outlets other than service 
stations is almost the same in 1952 
as it was in 1949, while the service 
station ratio has dropped from 1.60% 
to 1.38%. 

By correcting the ratio for other 
outlets to the 1949 level, there is 
evidence that in the four years cov- 
ered in this analysis, service stations 
have lost about 2,484,000 gals. in 
passenger car oil sales to such out- 
lets as car dealer shops, Sears Roe- 
buck, Western Auto, garages, etc. 
That amounts to about $3,974,400. 

The way to halt that trend and 
recapture some of that market is 
through improved merchandising and 
service, Obviously, these other re- 
tail outlets have their place in the 
market, but when they begin to make 
sales which have historically been 
through service stations, then it’s 
time to find out why and do some- 
thing about it. 

Miscellaneous—By more careful 
checking of dipsticks and more at- 
tempts to sell oil on the island, serv- 
ice stations should be able to sell 
5,055,000 gals., or $8,088,000 worth 
of oil more than they did in 1952. 


Other Retail Outlets 


Automatic Transmissions—An es- 
timated 104,000 gals. or about $166,- 
400 in oil sales went by the wayside 
in 1952 due to this development. 

Smaller Crankcases—About 134,- 
000 gals. or $214,400 were lost because 
of this mechanical change. 

Combined, that makes 238,000 gals. 
or $380,800 in oil sales which are un- 
recoverable by outlets other than 
service stations. 

Oil Charges—For the most part, 
car dealer shops seem even more 
insistent on 1,000-mile changes than 
service stations. This, despite con- 
trary recommendations which may 
appear in the car owner manuals. 
All told, shorter drain intervals 
would mean about 2,246,000 gals., or 
about $3,593,600 more in oil sales 
than were made this year by car deal- 
er shops, chain stores, etc. 
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Story, Letter Gain Friends for Jobber 


How promotion of company opera- 
tions can win new friends and cus- 
tomers has been shown by a Baltimore 
Independent—A. R. Himmelrich, own- 
er of Inland Oil Co. 


When NATIONAL PETROLEUM NEWS 
published a story telling how service 
built Inland Oil’s business, Mr. Him- 
melrich placed an order for 500 copies 
of the Oct. 22 issue (see reproduc- 
tion). 


These 500 copies were mailed out 
to Inland’s customers and prospective 
customers, properly framed in a spe- 
cial envelope (see photo above). With 
each copy of the magazine went this 
letter, personally addressed and signed 
by Mr. Himmelrich: 


“The NATIONAL PETROLEUM NEWS is 
the outstanding publication of the oil 
and solvent industry. Enclosed is the 
October 22nd copy in which, if you 


are interested, you will find an article 
about our company. 

“We hope that this story might be 
interesting to you as we number you 
among our friends. It offers a real 
opportunity to better acquaint you 
with our company and its services. 

“The unfinished office building 
shown on Page 43 is progressing 
nicely. We plan at some future time 
to have a ‘bang up’ celebration and 
we are counting on your presence to 
make it a truly gala occasion.” 


Mr. Himmelrich reports response 
from his mailing was “overwhelming- 
ly good.” In addition to various in- 
quiries from customers and potential 
customers, the mailing prompted the 
publishers of the Association of Com- 
merce publication in Baltimore to pre- 
pare a story on Inland Oil for circu- 
lation among all Baltimore business 
establishments. 
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THIS IS ONE of two new American Oil Co. service stations in the Washington, D. C. area featuring a rounded office bay, 
spacious drive and large window display space 


Station Has Three-Way Pull for Motorists 


A multi-pump service _ station, 
whose unique design is tailor-made to 
the specifications of its location on a 
three-street intersection, is being op- 
erated by American Oil Co., in Wash- 
ington, D. C. 

Chief among its unusual features 
is the large, rounded office which 
looks over the intersection and whose 
windows provide roomy display space. 
The triangular driveway area, which 
surrounds the station itself, can be 
entered from all three streets. 

The station is constructed of 12” 
concrete exterior walls, faced with 
porcelain enamel. All interior mason- 
ry walls are constructed of 8” con- 
crete blocks. The flat roof is a frame 
construction with metal lath and ver- 
miculite plaster ceilings in all areas 
except the restrooms and office. These 
have .suspended metal ceilings. 


Inside the station boasts a large of- 
fice space (415 sq. ft.) with asphalt 
tile floors. The restrooms occupy ap- 
proximately 45 sq. ft. each, and both 
the restrooms and the office are paint- 
ed in pastel shades of green. 








The service bays are 28 feet deep 
and include two equipped with lifts 
and a third designed for car washing. 
They have standard 10’ x 10’ x 1%” 
overhead doors and are ventilated by 
steel sash windows in the rear and 
side walls. 


The building design is such that 
if the boiler room is not mandatory 
it can be converted to storage space 
and added to the stock room, result- 
ing in a storage area of 265 sq. ft. 
The building can be efficiently heated 
‘by a ceiling-suspended warm air fur- 
nace, 


A second Amoco service station of 
similar design is in operation in Sil- 
ver Springs, Md. 
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You get a 


%-Way 
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I. Volume Production Savings 
Passed on to You 

2. Always Immediately Available 

3. Columbian Famous Built-in Quality 


‘ 


















SM-52 TRUCK TANKS 






CITIES @ SERVICE 






coawect 


b. # 
F/ 24S ... All These Columbian Features 


You get ‘em when you want 'em. . . quick. . . 
and at a money-saving price. Columbian SM-52 





Save Additional Money by having your truck deal- 
er quote chassis delivery to our plant at Kansas 





Tank Trucks are always available when you need 
an additional or replacement truck tank. Savings 
resulting from volume production are passed on 
to you . . . and every unit gives you the advan- 
tages of Columbian famous construction features, 
including 


®@ Exclusive Columbian 3-Point Support and integral Mounting. 
® Double Bulkheads for Mixed Loads. 

@ 4 Large Cabinets for Transportation of Barrels, Case Goods 
and TBA Items. 

® Oversize Rear Cabinet to House Meter, Hose Reel, Etc. 

© Streamlined Dome Flashing Concealing 8-in, Fill Plugs. 

© Full Flow Discharge Lines and Valves. 


@ Streamlined Trim Skirting Modified for Off Highway Operat- 
ing Conditions. 


City, Mo., for free tank mounting and freight sav- 
ings on the tank. 


Standard popular sizes: 1,000, 1,200 and 1,500- 
gallon capacity—five compartments. Write us for 
prices and name and address of nearest distribu- 
tor. 


Complete Stock of Dispensing Equipment—To meet 

all your modern delivery requirements, Columbian 

maintains a complete stock of piping, valves, fit- 

tings, pumps, meters, hose reels, hose and nozzles 
for factory installation on your SM Tank unit, and 
ne promptly serve your needs for units you now 
ave. 


Write for Free Catalog—in addition to SM Tanks, 14 models, trim skirted and 
streamlined, are available on special order. Our 20-page catalog will bring 
information. 


you complete 
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GREATER ST. LOUIS Oil Men’s Club has elected these officers and directors for 1953: Left to right, seated, L. C. Pfaff, Socony- 





Vacuum, secretary treasurer; C. E. Muellerleile, Cities Service; R. H. Daingerfield, Phillips Petroleum; Harley L. Poole, Indiana 


Standard, first vice president; A. J. Becker, Becker Marsden Co., president; Sid Siteman, Marine Petroleum Co.; 


and C. M. 


Swanson, Sinclair Refining. Standing, W. M. Garvey, Gulf Refining; G. W. Gladders, Martin Oil, second vice president; H. C. 
Patton, J. D. Streett and Co.; and R. S. Mitchell, Shell Oil 


Robert A. Douglass has been pro- 
moted to manager of Ethyl Corp.’s 
southern region with headquarters 
in Tulsa. Mr. Douglass was former- 
ly assistant manager of the south- 
ern region. 

Alan C. Tully moves from Baton 
Rouge, where he was Ethyl’s dis- 
trict manager, to Tulsa where he 
takes over as assistant manager suc- 
ceeding Mr. Douglass. 


* * * 


P, N. Risser, Jr., president of Penn 
Economy Oil Co., Bedford, Pa., re- 
cently built two new service sta- 
tions. 

Besides serving as a director of 
the Pennsylvania Petroleum Assn., 
Mr. Risser is a director of the Bed- 
ford fire company, and a director 
and chairman of the finance commit- 
tee of the Bedford county Memorial 
Hospital. 


* * © 


Howard Tenney, Shell Oil distribu- 
tor in Visalia, Calif., has accepted 
appointment to the California Pe- 
troleum Distributors Assn. board of 
directors, filling the last vacancy in 
the 12-man panel. Mr. Tenney has 
been in the oil business 30 years. 
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On February 1, R. E. Nelson, Jr. 
of Indiana Standard, will take over 
as director of supply and transporta- 
tion division of the Petroleum Ad- 
ministration for Defense in Washing- 
ton, D. C. 

Mr. Nelson will be granted a leave 
from Standard, where he is general 
manager of crude oil supply and 
products pipelines. At PAD he will 
replace C. E. Spahr, vice president of 
Standard Oil (Ohio). 

* ” * 

City commissioner of LaGrande, 
Oreg., is Lynn Anderson, a Union 
Oil consignee. 


* * * 


Arthur Phillips of the National 
Oil and Supply Co., and Reynolds C. 
Buckley, Hartol Petroleum Corp., 
have been re-elected president and 
vice president, respectively, of the 
New Jersey Oil Trade Assn. for 1953. 
Other officers elected were: 

4. E. Zabriskie, Gulf Oil, treasurer; 
Albert F. Germaine, Federal Oil Co., 
secretary, and Benjamin C. Price, 
Swan-Finch Oil Corp., national 
counsellor. Victor M. Jones, Adam 
Cook’s Sons, Inc., remains as execu- 
tive secretary. 





Among 52 registrants at a Uni- 
versity of Toronto fleet supervisors 
training course in November were 
eight oil company representatives: 
James R. Bell, field supervisor, Brit- 
ish American Oil Co., Ltd., Hamil- 
ton, Ont.; Roy W. Blaney, field cu- 
pervisor, British American Oil, To- 
ronto; A. C. Green, superintendent of 
operations, Shell Oil Co. of Canada, 
Ltd., Montreal; J. Roy Noddle, field 
supervi-or, British American Oil, To- 
ronto; Joseph ©. Simmons, automo- 
tive assistant, Imperial Oil, Ltd., St. 
John's, Newfoundland; R. A. Stone, 
supervisor of operations, Imperial 
O!l, Toronto; George Thimens, auto- 
motive superintendent, Shell Oil of 
Canada, Montreal; S. O. Williamson, 
dispatcher, Shell Oil, Hamilton, Ont. 


* * * 


Wayne H. Meier, Meier Oil Co., 
Ashkum, IIl., is the winner of a cash 
prize for his estimate of the amount 
of net gasoline taxes collected in Illi- 
nois for a year. Mr. Meier estimated 
$84,576,435 and the actual] total col- 
lected under the 4c per gal, tax for 
Aug. 1, 1951 to Aug. 1, 1952, was 
$84,795,856. The Illinois Petroleum 
Industries Committee sponsored the 
contest. 
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COMING MEETINGS 


JANUARY 
Kentucky Petroleum Marketers Assn., 
ual convention and trade show, 
otel, Louisville, Ky., Jan. 7-8. 
South Carolina Oi! Jobbers Asen., Hotel Colum- 
bia, Columbia, 8. C., Jan. 8. 
Independent Oil Men’s Assn. of New England, 
annual meeting, Hotel Statler, Boston, Jan. 


27th an- 
Brown 


14. 

North Carolina Oil Jobbers Assn., annua! meet- 
ing, Raleigh, N. C., Jan. 21. 

National Council of Private Motor Truck Own- 
ers, Inc,, Statler Hotel, Detroit, Jan. 22-23. 

Northwest Petroleum Asésn., Nicolet Hotel, 
Minneapolis, M'nn., Jan. 22-23. 

Georgia Independent Ollmen’s Assn., annual 
meeting, Atlanta Biltmore Hotel, Atlanta, 
Ga., Jan. 23-24. 

Truck Trailer Manufacturers Assn., Inc., Edge- 
water Gulf Hotel, Edgewater Park, Miss., 
Jan. 26-28. 

Kansas O!l1 Men’s Assn., annual convention, 
Lassen Hotel, Wichita, Kans., Jan. 27-28. 
FEBRUARY 
Missouri Petroleum Assn., President Hotel, 

Kansas City, Mo., Feb. 5-7. 

Fiorida Petroleum Marketers Assn., annual 
meeting, Hotel Seminole, Jacksonville, Fla., 
Feb. 6. 

American Petroleum Institute, Lubrication 
Committee, Sheraton-Cadillac Hotel, Detroit, 
Feb. 16-18. 

Iowa Independent O!1 Jobbers Assn., 
Hotel, Des Moines, Iowa, Feb. 18-19. 

Ol Industry TBA Group, West Coast Division, 
second annual meeting, Whitcomb Hotel, San 
Francisco, Feb. 9 

Wisconsin Petroleum Assn., annual convention, 
Schroeder Hotel, Milwaukee, Wis., Feb. 25- 


26. 


Savery 


MARCH 


American Society for Testing Materials, spring 
meeting and committee week, Detroit, March 


2-6. 

Illinois Petroleum Marketers Assn., Hotel Sher- 
man, Chicago, March 10-12, 

Ohio Petroleum Marketers Assn., annual con- 
vention and marketing exposition, Deshler- 
Wallick Hotel, Columbus, Ohio, March 17-19. 

Texas Olli Jobbers Assn., annual convention and 
exhibit, Plaza Hotel, San Antonio, Texas, 
March 19-21. 

Western Petroleum Refiners Assn., general 
meeting, Plaza Hotel, San Antonio, Texas, 
March 23-25. 

National Oil Jobbers Council, 
Ala., March 26-28. 

APRIL 

Indiana Independent Petroleum Assn., spring 
convention, Hotel McCurdy, Evansville, Ind., 

15-16. 
Petroleum Assn., 
15-17. 

National Tank Truck Carriers, Inc., Boca 
Raton Club, Boca Raton, Fla., April 16-19. 

American Petroleum Institute, Division of 
Transportation, products pipeline conference, 
Hotel Muehlebach, Kansas City, Mo., April 
20-22. 

Independent Petroleum Assn. of America, Jef- 
ferson Hotel, St. Louis, Mo., April 27-28. 

MAY 

Liquefied Petroleum Gas Assn., 
Hotel, Chicago, May 3-6. 

American Petroleum Institute, Division of Mar- 
keting, mid-year meeting, Baker Hotel, Dal- 
las, Tex., May 4-5. 

Pennsylvania Petroleum Assn., Bedford Springs 
Hotel, Bedford, Pa., May 10-12. 

American Petroleum Institute, Lubrication 
Committee, The Greenbrier, White Sulphur 
Springs, W. Va., May 11-13. 

American Petroleum Institute, Division of Re- 
fining, midyear meeting, Hotel Commodore, 
New York, May 11-14. 

International Petroleum Exposition, 
Okla., May 14-23. 

Empire State Petroleum Acxsn., Ine., 
meeting, Hotel Roosevelt, 
17-19. 


Montgomery, 


Cleveland, Ohio, 


Conrad Hilton 


Tulsa, 


annual 
New York, May 


JUNE 

American Assn., of Battery Manufacturers, 
Chateau Frontenac, Quebec City, Que., June 
1-3. 

Pennsylvania Grade Crude Oil Assn., 30th an- 
nual meeting, William Penn Hotel, Pitts- 
burgh, June 18-19, 

American Society for Testing Materials, annual 
meeting, Atlantic City, N. J., June 29-July 
3. 

JULY 

Truck Trailer Manufacturers Assn., Inc., Edge- 

water Beach Hotel, Chicago, July 23-24. 
SEPTEMBER 
American Petroleum Institute, 


Committee, The Traymore, 
Sept. 16. 


Lubrication 
Atlantic City, 
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NEW DISTRICT 
CHAIRMAN of 
the OIIC’s Mis- 
souri - Iowa - Neb- 
raska area is A. D. 
Eubank, left, divi- 
sion manager, 
Quaker State Oil, 
Kansas City, here 
being welcomed to 
his new office by 
retiring chairman 
Harry E. Milton, 
Milton Oil Co., St. 


Louis 


John C. Beck, 57, has retired as 
Union Oil of California’s superin- 
tendent of marine terminals at Wil- 
mington, Calif., after 42 years with 
the company. He was succeeded by 
Pierre S. Beaulieu, formerly fore- 
man. 


Mr. Beck will devote his time to 
two hobbies: woodworking and au- 
tomotive mechanics. 


* * * 


R. F. Baker is now an executive 
vice president of The Texas Co. Mr. 
Baker has been with Texaco since 
1916 and has been a director since 
August, 1950. In 1949 he was elected 
to the post of vice president in 
charge of domestic production. 

E. R. Filley, general manager of 
the domestic producing department, 
will succeed Mr. Baker as vice pres- 
ident of domestic production. 


ad * * 


C. G. Shade, assistant manager-con- 
sumer of Indiana Standard’s Green 
Bay, Wis. sales field, has been trans- 
ferred to the same position at South 
Bend, Ind. E. I. Boldon, formerly as- 
sistant manager-consumer at South 
Bend will take over Mr. Shade’s job 
at Green Bay. 

Mr. Shade has been with Indiana 
Standard since 1925 and had been as- 
sistant manager at Green Bay since 
last year. Mr. Boldon joined the com- 
pany in 1924 and has held his posi- 
tion at South Bend since 1945. 


* * * 


A. 8S. Turner, Jr., a commission dis- 
tributor for Gulf Oil in Chestertown, 
Md., is now serving his 12th year as 
chairman of the Kent County Mary- 
land Petroleum Industries Commit- 
tee. He is president of the Chester- 
town Business Men’s Assn., and is a 
past president, secretary and treas- 
urer of the Rotary Club. 


Gerald F. Tripp, Gustafson Oil, has 
been elected president of the Chi- 
cago Oil Men’s Club for 1953. Other 
officers chosen: William H. Ganley, 
Falley Petroleum Co., first vice pres- 
ident; Ray Pentz, oil division of 
Globe Coal Co., second vice presi- 
dent; Ray Duffett, Globe Oil & Re- 
fining, treasurer; and Don G. Mark- 
ley, Sinclair Refining, secretary. 

New directors are: Henry G. 
Plane, Johnson Oil & Refining; J. N. 
Waddell, Henry H. Cross Co.; and 
Robert A. Zust, Cities Service. Ed- 
win J. Freeman, American Mexican 
Petroleum Corp., continues as mem- 
bership chairman. 

The club has approximately 600 
resident and non-resident members. 

= * o . 

Robert L. Minckler, General Pe- 
troleum president, has been nom- 
inated to the Los Angeles Chamber 
of Commerce board of directors, 
tantamount to election. 

* * > 

M. M. Huggins, a jobber in Med- 
ford, Ore., is anxious for spring when 
he will start construction on a new 
multi-pump station. 
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TREASURY AWARDS are presented by Edward F. Bartelt, center, Fiscal Assistant 
Secretary of the Treasury, to Col. J. Frank Drake, left, board chairman, Gulf Oil, 
and Walter S. HalJanan, chairman, National Petroleum Council and president, 


Plymouth Oil. 


The awards were presented for outstanding volunteer service to the 


U. S. Savings Bonds program in organizing an industry-wide payroll savings cam- 
paign. Colonel Drake accepted the award on behalf of Sidney Swensrud, Gulf Oil 
President and chairman of the Petroleum Industry payroll savings campaign 





OIL MARKETERS working for the Oil Industry Information Committee include, 

left to right, H. B. Wiley, division manager, The Texas Co.; R. J. Diwoky, executive 

vice president, Pan-Am Southern, and R. M. Stephens, assistant sales manager, Humble 

Oil and Refining. Mr. Diwoky is district chairman and Mr. Stephens and Mr. Wiley 
are vice chairmen of the Gulf-Southwest OLIC district 


W. T. DeWeese, an oil marketer 
in Oakland, Md., has installed a new 
21,000-gal. storage tank and new 
loading racks at his bulk plant. 


ad * * 


The Oil Heat Assn. of Maryland 
has elected its 1953 officers. They 
are: Ralph K. Ford, Wilcox and 
Ziegler, Inc., president; E, N. Gor- 
man, Cumberland Coal Co., vice presi- 
dent; Louis G. McComas, H. C. 
McComas Fuel Co., treasurer; and 


J. Hollis B. Albert, Operators Heat, 
Inc., secretary. 

S. K. Yarrington is executive secre- 
tary. 


* > 
Paul Daly, general manager of 
Co-operative Oil Co. of Olmsted 
County, Rochester, Minn., has in- 


formed us that the company’s new 
bulk plant has been completed. It 
replaces the one destroyed by fire 
last year. 


On Dec. 31, J. Avery Guyton will 
leave his post as regional manager 
of Gulf Oil at Jacksonville, Fla., to 
open a fuels consulting business. Mr. 
Guyton has been with Gulf for 12 
years. He plans to open his private 
business in Jackconville. 


+ * * 


Lloyd L. (Red) Aubert, president 
of the Bankline.-Oil Co., was elected 
president of the Western Oil and 
Gas Assn. He succeeded Robert L. 
Minckler, president of General Pe- 
troleum, who held the office two one- 
year terms. 


A graduate of Stanford University 
(B.A. in geology, ’22), Mr. Aubert 
became superintendent for General 
Petroleum in 1926. He was general 
manager of Bankline from 1927 to 
1941,. when he was chosen president. 
He was president of both Bankline 
and a companion company, Norwalk 
Oil Co., which was formally merged 
into Bankline this year. 

Born in San Francisco, April 25, 
1898, Mr. Aubert served with the 
U. S. Army Ambulance service from 
1917 to 1919, 18 months of which 
were with the A.E.F. in France. 


* * + 


Five new appointments have been 
made at Bradley Mahony Corp., New 
York oil jobbing firm. They are: 
John T. Crowley, formerly sales man- 
ager, now vice president; James E. 
Grady, formerly cervice manager, 
now manager, fuel oil; Joseph P. 
Kelly Jr., formerly with the coal di- 
vision, now service manager; John 
J. Travers, sales manager; and 
Andrew T. McGuire formerly with 
the coal division, now credit man- 
ager. 

Retiring from the company are 
W. A. Mulholland, manager of the 
fuel oil division and J. L. Rosenbaum, 
credit manager. 


Ernest H. Nicholson, secretary 
and manager of Mehl and Latta, Inc., 
Rosemont, Pa., plans to increase the 
company’s bulk plant and storage 
capacity in the very near future. Pres- 
ent storage capacity is 80,000 gals. 

Joseph E. Haenn is president and 
treasurer of the company. 


Ss - 2. @ 


Ferd Gillig will head up a new 
aeronautical section of Ethyl Corp. 
The new section has been established 
as a technical service department 
for the aviation and oil industries. 

Mr. Gillig was recently manager 
of aviation research operations. 

* * * 

Cc. L. Armour, a jobber in Devils 
Lake, N. Dak., has added a restaurant 
and a bunk house to his truck stop 
station. 
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QUALITY. . . from 
faw material to finished axle, 
means lower-cost hauling 


Eaton 2-Sheeds 


Exacting standards of quality, maintained by 
the most advanced quality control procedures, 
combine with the Eaton design to produce 
axles which are setting unequalled perform- 
ance records at minimum cost per mile. 
Quality, plus Eaton’s exclusive planetary 
gearing, forced-flow lubricating system, and 
positive shift control, keep Eaton 2-speeds on 
the job, out of the repair shop. 


Let your dealer explain how Eaton 2-speeds 
provide the right ratio for every road and 
load, cut maintenance cost, make trucks last 
longer—and worth more on the trade-in. 


Axle Division 
EATON MANUFACTURING COMPANY 
CLEVELAND, OHIO 


Today, America’s roads are crowded with twice the traffic they were designed to 
carry. Help end the national traffic jam by speaking up for more and better roads. 








PURE NEWS 


NOTES 


Items of interest to dealers, jobbers and distributors 
from The Pure Oil Company, 35 East Wacker Drive, Chicago 1, Illinois 


Osc 





The picture above shows one reason why 1952 was 
a year of great business gains for dealers, distrib- 
utors and jobbers of The Pure Oil Company. 

It's a picture of Pure Oil’s 1952 advertising. A 
big, interesting colorful program designed to build 
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traffic . . . sell product... and sell service. 

Take a good look at the picture. And then listen 
to this: Next year, there will be even more effective 
advertising support for men who choose to... 


Be sure with Pure! 


DID YOU RECOGNIZE... 


1. Commentators H. V. Kaltenborn and Richard Harkness (with 
announcer Lyle Van) of radio’s most famous news program: 
‘'Pure Oil News Time” (Monday through Friday, NBC network). 

2. Quotesmaster Walter Kiernan and a typical panel of experts 
... Bill Henry, Keen Johnson, Jacqueline Susann and Bob Con- 
sidine . . . on television's most interesting quiz show: “Who Said 
That?” (weekly over selected NBC-TV stations). 

3. Auto racing headliners Tim Flock, Herb Thomas, Marshall Teague 
(stock cars)... Buck Baker (Speedway cars)... and John Fitch 
(sports cars). Their race-winning, recordbreaking exploits using 
Pure-Premium gasoline provided the year’s most newsworthy 
gasoline advertising (newspapers, radio, point of sale). 

4. Peppy, the Pure Oil poster pup, as seen each month on 24-sheet 
highway posters (in 600 different cities and towns). 

5. The “stars” of Pure Oil's famous “Name-the Old Cars,"Win o 
New Car” contest—most spectacular traffic-building promotion 
of 1952. (Newspapers, radio, television, point of sale.) 








no a on peep 





